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FINANCIAL CONTRIBUTORS 


The Canadian Television Fund (CTF) receives 
contributions from the Department of Canadian 
Heritage and Canada's cable and satellite distributors. 
The CTF thanks its funding contributors for their 





continued support of Canadian television and digital 
media production. In 2009-2010, the following 
organizations supported the CTF: 
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PREFACE 


VIDEOTRON 


A Suchen Media Company 


The Canadian Television Fund 2009-2010 Annual Report 
is published to share important industry information 
with its stakeholders. The report includes detailed 
information on the results of CTF funding for the 
2009-2010 fiscal year, from April 1, 2009 to March 31, 
2010. The report also includes an analysis of Canadian 
audiences for the 2008-2009 broadcast year. References 
to awards, sales, and other forms of recognition feature 
productions that achieved these successes in 2009 or 
2010 but may have been funded by the CTF prior to 
2009-2010. 


Statistics presented are as at the date of contracting 
with the CTF and are subject to change. As a result, a 
small number of funding agreements that were not yet 
signed at the time of publication of this report have 
been included within the data set. Figures in this 
document have been rounded. All historical feature film 
data has been excluded from this report, since 2005- 
2006 was the last year in which the CTF administered a 
feature film envelope. Production statistics include 
funding from the Broadcaster Performance Envelope, 
French-language Projects Outside Quebec, and 
Aboriginal-language Projects streams, as well as the 
Production Incentive Program. Development statistics 
include English, French, and Aboriginal development 


SaskTel = 
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funding. Digital Media funding statistics are not 
applicable prior to 2008-2009 as the program did not 
exist prior to that year. Shares depicted in data tables 
have been rounded to the nearest integer, hence, 

where a share of zero percent is indicated, activity less 
than 1% may have been present. Financing Sources 

are defined in the Appendix. Where regional distinctions 
are made, the cities of Toronto (TOR) and Montréal 

(MTL) are considered distinct regions due to the 
particularly large volume of production that occurs in 
those cities and, consequently, data for Ontario and 
Quebec exclude them. A revised methodology was used 
to calculate the average cost per hour of production by 
dividing the total hours of production into total budgets; 
the five- year trending reflects this revised methodology. 


The CTF is committed to providing accurate, trans- 
parent, and timely information to its stakeholders. 
If you have any questions about the data in this 
report, please contact us: 


Canadian Television Fund 

50 Wellington Street East, 4* floor 
Toronto ON M5E 1C8 
416.214.4400 
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THE PRESIDENT AND CEO 


Since 1995, the Canadian Television Fund (CTF) has 
played an integral role in ensuring that Canadians 
could connect with each other through stories and 
characters that reflect our various cultures and 
regions from coast to coast to coast. The successes 
achieved by CTF-funded shows over the years are 
evident in the growth of Canadian audiences to these 
shows, as well as the numerous national and 
international sales announced and awards won. 

The final year of its mandate, 2009-2010, was no 
exception, with more than 4,400 hours of 
programming, comprising 932 new shows, produced 
with funding support from the CTF. 


During 2009-2010, the Board and staff of the CTF were 
not only occupied with activities related to the timely 
disbursement of funds to our stakeholders. With the 
creation of the Canada Media Fund (CMF) by the 
Minister of Canadian Heritage and Official Languages, 
The Honourable James Moore, we embarked on a major 
transformation process, and much of the year was spent 
preparing for the launch of the new funding agency. 


In June, the Board of Directors for the corporation was 
established. By October, the seven independent 
directors were nominated by the members of the 
Board, comprised of the Canadian Coalition for 
Cultural Expression and the Department of Canadian 
Heritage. Through regular meetings of the full Board, 
the Audit Committee, and the Governance and HR 
Committee, the Board ensured that all activities 
conducted by the corporation were in full compliance 
with the terms of the corporation's Contribution 
Agreement with the Department of Canadian Heritage 
and all applicable laws, rules, and regulations. 


During the summer, the mandate of the CMF was 
chartered, with the goal of stimulating Canadian 
content production and ensuring Canadian 
perspectives were seen and heard on both television 
broadcast and digital platforms, and available to 
Canadians anytime, anywhere. 


During the fall, we embarked on an extensive 
consultation with industry stakeholders that took us to 
every province and territory. Our objective was to 
gather input regarding the policies and programs of 
the new funding agency from those who would benefit 
from it. We were very pleased with the number of 
stakeholders who took the time to provide thoughtful 
contributions through their written submissions and 
participation in focus groups. As well, the considerable 
amount of time and effort dedicated by a number of 
representatives from national organizations to 


participating in working groups was invaluable. 


On March 26, 2010, the Canada Media Fund was 
launched. The CMF program balances the varied 
objectives and interests of the industry, while 
responding to the call for change in the mandate set 


by the government. 


| would like to extend my gratitude to the numerous 
industry stakeholders who provided their dedicated 
support to the CTF over the years. Your guidance and 
counsel were invaluable. While the CTF has now 
closed its doors, the legacy of the fund will live on 
through the shows that will continue to illuminate the 
hearts and minds of Canadians. 


Kin —> 
Valerie Creighton 
President and CEO 
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MESSAGE FROM 
THE CHAIR 


2009-2010 was a significant year in the history of the 
Canadian Television Fund (CTF) and of Canadian 
television in general. Not only was a record $327 
million in funding support disbursed to Canada's 
content production industry, but a significant 
transformation in the way content is funded began. 
Having announced the creation of the Canada Media 
Fund (CMF), the Honourable James Moore, Minister of 
Canadian Heritage and Official Languages, set the 
Canadian production industry in motion toward a new 
content funding reality. The CMF will strive to take the 
successes achieved by the CTF to a new level by 
championing the growth of convergent content and 


encouraging creativity and experimentation. 


If there was a theme to this year, that theme would be 
dialogue. The dialogue between the various 
stakeholders of the corporation was strengthened 
through an extensive year-long consultation. We 
listened and we took heed to balance the needs of a 
diverse industry with the mandate of the organization 
when creating the policies and programs of the CMF. 


We formalized our ongoing dialogue with the 
corporation's funding contributors through the 
establishment of a quarterly meeting schedule. As 
well, we ensured they were kept up-to-date regarding 


funding results through quarterly reports. 


We maintained a dialogue with industry stakeholders 
about the shows we fund and the successes they 
achieved through interacTVity, our monthly 
e-newsletter. As well, we enabled the dialogue within 
the industry to continue by partnering with festivals 
and events that support the growth and development 
of the content production industry. 


For all that was achieved this year, | would like to 
extend my sincere appreciation, first to Minister Moore 
for entrusting the Board with the mandate for change. 


Second, | would like to express my gratitude to my 
colleagues on the Board of Directors for their 
dedication and commitment. The amount of work that 
was undertaken by the Board to evaluate and approve 
policy and program recommendations for the CMF, 
while maintaining stewardship of the corporation, was 
extensive and deserving of recognition. 


Third, | would like to express my appreciation to the 
President and CEO and her dedicated staff for working 
through the intricacies of the industry to create a 
program that works. In addition to the extensive effort 
undertaken to create the program, the staff conducted 
a review of the organization to ensure it is structured 
appropriately to meet objectives. Also, the brand of the 
new organization was developed and a new website 
was launched. All of this was accomplished while 
successfully delivering the 2009-2010 CTF program. 


Finally, on behalf of the Board and staff of the 
corporation, | would like to thank all of our 
stakeholders, sincerely, for your valuable contribution 
through the demanding transformation process. Your 
honest input and ongoing support is critical to our 
success, and, as we move forward with the CMF, | look 


forward to continuing our dialogue. 


ye ram K 


Louis Roquet 
Chair 








RECOGNIZED AT HOME 


In 2009-2010, the CTF continued to support high-quality programs that 
garnered industry-wide recognition at Canada's major award ceremonies. In 
addition to recognition by the Academy of Canadian Cinema and Television, 
which celebrates excellence in both the English and French markets through 
their Gemini Awards and Prix Gémeaux, CTF-supported productions were also 
recognized by a host of other industry organizations. 


ACADEMY OF CANADIAN CINEMA AND TELEVISION 


CTF-funded Total Eligible 





Projects Nominations Awards ERA 

Nominated Earned Received g 
Gemini Awards 81 195 42 74 
Prix Gemeaux 67 232 53 69 
Total 148 427 95 143 


Note: The CTF does not fund projects in all categories. “Eligible Categories” refers to Gemini/Gémeaux 
categories in which CTF-supported projects are eligible for consideration. 
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2009 Gemini Awards 


Program Title 


Air India 182 


Atomic Betty 
Being Erica 
Billable Hours 


Black Wave-The Legacy 
of the Exxon Valdez 


Body Remix 

Celine 

Club Native 

Degrassi: The Next Generation 
The Disappearing Male 
Diverted 

Everest 

Flashpoint 

Jibber Jabber 

Less than Kind 

Life with Derek 

Life's a Zoo.tv 

The Line 

Murdoch Mysteries 

My Friend Rabbit 

Mystery Hunters 

Othello, The Tragedy of the Moor 
Rick Mercer Report 


Robson Arms 
Rollbots 


Soul 

The Terrorist Next Door 
Tiger Spirit 

The Wild Horse Redemption 
X-Weighted 


The Young Romantic 


2009 Prix Gémeaux 


Program Title 


3600 secondes d’extase 


Achever I’inachevable 
Annie et ses hommes 
L'atelier de mon père 


Baby boomers en danger ? 


Belle-Baie 
Les boys 


Bravissimo ! Radio-Canada célébre 
la 75° saison de l'OSM 


C.A. 

La cache 

Cinéma québécois 

Le dernier continent 
Destination Nor’Ouest 
Enfants sorciers 

Et Dieu créa... Laflaque 

Les étoiles filantes 

Les hauts et les bas de Sophie 
Paquin 

Infoman 2008 

Les invincibles 

Ludovic 

Le magician de Kaboul 
Mission Antarctique : l'aventure 
humaine 


Les pieds dans la marge 


Providence 
Sam Chicotte 


Les sœurs Elliot 
Tactik 

Tout sur moi 

Une grenade avec ça ? 


Les Parent 


Awards 





Vy 


| > Degrassi: NG 
- Gengfatio 


| b- À 
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Other Canadian Industry Awards 


Award Show 


Alberta Film & 
Television Awards 


The Alliance for 
Children and 
Television 
English-language 
Awards of 
Excellence 


Banff World 
Television Awards 


Canadian Comedy 
Awards 


Canadian Society of 
Cinematographers 
Awards 


Directors Guild of 
Canada Awards 


LEO Awards 


Shaw Rocket Prize 


Writers Guild 
of Canada 
Screenwriting 
Awards 


Program Title 





Broke 
Fish out of Water 


Heartland 


Secret of the Dinosaur Mummy 


Wild Roses 


Are We There Yet: World Adventure 


Booky and the Secret Santa 


Degrassi: The Next Generation 


My Friend Rabbit 
The Mighty Jungle 
Wapos Bay 


Inuit Odyssey 


Comedy Now! 
Less Than Kind 


Aftermath: Population Zero 
The Great Sperm Race 


Air India 182 

Flashpoint 

Heartland 

The Border 

ZOS—Zone of Separation 


The Guard 

Iron Road 

Kid vs. Kat 

Less Than Kind 

My Son the Pornographer 
Sledhead 


Sticks and Stones 


Captain Flamingo 
Flashpoint 

FLicKeR 

Mayerthorpe 

This Hour Has 22 Minutes 
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The Bridge 


A 


f 





INTERNATIONAL PROMINENCE 


CTF-supported projects are recognized for their quality, creativity, and 


innovation all over the world. The following is a selection of projects that 


inspired international juries in 2009-2010, bridging cultures and bringing 


Canadian themes and stories far beyond our borders. 


American Indian Film 


Institute 

Festival international du France 
film d'Annecy 

C21/FRAPA Format France 
Awards 

Cartoons on the Bay Italy 


International Television 
and Multimedia 
Animation Festival 


Cartoons on the Bay Italy 
International Television 

and Multimedia 

Animation Festival 


Columbus International U.S.A. 

Film and Video Festival 

Daytime Entertainment U.S.A. 
Creative Arts Emmy 

Awards 

DeREEL Independent Australia 
Film Festival 

Festival des Libertés Belgium 
Festival du cinéma et de Italy 
télévision sportif de Milan 

Rose d'Or Festival Switzerland 
Rose d'Or Festival Switzerland 
Irish Film Festival Ireland 
Sunscreen Film Festival U.S.A. 


The Indie Gathering Film U.S.A. 
Festival 


Trail Dance Film Festival U.S.A. 


*International Federation for Human Rights. 


Best Supporting 
Actress 


Official Selection 


Best Scripted 
Format 


Pulcinella Award for 
Best TV series for 
the tween 
generation 


Pulcinella Award for 
Best Character 


The Chris Statuette, 
Arts & Humanities 


Outstanding Original 
Song, Main Title and 
Promo 


Best Documentary 
FIDH* Prize 


Best Documentary 
featuring Individual 
Sports 


Best Drama Award 
Best Comedy Award 


Best Actress ina 
Supporting Role, 
Television 


Best Documentary 


Best Documentary 
Film 


Best Short Narrative 


Blackstone 


Nerdland 
Being Erica 


6teen 


Jibber Jabber 


The Museum 


6Teen 


Sledhead 


Enfants 
d'armageddon 


Champions 
grisonnants 


Les Lavigueur, 
la vraie histoire 


Rick Mercer 
Report 


The Tudors 


Sledhead 


Forgetful Not 
Forgotten 


Love Letters 
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In addition to winning international awards, CTF-funded shows are airing 
more and more on foreign networks. Children's programming, in 
particular, has attracted a great deal of interest abroad. The following is 

a selection of projects for which international licensing agreements 

were announced during 2009-2010. 


Children's & 


Less than Kind 


Being Erica 
r 





6Teen 


6Teen: Halloween 
Special 

Almost Naked 
Animals 

Animal Mechanicals 


A World of Wonders 


Baiser sous le gui, Le 
Being lan 
Bo on the Go 


Braceface 
Caillou 


Chop Socky Chooks 
Connor Undercover 


Delilah & Julius 
Di-Gata 
Dirtgirlworld 
Edgemont 


Elliot Moose 
Franklin 


Franny's Feet 


Gofrette 

Grossology 

Harry and His Bucket 
Full of Dinosaurs 


Histoire du bas de 
Noél 


Turner International, Inc. (Latin America), The Cartoon Network 
Inc. (Puerto Rico, U.S.A.), Noga Communications Ltd. (Israel) 


Turner International, Inc. (Latin America) 


Canal+ (France), Noga (Israel), ABC (Australia), okto 
(Singapore) 


Al Jazeera Children's Channel (Middle East), Discovery 
Communications, Disney Channel (Asia), Disney Channel 
(France), Disney U.K., Educational Broadcasting System 
(South Korea), Hanaro TV (South Korea), Prava | Prevodi 
(Serbia, Montenegro, Croatia, Bosnia and Herzogovina), 
Radio-Canada, TG4 (Ireland), Hop! (Romania) 

Al Jazeera (Algeria, Bahrain, Comoros, Djibouti, Egypt, lraq, 
Jordan, Lebanon, Libya, Mauritania, Morocco, Oman, Qatar, 
Saudi Arabia, Somalia, Sudan, Syria, Tunisia, U.A.E, Yemen), 
TVB (Hong Kong), Kuwait TV, National Geographic (Turkey) 
TV5 Monde (France) 

Zebracom Internacional S.A. (Colombia) 

JimJam (Malta Italian, Vatican State, Switzerland, San Marino, 
Monaco, Italy, Capo d'Istria, Alto Adige), True Visions 
(Thailand), M-Net (Namibia, Angola, Botswana, Ethiopia, 
Ghana, Kenya, Lesotho, Mozambique, Zimbabwe, Nigeria, 
South Africa, Republic of Swaziland, Tanzania, Uganda, 
Zambia, Malawi), Disney Channel Australia (New Zealand, 
Micronesia, Marshall Islands, Kiribati), IETV (Israel), Hop! 
(Romania), RTV (Slovenia), TG4 (Ireland), MNET (South Africa), 
Disney Channel (Australia, New Zealand, Latin America, 
Spain), Al Jazeera Children’s Channel (Middle East), AM 
Consulting (Morocco), Cartoon Network Asia, Channel 9 
(Greece), Cineplex Company Ltd. (Thailand), Digiturk (Cyprus, 
Turkey), France 5, GRD International (Israel), ITV Network 
Centre (U.K.), Kids Talk Talk (South Korea), Middle Eastern 
Broadcasting, Prava | Prevodi (Serbia, Montenegro, Croatia, 
Bosnia and Herzegovina), RAI SAT (Malta, Switzerland Italian, 
Capo Istria, San Marino, Vatican State, Italy), Tactic Video 
(Switzerland French, Belgium French, France, Monaco 
French, Andorra French), TV12 Singapore (Singapore), YLE-TV1 
(Finland), True Visions (Thailand) 

Buena Vista International (Europe) 

ABC TV (Australia), Boomerang (France), SUPER RTL 
(Germany) 

TG4 (Ireland) 

ABC TV (Australia), Daro Film Distribution (Central and 
Eastern Europe and Africa) 

MNET (South Africa) 

Spectra International (Macedonia) 

PBS Kids Sprout (U.S.A.) 

Tribune, Newport, Acme, Lockwood, Granite and CW+ station 
groups (U.S.A) 

TVN Entertainment Corporation (U.S.A., Caribbean) 

Bergvik (Iceland), Video Distribution (Bulgaria), JCG Korea 
(South Korea) 

TG4 (Ireland), ABC (Australia), MNET (South Africa), Sun TV 
Network (India), True Visions (Thailand), Hop! (Romania) 

TV5 Monde (France) 


RTBF (Belgium) 


Discovery Latin America (Brazil) 


TV5 Monde (France) 
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Children's & Youth 


How to Be Indie 


Igloo Gloo 
Jane & the Dragon 


Jimmy Two Shoes 
Kid vs. Kat 


La tradition de la 
bûche de Noël 
Max & Ruby 


Mighty Jungle 


Miss Spider 

My Friend Rabbit 
Naturally Sadie 
Overruled! 


Pearlie 
Poko 


Prank Patrol 
Roll Bots 


Rupert 


Side Show Christmas 


Spellz 
Spliced 
Stoked 
Survive This! 


That's So Weird! 
The Latest Buzz 


Wapos Bay 
Zeke's Pad 


Zigby 
Zooville 





ABC (Australia), Canal+ Cyfrowy (Poland), DeAgostini (Italy), 
M-Net, Boomerang (U.K.) 


JimJam (Italy) 


Edel Germany GmbH (Germany), JCG Korea (South Korea) 


Cartoon Network (Asia), Cartoon Network (Australia), Disney 
Channel (Japan), Antena 3 TV (Spain) 

Disney Channel (India), Disney Channel (Japan), Cartoon 
Network (South Korea) 

TV5 Monde (France) 


JCG Korea (South Korea), MTV Networks Germany GmbH 
(Alto-Adige, Austria, Germany, Liechtenstein, Luxembourg, 
Switzerland) 


PBS (U.S. Virgin Islands, United States, Puerto Rico, Guam), 
MNET (South Africa), Media Communications (Albania, 
Denmark, Czech Republic, Cyprus, Croatia, Bulgaria, Bosnia 
and Herzegovina, Belgium, Belarus, Azerbaijan, Austria, 
Russia, Algeria) 

MTV Networks (U.S.A., Caribbean), Nickelodeon Australia 
Management Pty Ltd. (Australia) 

M.LS.E. (South Korea), KM Productions (Middle East), RTV 
Slovenija (Slovenia) 


IBA (Israel), MNET (South Africa) 

Turner (Latin America), ZigZap/Canal+ (Poland), e-junior 
(U.A.E.), Noga (Israel) 

Edel Germany GmbH (Germany) 


ABC-Australian Broadcasting Corp. (Australia), Discovery 
Communications (U.S.A.), JimJam (Trentino Alto Adige, Italy, 
Capo d'Istria, Malta Italian, Monaco Italian, San Marino, 
Switzerland Italian, Vatican State), Kidos Inc. (U.S.A.) 


Format sale to ABC Australia 
Televix Entertainment with Televisa (Mexico), CW4KIDS 


(U.S.A.), Magna Home Entertainment (Australia, New 
Zealand), Mediaset (Italy), Network Ten (Australia) 


BERGVIK (Iceland) 
MNET (South Africa) 


Marcom Projects (Australia, New Zealand), Viacom 18 Media 
(India, Pakistan, Bangladesh, Nepal) 


Roadshow Films Pty Ltd. (Australia, New Zealand) 
Disney (Central Europe, Eastern Europe), Disney XD (UK, 
Spain, Italy, Belgium, Netherlands, Luxembourg) 


Boomerang (Latin America), YLE (Finland), Teleview (Middle 
East), ABC TV (Australia) 


Boomerang (Latin America), Nickelodeon (Australia) 
Noga (Israel), Boomerang (U.K.), Cartoon Network 
(Scandinavia), Cartoon Network (Germany), Nickelodeon 
(Spain), Super RTL (Germany) 

NITV (Australia) 

Canal+ (France), Piwi (France), TéléTOON (France), Canal+ 
Family (France), Radio-Canada 

Cbeebies—BBC (U.K.) 


TV5 Monde (France) 





mm ‘Les hauts etles 
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% 
Si À 
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The 100-Mile 
Challenge 
Chef Abroad 
Chef at Large 
Crime Stories 


Healing with Animals 
Plastic Makes Perfect 


The Re-Inventors 


X-Weighted 


Discovery's Planet Green (U.S.A.), Passion Distribution (U.K.) 


Discovery Asia, Travel Channel Europe, Cuisine TV (France) 
Asian Food Channel (Asia) 

TVN (Poland) 

Halogen Network (U.S.A.) 

Profour Films (Hungary) 


Discovery (Italy), ABC (Australia), Nord (Poland), Ananey 
(Israel), Spektrum (Hungary), Ceska Programova (Czech 
Republic, Slovakia) 


BSky B (UK. Sweden, Finland) 


Being Erica 
Belle-Baie 
Bob and Margaret 


Booky and the 
Secret Santa 


The Bridge 

CA. 

Chabotte et fille 
Durham County 
La galère 
Heartland 

Les Invincibles 
Je le jure... 

Jpod 

Minuit, le soir 


Miss météo 


Murdoch Mysteries 


Les Parent 
Rookie Blue 


The Listener 


Digital Entertainment Channel E4 (U.K.), SOAPnet (U.S.A.) 
TV5 Monde (France) 
Turner Broadcasting (Latin America) 


Sky Movie (U.S.A.); Starz (U.S.A.); Phase 4 (U.S.A. and U.K.) 
[Home-video rights] 


AXN (Latin America), Marathon/Double V (France), 
Tele-Munchen Gruppe (Germany), AXN (Italy, Africa) 


Orange (France) 

TV5 Monde (France) 

ION Television (U.S.A.) 

France 2 (France) 

E4 (U.K.) 

Arte (France) 

TV5 Monde (France) 

Virgin Media (U.K.) VOD 

France 2 (France) 

TV5 Monde (France) 

American Public Television (U.S.A.) 
Format rights sold to Mega (Greece), Antena 3 (Spain) 
ABC (U.S.A.) 


Antena 3 TV (Spain) 


Variety and Performing Arts 


3 600 secondes 
d'extase 


Comme par magie 


TV5 Monde (France) 


TV5 Monde (France) 
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WaposBay.? à 


The Great 
Sperm Race 
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HISTORY OF THE CTF 


What later evolved into the Canadian Television Fund began as a proposal by 
cable companies to the CRTC in 1994 to establish a funding initiative that 
facilitated the production and broadcast of Canadian television programs in 
under-represented genres during peak-viewing periods. Originally called the 
Cable Production Fund, it was launched in 1995. Since then, the CTF travelled a 
long and storied path, continually adapting its programs to respond to the 
changing demands and challenges faced by the industry. Over its 14-year 
history, the CTF contributed $3.3 billion in support to over 6,400 productions, 
representing over 32,000 hours of high-quality television for Canadians, and 
triggered more than $11 billion in production volume across the country. 


CTF LEADERS 


1995-1997: Bill Mustos 
1997-1997: Corrie Coe 
1997-2001: Garry Toth 
2001-2002: Louise Baillargeon 
2002-2005: Sandra MacDonald 
2005-2006: Danielle Dansereau 
2006-2010: Valerie Creighton 
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CTF BOARD OF DIRECTORS, 1995-2010 


Mylène Alder 

Lori Assheton-Smith 
Louise Baillargeon 
Cheryl Barker 
Laszlo Barna 
Douglas Barrett 
David Bassett 
Charles Bélanger 
Jennifer Bell 
Serge Bellerose 
Jean-Pierre Blais 
Norm Bolen 

René Bourdages 
Judith Brosseau 
Rudy Buttignol 
André H. Caron 
Michel J. Carter 
Cécile Chevrier 
Len Cochrane 
Alison Clayton 
Corrie Coe 

Kevin Dewalt 
Robert Dinan 

Ted East 

Andrew Eddy 
Michèle Fortin 
Guy Fournier 
Christopher Frank 
Scott Garvie 


Daniel Gourd 


Paul Gratton 

Paul Gross 
Richard Gustin 
Michael Hennessy 
Peter Herrndorf 
Michael Hirsh 
Suzanne Hurtubise 
Anne-Marie Jean 
Dan Johnson 
Marcela Kadanka 
Julia Keatley 
Slawko Klymkiw 
Pierre Lampron 
Philippe Lapointe 
Laurier L. Lapierre 
Diane Legris 

lra Levy 

Philip B. Lind 
Dean MacDonald 
Doug MacLeod 
Heather Martin 
Loren Mawhinney 
Elizabeth McDonald 
Trina McQueen 
Deepa Mehta 
Robin Mirsky 
Peter Moss 

Bill Mustos 
Sharon Mustos 


Charles Ohayon 


Ron Osborne 
Louis Paquin 
Richard J. Paradis 
Alex Park 

Susan Peterson 


Phyllis Platt 


Marie-Andrée Poliquin 


Paul Pope 
André Provencher 
Lorraine Richard 
Louis Roquet 
Susan Ross 
Pierre Roy 

Bruce Ryan 
Eileen Sarkar 
Claire Samson 
Gail Scott 
Heather Shaw 
Pierre Simon 
Steve Smith 
Richard Stursberg 
Dale Taylor 
Andy Thomson 
Max Valiquette 
Claude Veillet 
Michael Wernick 
Barbara Williams 
Nic Wry 

Phyllis Yaffe 


Janet Yale 


BOARD OF DIRECTORS 


The Board of Directors of the Canada Media Fund, 
formerly the CTF, is responsible for the stewardship of 
the corporation, including oversight of the program 
and the corporation's other activities, taking a 
leadership role in the development of the corporation's 
strategic direction, and ensuring that management 
conducts the business and affairs of the corporation in 
accordance with its objectives. 


There were significant changes made to the 
governance structure of the corporation in 2009-2010, 
including the establishment of an independent board 
as a result of the creation of the Canada Media Fund. 
Seven directors were nominated by the corporation's 
two members: the Canadian Coalition for Cultural 
Expression (CCCE), which represents Canada's five 
largest cable and satellite distributors, and the 
Department of Canadian Heritage. 
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CANADIAN COALITION FOR 
CULTURAL EXPRESSION 


Alison Clayton 
Consultant 


Guy Fournier 
Writer and Consultant 


Ronald Osborne 
Chairman of the Board, Sun Life Financial Inc. 


Louis Roquet (Chair) 
General Manager, Ville de Montréal 


Max Valiquette 
Consultant 


DEPARTMENT OF CANADIAN HERITAGE 


Cheryl Barker 
Corporate Director 


Eileen Sarkar 
Research Fellow, Centre on Governance, 
University of Ottawa 
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KEY ACTIVITIES 


BOARD OF DIRECTORS 

- Oversaw the 2009-2010 CTF Program and the 
transition from the Canadian Television Fund to 
the Canada Media Fund. 

. Approved the CMF industry consultation policy and 
monitored the initial CMF industry consultation 
process. 


- Approved the program guidelines for the CMF. 


AUDIT COMMITTEE 

- Oversaw the work of the corporation's external 
auditor and recommended the approval of the 
2009-2010 CMF Financial Statements to the Board. 

- Reviewed the Annual Business Plan and Budget for 
the corporation. 

- Conducted an ongoing review of issues related to 
liquidity and investments. 

. Reviewed the four internal control reviews that were 
conducted during the year. 


GOVERNANCE AND HUMAN 

RESOURCES COMMITTEE 

- Conducted a comprehensive review of the 
corporation's governance documents and updated 
the relevant documents or developed new 
documents to align with the new governance 
structure. 

. Completed a review of the corporation's governance 
practices to reflect the applicable best practices for 
corporate governance. 

. Updated the corporation’s by-laws. 

- Reviewed the CMF compensation policy and 


executive compensation. 





AUDIENCE RESULTS 


While funding results in this report represent the most 
recently completed fiscal year, i.e. 2009-2010, audience 
results reflect the most recently completed broadcast 
year, in this case 2008-2009. 


This is the second year that the CTF has utilized a new 
methodology to track viewing to CTF-funded programs 
using data captured by BBM Canada and MediaStats. The 
new methodology allows the CTF to provide aggregated 


ENGLISH 
OVERALL ENGLISH VIEWING TRENDS 


Television viewership continues to grow in this country, 
and Canadians are spending more time watching 
Canadian programs in prime time than ever before. 
Overall reportable’ television viewership has trended 
upwards over the past four years. Across the full day, 

36% of viewing to English programming was to Canadian 
shows, down slightly from 2007-2008 but still within the 
range of Canadian vs foreign viewing observed since 
2005-2006. During peak viewing hours, 34% of viewing to 
English programming was to Canadian shows, rising 
three percentage points over the previous year and 
matching the mark set in 2005-2006 (chart 1). 


In 2008-2009, overall time spent watching programs in 
the four CTF-supported genres of drama, documentary, 
children’s and youth, and VAPA grew slightly over the 
previous year, accounting for close to half of all viewing 
to English shows (Canadian and foreign). Full-day viewing 
of English programs in CTF-supported genres was 48%, 
compared to 47% in 2007-2008 (chart 4). During peak 
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results for viewing to all projects it has ever supported 
since the inception of the fund. The total viewing universe 
encompasses overall viewing to Canadian versus foreign 
programming for broadcasters providing program-level 
data to BBM, and has been retroactively applied to all 
broadcast years dating back to 2005-2006, allowing for a 
four-year trending of audience data in the Canadian 
marketplace. 


viewing hours in 2008-2009, 50% of viewing to English 
programs was to CTF-supported genres, the same level 
as in 2007-2008 (chart 5). 


As a proportion of total viewing time, foreign 
programming share has climbed slightly year over year, 
accounting for 86% of drama, 69% of VAPA, 61% of 
children’s and youth and 50% of documentary in 2008- 
2009 (chart 6). The only discernable difference between 
viewing behaviour across the full day and peak viewing 
hours came in children’s and youth programming, when 
foreign-produced children’s and youth programs 
accounted for 55% of time spent watching this genre 
during prime time. Compared to foreign-produced 
children’s and youth programs’ high share of 71% 
achieved two years ago, this suggests that viewers are 
increasingly spending more time watching Canadian- 
produced children’s and youth programming in prime 
time (chart 7). 


1 CTF's viewing universe comprised the list of English- and French-language broadcasters that provided program schedules to BBM Canada, 

and where the broadcaster's sample size was deemed sufficient to meet BBM Canada’s criteria of reporting audiences at the program level; 
television viewership in the generic definition denotes viewing by time-period rather than by program title, thereby capturing viewing to almost 
every television signal available for viewing in Canada, provided that the signal is encoded by the PPM technology. 
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COUNTRY OF ORIGIN 


Total Hours Tuned to Canadian versus Foreign Programs 


1. Full Day and Peak Viewing Shares (%) 
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CTF-SUPPORTED GENRES OF PROGRAMMING 
Total Hours Tuned by Genre 
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CTF-FUNDED SHOWS VERSUS OTHER CANADIAN AND FOREIGN PROGRAMS 
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VIEWING TO ENGLISH CTF-FUNDED SHOWS 


Canadians spent slightly more time (+1%) across 
the full day watching CTF-funded English television 
shows in 2008-2009 than in the previous year 
(chart 8). This growth was due primarily to CTF 
drama and VAPA programs, which climbed by 6% 
and 12%, respectively. 


In 2008-2009, CTF-funded projects captured 65% of 
full day viewing to all Canadian English children’s 

and youth, 61% of VAPA, 32% of drama and 22% of 
documentary programming (chart 12). Of the four 
genres, CTF-funded English children’s and youth 
programs commanded the strongest presence during 
peak viewing hours in 2008-2009 relative to non-CTF 
Canadian projects, accounting for 81% of viewing to 
Canadian programming in this genre (chart 13). 


Audiences to CTF dramas increased 12% during peak 
viewing hours (chart 10) although decreasing by 8% in 
non-peak viewing hours (chart 11). This suggests that 
viewing to fresh, original telecasts of English drama 

in peak viewing hours was robust and rising, although 
viewers spent less time over the years watching 


repeat telecasts in non-prime hours. 


In absolute viewing hours, CTF-funded documentaries 
have climbed consistently over the past four years, 
increasing by 19% compared to 2005-2006. 


Time spent viewing CTF VAPA programs has been 
climbing since 2006-2007, to a four-year record in 
2008-2009, having grown by 45% compared to the 
average of the preceding three years. 


CTF-FUNDED PROGRAMS 
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9. Full Day (M) 
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CTF-FUNDED SHOWS VERSUS OTHER CANADIAN PROGRAMS 


Total Hours Tuned by Genre 
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FRENCH 


OVERALL FRENCH VIEWING TRENDS 
Across the full day, viewing to reportable French 
television in 2008-2009 increased by 4% over the 
previous year, attributable to an increase in viewing to 
Canadian programming outside of peak hours. During 
peak viewing hours, reportable viewing to Canadian 
programming rose by 3% from the previous year, while 
viewing to foreign programming slid by 3% (chart 16). 


COUNTRY OF ORIGIN 


The full day share to Canadian programming was 64%, 
unchanged from the prior year (chart 14). 


In 2008-2009, the share of viewing to CTF-supported 
genres remained relatively stable, accounting for 46% 
of full day viewing to French programming (chart 17). 


Total Hours Tuned to Canadian versus Foreign Programs 


14. Full Day and Peak Viewing Shares (%) 
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CTF-SUPPORTED GENRES OF PROGRAMMING 


Total Hours Tuned by Genre 
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Note: Includes Canadian and foreign programming. 


VIEWING TO FRENCH CTF-FUNDED SHOWS 


Canadians spent considerably less time watching 
CTF-funded French shows in 2008-2009 compared to 
the preceding three years. Total hours tuned to 
CTF-funded French shows decreased by 15% over the 
previous year and 2% below the previous low recorded 
in 2005-2006 (chart 19). 


Full day viewing declined in all genres compared to 
2007-2008. While viewing to non-CTF funded 
Canadian documentaries grew by a modest 1%, time 
spent with CTF documentaries decreased by 6% over 
the previous year, traced to erosion during peak 
viewing hours (chart 20). 


Despite a 20% increase in overall viewing to Canadian 
VAPA programs, CTF-funded French VAPA programs 
posted a 2% decline compared to the average of the 
preceding three years (chart 20), attributable to a 
significant year-over-year viewing increase to 
non-CTF funded Canadian VAPA programs, 
particularly during peak viewing hours (chart 21). 


Declines were also posted in CTF-funded French 
dramas, with a 12% decrease overall and a 2% drop in 


peak viewing hours compared to 2007-2008 (chart 21). 


Viewing of total Canadian French-language dramas 
grew by 9%, traced to non-CTF Canadian dramas, in 
peak hours, at the expense of CTF-funded dramas 


18. Peak Viewing MM Documentary [Mf Children’s & Youth 
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(charts 23 and 24). During peak hours, the viewing 
share to CTF-funded dramas vs. non-CTF Canadian 
and foreign dramas has slipped to a four-year low 
(chart 26). 


Overall viewing to Canadian French language 
children’s and youth programs dropped by 24% 
compared to the previous year. In this context, the 
22% year-over-year viewing decline to CMF-funded 
children’s and youth programs was aligned to market 
performance. While CTF-funded projects still made 
up almost half of all viewing to children’s and youth 
programs in the French market, viewing to foreign 
children’s and youth programs climbed from 25% of 
total viewing in 2005-2006 to 39% in 2008-2009. 


In 2008-2009, foreign competition (i.e. American 
shows versioned into French) continued to exert 
pressure on full day viewing to CTF-funded programs 
in the French market in all genres. This was 
particularly evident in dramas and children’s and 
youth shows (chart 25). This sheds new light on an 
industry-wide misperception that the French market 
viewing audience has reached saturation with 
negligible room for further growth. On the contrary, 
a higher volume of domestic shows could increase 
audience share by recapturing those who recently 
migrated to foreign shows. 
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VIEWING TO CTF-FUNDED PROGRAMS 


Total Hours Tuned 


19. Peak vs. Non-peak Viewing Hours (M) 
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VIEWING TO CTF-FUNDED SHOWS VERSUS OTHER CANADIAN PROGRAMS 


Total Hours Tuned by Genre 
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VIEWING TO CTF-FUNDED SHOWS VERSUS OTHER CANADIAN 
AND FOREIGN PROGRAMS 
Total Hours Tuned by Genre 
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FINANCIAL YEAR IN REVIEW 


27. Revenues 












Department of 
Canadian Heritage 
$120.0M, 37.0% 





Cable 


$102.2M, 31.5% 





Satellite 
distributors 
$92.1M, 28.4% 








Recoveries 
on production 
investments 
$5.3M, 1.6% 


Repayments of 
development advances 
$4.6M, 1.4% 





Interest: $0.5M, 0.1% 





28. Expenditures 





2009-2010 TBU 
Total revenues ($M) 324.7 
Administration 
expenses ($M) 6.3 7.5 13.8 
Percent of revenues 4.2% 


Note: The Television Business Unit at Telefilm Canada 
administers the CTF program. 


REVENUES 

The CTF’s total revenues in 2009-2010 were $324.7 
million; $314.3 million in revenue was received from 
its funding contributors. Government revenue has 
been constant at $120.0 million per year for the past 
four years. Revenues from the cable and satellite 
distributors have increased by $11.8 million or 6.4% 
compared to the previous year. Revenues were also 
received from interest, repayments of development 
advances, and recoupment of investments made 
through the CTF equity investment program. 


EXPENDITURES 

Over $324.7 million in funding was committed to 
projects through all of the CTF’s funding streams in 
2009-2010. Based on its Contribution Agreement with 
the Department, the CTF is required to keep its 
administrative expenses below 6.0% of revenues so 
that as much of its funding as possible is released into 
productions. This includes administrative expenses for 
both the CTF and the Television Business Unit at 
Telefilm Canada. Total administrative expenses in 
2009-2010 were $13.8 million or 4.2% of revenues. 


FUNDING RESULTS 


- Total 2009-2010 CTF funding for all streams was 14% 
higher than in 2008-2009 and 23% higher than the 
average of the preceding four years. 

- Production funding was $307 million, an increase of 
21% over the average of the preceding four years. 

- Production funding has risen steadily over the past 
five years, with the exception of 2007-2008. 

- CTF committed 69% of its 2009-2010 production 
funding through licence fee top-ups and 31% through 
equity investments, similar to the preceding four- 
year average of 68% licence fee top-ups and 32% 
equity investments. 

- 2009-2010 total production budgets climbed above 
$1 billion, or 20% above the average of the preceding 
four years. 

- The number of projects in production has remained 
relatively stable over the past five years, suggesting a 
higher budget for the average project. 

- CTF funded 2,400 hours of television programming in 
2009-2010, the highest in five years. 
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- The ratio of CTF funding to total production budgets 


continues to be approximately 1:3. 


- Broadcaster-affiliated projects’ share of CTF funding 


has remained stable across the past five years; 
it amounted to a 0.5% share in 2009-2010. 


- HD (high definition) content hours in 2009-2010 


comprised 85% of production hours, growing by 
15 percentage points over the previous year. 


- Development funding reached a four-year high in 


2009-2010 at $9.8 million. 


- Development hours also posted a four-year high, 


although the overall number of projects has 
remained relatively constant, except for series 
format, which has grown; English Development 
projects totalled 206 compared to 124 French 
projects. 


- Versioning funding commitments increased to 


$1.4 million in 2009-2010, the highest in five years. 


re Undercover 
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29. Total Funding Commitment Overview ($M) 





2005-2006 

Production 
Licence Fee Top-up 162.1 
Equity Investment 86.6 
Subtotal 248.7 
Development 13.3 
Versioning 1.0 
Digital Media n.a. 
Total 263.0 


29a. Broadcaster-affiliated Production 
Funding Commitments (%) 


EOT 


0.8 
0.8 F 


0.7 
0.6 


0.4 F 


0.4 


oam 








0.0 1 


2005- 2006- 2007- 2008- 
2006 2007 2008 2009 2010 





No. of 6 7 5 5 6 


Projects 





30. Total Hours of Content 





2005-2006 
Production 2,276 
Development 2,642 
Versioning 71 
Total 4,989 


Note: “Hours” not applicable to New Media content. 


2006-2007 


2006-2007 


2007-2008 2008-2009 


172.0 170.0 188.4 
79.8 72.4 86.8 
251.8 242.4 275.2 
9.0 8.9 9.3 
0.7 el 0.6 
n.a. n.a. 2.0 
261.5 252.4 287.1 


“Total 2009-2010 CTF 
funding for all streams 
was 14% higher than in 
2008-2009 and 23% 
higher than the average 
of the preceding 
four years.” 


2009-2010 


2121 
94.8 
306.9 


9.8 
1.4 


9.6 


327.7 


2007-2008 2008-2009 2009-2010 

2,298 2,168 2,210 2,422 
1,884 1,720 1,521 1,898 
105 79 56 114 
4,287 3,967 3,787 4,434 
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31. Total Project Budgets ($M) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 817.1 880.0 868.7 943.2 1,056.4 
Development 35.9 19.6 17.4 18.5 22.0 
Versioning 1.1 1.9 1.9 1.1 2.2 
Digital Media n.a. n.a. n.a. 7.6 24.9 
Total 854.1 901.5 888.0 970.4 1,105.5 


32. Total Number of Supported Projects 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 475 509 466 475 476 
Development 533 361 354 325 352 
Versioning 14 12 10 11 26 
Digital Media n.a. n.a. n.a. 30 77 
Total 1,022 882 830 841 931 


Note: Summarizes all languages and streams. Seven projects from previous years received additional funding in 2009-2010. The amounts for 
these projects are shown in these totals. 


Since 2004-2005, the CTF has disbursed most of its BPEs were allocated to 59 English and 20 French 

funding through the Broadcaster Performance broadcasters; five new broadcasters received envelopes 
Envelope (BPE) stream. Funds were also dispersed in 2009-2010. Less than 1% of the BPE budget was left 
through the French-language Projects Outside of unspent. Funding through licence fee top-ups 

Quebec (FLPOQ) stream; and the Aboriginal-language represented 69% of BPE funding, continuing at the 
Projects (ALP) stream; the Production Incentive same level as previous years. Thirty-seven productions 
Program (PIP), the Digital Media Program (DMP), received funds from the PIP in combination with other 
the Quebec Regional French-language Production programs, and ten productions received funds from both 
Incentive, a number of Development programs, and a the FLPOQ and BPE programs. 


Versioning stream. 
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Budgets ($M) 

Production 

Broadcaster Performance 191.4 91.6 283.0 2,288 1,032.3 

Envelope 

French-language Projects 7.7 2.2 9.9 120 28.2 

Outside Quebec 

Aboriginal-language 2.5 1.1 3.6 69 14.4 

Projects 

Quebec Regional French- 0.8 0.0 0.8 53 13.6 

language Prod. Incentive 

Production Incentive 9.7 0.0 9.7 176 130.2 

Subtotal 2121 94.9 307.0 


Development 


Aboriginal-language n.a. n.a. 0.4 54 0.6 
Projects 
French-language n.a. n.a. 2.6 557 5.4 


Development 


French-language Projects n.a. n.a. 0.3 51 0.5 
Outside Quebec 


French-language Quebec 


Regional Dev. n.a. n.a. 0.2 44 0.4 

EBDE n.a. n.a. 6.2 1,192 15.0 

Subtotal n.a. n.a. 9.7 1,898 219 
Versioning n.a. n.a. 1.4 114 2.2 
Digital Media n.a. n.a. 9.6 n.a. 24.9 
Total 212.1 94.9 327.7 


Note: Several projects accessed more than one production or development program. Hours, budgets, and number of projects are counted for 
each program a project accessed. 


Projects 
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40 
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99 


12 
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26 
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ENGLISH MARKET 


In 2009-2010, English production funding was 21% 
higher than the average of the four previous years. 
Shares of funding for English productions by genre 
have remained steady over the past five years, with 
the exception of 2007-2008. The decline in drama 
spending in 2007-2008, which raised the share of 
funding to children's and youth projects that year, 
has rebounded to its previous levels. Drama's share 
of funding was 2 percentage points higher than the 
average over the previous four years. 


34, English Funding Commitments Overview ($M) 





2005-2006 
Production 165.5 164.8 
Development 10.4 
Digital Media n.a. 
Total 175.9 170.9 


34a. Production Funding Commitment 
Shares by Genre (%) 
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2008-2009 2009-2010 
182.5 203.1 

5:9, 6.3 

1.4 67 

189.8 216.1 
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CHILDREN'S & YOUTH 

Funding to English children’s and youth production 
rose roughly 14% compared to 2008-2009 and nearly 
15% above the average of the four previous years. The 
share of funding that took the form of an equity 
investment dipped to 22% from 27% a year ago, but it 
was still well above the previous four-year average of 
15%. The number of children’s and youth television 
hours supported was 13% below the average of the 
previous four years; however, the average cost per 
hour of English children’s and youth production 
remained stable at over $500,000 per hour this year, 
while budgets remained down from the four-year 
average ($171 million). English children’s and youth 
programs continued to be predominantly supported by 





specialty and pay broadcasters, although their share 
has dropped 3 percentage points from its four-year 
average. The CTF and provincial governments have 
made up for this shortfall. CTF financing surpassed 
broadcaster investments for the first time in five years. 
Foreign investments were down 1.5 percentage points 
from the average of the previous four years but have 
risen 0.5 percentage points compared to last year. 
Regional projects saw a surge in 2009-2010 with CTF 
commitments up 16 percentage points as a share of 
funding to the genre compared to last year, which 
brings the regional share to just over the four-year 
average of 28%. Development projects, however, were 
down in all categories. 
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35. Funding Commitment Overview ($M) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 34.0 32.4 37.3 35.0 39.8 
Development 1.1 0.4 0.7 0.8 0.5 
Total 351 32.8 38.0 35.8 40.3 
35a. Production Funding Commitments: 35b. Share of Funding Commitments 
Licence Fee vs. Equity Investment ($M) to Animation Within Children’s & 
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36. Hours of Content 


2005-2006 2006-2007 2007-2008 

Production 
Series 350 309 344 
One-offs 1 3 2 
Subtotal 351 312 346 
Development 329 202 218 
Total 680 514 564 


37. Project Budgets ($M) 


2005-2006 2006-2007 2007-2008 
Production 179.1 155.2 195.2 
Development 22 0.9 1.2 
Total 181.3 156.1 196.4 


38. Number of Supported Projects 


2005-2006 2006-2007 2007-2008 
Production 45 41 41 
Development 40 21 22 
Total 85 62 63 


. Average Hourly Cost of Production ($K) 
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40. Financing Commitments—Share of Canadian Budget (%) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
CTF 19 21 19 24 26 
Broadcasters 29 28 30 29 25 
Federal Government 10 11 11 10 9 
Provincial Governments 16 18 20 21 23 
Distributors 7 9 6 6 7 
Foreign 6 3 7 2 2 
Producers 10 5 À 4 3 
Private Funds 4 5 5 5 5 
VOD Providers 0 0 0 0 0 
Other Canadian 0 0 0 0 0 


40a. Broadcaster Financing Commitments: 
Share of Canadian Budget (%] 
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DOCUMENTARY 


English documentary cost per hour reached a five-year 


high in 2009-2010, 18% higher than the preceding four-year 


average. The decrease in hours was traced to one-offs, 
coming off a record-setting year in 2008-2009; feature- 


length hours were the highest in five years. The majority of 


funding went towards 4ER documentaries, although 2ER 


41. Funding Commitment Overview ($M) 





2005-2006 
Production 26.4 
Development 1.7 
Total 28.1 


41a. Production Funding Commitments: 
Licence Fee vs. Equity Investment ($M) 
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2006-2007 


funding, at 32%, was the highest in five years. Specialty 
and pay broadcasters, as well as the CTF, were the two 
largest financial contributors; although specialty and 
pay broadcasters’ share of financing was its lowest in 
2009-2010. Total hours of development were almost 
16% higher than the prior four-year average. 


Commitments (%) 


2007-2008 2008-2009 2009-2010 

29.0 28.6 31.1 32.7 

0.9 0.9 0.7 0.8 

29.9 29.5 31.8 33.5 
41b. Documentary Sub-genre Funding 


| POV Productions ia 4ER Productions E 2ER Productions 
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Note: Definitions of the documentary sub-genres are as follows: 
POV documentaries reflect the “point-of-view” of the director and 
are allowed flexibility in meeting the two essential requirements 
for CTF funding that require the project to focus on Canadian 
themes and to be shot and set primarily in Canada; 2ER 
documentaries do not need to meet these same two requirements, 
but they are limited to 40% of the CTF Documentary budget; 4ER 
documentaries must meet all four essential requirements. 


42. Hours of Content 





2005-2006 
Production 367 
Development 191 
Total 558 


“In 2009-2010, 91% of 
English documentary 
hours were produced 


or delivered in HD” 


43. Project Budgets ($M) 





2005-2006 
Production 103.2 
Development 3.6 
Total 106.8 


44. Number of Supported Projects 





2005-2006 
Production 155 
Development 98 
Total 253 


2006-2007 


389 
143 


532 
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2007-2008 2008-2009 2009-2010 
381 356 337 
175 125 183 
556 481 520 


Production Hours of Content: Formats 


W Series M One-offs and Mini-series [ll Feature Length 
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13.0 1325 
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2008 
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2009 


2009- 
2010 


2007-2008 2008-2009 2009-2010 
104.8 123.2 118.1 

1.9 1.5 1.7 

106.7 124.7 119.8 


2007-2008 2008-2009 2009-2010 
137 136 130 

71 52 53 

208 188 183 
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45. Average Hourly Cost of Production ($K) 


Life with Murder 
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46. Financing Commitments—Share of Canadian Budget (%) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
CTF 26 26 27 25 27 
Broadcasters 37 37 38 36 33 
Federal Government 11 11 10 10 10 
Provincial Governments 14 14 15 15 15 
Distributors 2 4 2 2 3 
Foreign 4 4 2 6 5 
Producers 4 2 4 3 3 
Private Funds 2 2 2 3 4 
VOD Providers 0 0 0 0 0 
Other Canadian 0 0 0 0 0 


46a. Broadcaster Financing Commitments: 
Share of Canadian Budget (%) 


HM Educational M Conventional 
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DRAMA 

Total production budgets for English dramas 

increased significantly (+14%) compared to the average 
of the four previous years, totalling $414 million in 
2009-2010. The number of hours of English drama 
produced reached a five-year high as a result of a 
significant increase in series hours: 33% over the 
average of the previous four years. CTF commitments 
to regional production rebounded, adding 10 percentage 
points to the five-year low of 27% last year. The 

average cost of English drama production continued 

its upward climb, rising steadily from $1.1 million per 
hour in 2006-2007 to just under $1.4 million in 
2009-2010. 


47. Funding Commitment Overview ($M) 
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With the exception of 2007-2008, the CTF’s share of 
English drama financing was consistently higher than 
broadcasters’ contributions. The decline in 
broadcaster participation is attributed to conventional 
broadcasters, while specialty and pay broadcasters’ 
share climbed to its highest in three years. Foreign 
financing and provincial funding covered the 
broadcaster shortfall. Foreign investment in English 
drama productions reached a five-year high. 


More English dramas were in development in 
2009-2010 than in any of the previous three years, 
representing nearly double the number of hours 
from 2008-2009. 


2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 102.0 99.7 88.0 113.0 126.3 
Development 74 47 4.0 4.1 4.9 
Total 109.4 104.4 92.0 117.1 131.2 


47a. Production Funding Commitments: 
Licence Fee vs. Equity Investment ($M) 


I Equity Investment [ Licence Fee Top-up 
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48. Hours of Content 


2005-2006 
Production 235 
Development 1,175 
Total 1,410 


48a. Production Hours of Content: Formats 


2005-2006 
Series 199.0 
Mini-series 26.0 
MOWs 8.0 
Pilots 1.0 
One-offs 1.0 


49. Project Budgets ($M) 


2005-2006 
Production 256.7 
Development 19.4 
Total 276.1 


50. Number of Supported Projects 


2005-2006 
Production 36 
Development 206 
Total 242 
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260 


752 


1,012 


2006-2007 


204.0 
24.0 


16.0 
12.5 


3.0 


2006-2007 


319.1 
977 


328.8 


2006-2007 


5y 
121 


178 


2007-2008 
219 


551 


770 


2007-2008 


197.5 
6.0 


6.0 
9.0 


1.0 


2007-2008 


289.0 
7.6 


296.6 


2007-2008 


43 
116 


159 





2008-2009 2009-2010 
275 300 
421 827 
696 1,127 





2008-2009 2009-2010 
246.5 282.0 

6.0 4.0 

5.0 8.0 

15.5 5.0 

1.5 0.5 





2008-2009 2009-2010 
367.1 414.4 

7.9 12.2 

375.0 426.6 





2008-2009 2009-2010 
57 50 

100 126 

157 176 


51. Average Hourly Cost of Production ($K) 
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52. Financing Commitments—Share of Canadian Budget (%) 





2005-2006 
CTF 40 
Broadcasters 29 
Federal Government 9 
Provincial Governments 16 
Distributors 1 
Foreign 2 
Producers 1 
Private Funds 2 
VOD Providers 0 
Interim Financiers n.a. 
Other Canadian 0 


“Foreign investment 
in English drama 
productions reached 


a five-year high” 


2006-2007 
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VAPA 

CTF support for English VAPA productions rose by over 
28% compared to 2008-2009 and was 32% above the 
average of the previous four years. Total production 
budgets mirrored that trend to reach a five-year high. 
The number of projects rebounded from a low in 
2008-2009 to reach a five-year high. VAPA continued 
to be the most highly supported genre in English by 


The Mix 


broadcaster licence fees, at 39% of total budgets, 
although the 2009-2010 broadcasters’ share was 

the second-lowest in five years; specialty and pay 
broadcasters’ share was the highest in five years. 
Financial support by federal and provincial govern- 
ments grew compared to the average of the four 
previous years. CBC’s share was the lowest in five 

years. English VAPA development reported the lowest 
CTF commitments and project budgets supported over 





the last five years, although hours of content remained 
above the average of the previous four years. 


53. Funding Commitment Overview ($M) 

















2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 3.10 3.71 2.90 3.36 4.31 
Development 0.18 0.04 0.07 0.25 0.03 
Total 3.28 3.75 2.97 3.61 4.34 
53a. Production Funding Commitments: 53b. Regional Production Funding 
Licence Fee vs. Equity Investment ($M) Commitments (%) 
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54. Hours of Content 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 39 50 38 33 61 
Development 7 16 3 23 17 
Total 46 66 41 56 78 


54a. Production Hours of Content: Formats “(C TF support for English 


I One-offs and Mini-series WB series 
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55. Project Budgets ($M) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 11.0 13.8 95 10.6 15.9 
Development 0.3 0.1 0.1 0.5 0.06 
Total 11.3 13.9 9.6 11.1 15.9 


56. Number of Supported Projects 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 19 18 16 12 20 
Development 7 3 2 8 4 


Total 26 21 18 20 24 
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57. Average Hourly Cost of Production ($k) 


1,000 p 3 Air Farce New Year's Eve 2009 
900 F >. 

r r z 7 | 
850 } 
700 + 
600 F 


500 F 286 O77 250 260 


400 F eee Re 








2005- 2006- 2007- 2008- 2009- 
2006 2007 2008 2009 2010 





58. Financing Commitments—Share of Canadian Budget (%) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
CTF 28 27 31 31 27 
Broadcasters 44 38 45 48 39 
Federal Government 9 9 7 9 16 
Provincial Governments 14 15 11 10 14 
Distributors 0 0 0 1 0 
Foreign 0 0 0 0 0 
Producers 2 11 6 1 4 
Private Funds 2 0 0 0 0 
VOD Providers 0 0 0 0 0 
Other Canadian 1 0 0 0 0 


58a. Broadcaster Financing Commitments: 
Share of Canadian Budget (%) 


HB Educational M Conventional 
| | CBC/Radio-Canada [i Specialty/Pay 


50 F 


1 





40 


30 





2005- 2006- 2007- 2008- 2009- 
2006 2007 2008 2009 2010 


ANNUAL REPORT 2009-2010 44 


FRENCH MARKET 


In 2009-2010, French production funding reached a 
five-year high and was 18% higher than the average of 
the previous four years. There were only marginal 
changes to the shares of funding flowing to the 
different genres in the French market. The split 
between total French and English funding (including 
production, development, and digital media projects) 
was maintained at one-third to two-thirds, as 
mandated by the Department of Canadian Heritage. 


Max et Ruby 





59. French Funding Commitments Overview ($M) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 80.6 84.2 82.6 89.7 99.5 
Development 34 3.3 3.0 3.2 3.1 
Digital Media n.a. n.a. n.a. 0.5 3.0 
Total 84.0 87.5 85.6 93.4 105.6 


59a. Production Funding Commitment 
Shares by Genre (%) 
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CHILDREN'S & YOUTH 

In 2009-2010, the share of funding allocated to French 
children's and youth programming remained stable. 
Production budgets and production cost per hour were 
at their highest in five years. Contrary to English 
children’s and youth programming, French children’s 
and youth projects were predominantly composed of 
live action series. Animation experienced a slight 


60. Funding Commitment Overview ($M) 





resurgence at 3% of funding (three projects) this year 
compared to less than 1% last year. The share of 
financing provided by Radio-Canada increased, while 
educational broadcasters’ participation declined to its 
lowest level in five years. The number of development 
projects remained consistent with last year as has the 
amount of CTF funding. 


2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 11.7 13.1 11.0 12.7 13.5 
Development 0.4 0.3 0.2 0.2 0.2 
Total 12.1 13.4 11.2 12.9 13.7 


60a. Production Funding Commitments: 


Licence Fee vs. Equity Investment ($M) 
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60c. Regional Production Funding 
Commitments (%) 
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60b. Share of Funding Commitments 
to Animation Within Children’s & 
Youth Genre (%) 
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60d. French Production: 
BPE vs Total Commitments ($M) 
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61. Hours of Content 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 

Production 
Series 354 354 308 323 339 
One-offs 0 4 3 2 1 
Subtotal 354 359 311 325 340 
Development 248 178 71 96 89 
Total 602 536 382 421 429 


62. Project Budgets ($M) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 40.5 46.2 41.1 46.9 522 
Development 1.1 0.6 0.4 0.5 0.3 
Total 41.6 46.8 41.5 47.4 52.5 


63. Number of Supported Projects 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 21 26 26 26 26 
Development 20 10 7 9 9 
Total 41 36 33 35 35 


64. Average Hourly Cost of Production ($K) 
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65. Financing Commitments—Share of Canadian Budget (%) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
CTF 29 28 27 28 26 
Broadcasters 41 39 40 38 37 
Federal Government 11 12 11 11 10 
Provincial Governments 15 15 18 19 22 
Distributors 0 2 0 0 0 
Foreign 0 0 0 0 0 
Producers 2 1 2 2 2 
Private Funds 2 3 2 2 3 
VOD Providers 0 0 0 0 0 
Other Canadian 0 0 0 0 0 


65a. Broadcaster Financing Commitments: 
Share of Canadian Budget (%)] 
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DOCUMENTARY 

French documentary hours produced and total 
production budgets reached five-year highs in 2009- 
2010. The majority of documentaries supported 
continued to be 4ER, although 2ER documentary 
funding reached a five-year high at 14%. POV (point-of- 
view) documentaries rebounded, at 11% of funding. Over 
22% of funding to French documentaries was through 
the FLPOQ stream and Quebec Regional Production 
Incentive. The share of French documentary funding in 
the regions remained at 32%, equivalent to the average 
of the previous four years. Regional production budgets 
grew significantly last year, by 24% over the average of 
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the previous four years. The share of financing provided 
by Radio-Canada has increased to exceed educational 
broadcasters for the first time in three years. French 
documentary has been the only French-language genre 
for which the CTF contribution has consistently been 
higher than broadcasters’ contribution. Specialty and 
pay broadcasters’ share of financing was its lowest in 
five years. The number of French documentary projects 
in development, total development budgets and the 
CTF contribution were similar to the previous two 
years, indicating relatively stable demand and funding 
for this stream. 


Enquétes 
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66. Funding Commitment Overview ($M) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 20.1 21.2 23.0 22.2 25.8 
Development 1.4 1.4 1.4 1.5 1.6 
Total 21.5 22.6 24.4 23.7 27.4 


66a. 


"POV (point-of-view) 
documentaries 
rebounded, at 11% 
of funding” 


66b. Documentary Sub-genre Funding 
Commitments (%) 
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Production Funding Commitments: 
Licence Fee vs. Equity Investment ($M) 
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66c. Regional Production Funding 
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Note: Definitions of the documentary sub-genres are as follows: POV documentaries reflect the “point-of-view” of the director 
and are allowed flexibility in meeting the two essential requirements for CTF funding that require the project to focus on Canadian 


themes and to be shot and set primarily in Canada; 2ER documentaries do no 
they are limited to 40% of the CTF Documentary budget; 4ER documentaries 


t need to meet these same two requirements, but 
must meet all four essential requirements. 


67. Hours of Content 





2005-2006 2006-2007 

Production 437 393 

Development 230 201 

Total 667 594 
67a. 


“French documentary 
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68. Project Budgets ($M) 





2005-2006 2006-2007 
Production 66.7 61.3 
Development 3.4 2.6 
Total 70.1 63.9 


69. Number of Supported Projects 





2005-2006 2006-2007 
Production 125 119 
Development 90 81 
Total 215 200 


2007-2008 


393 
221 


614 
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2008-2009 


378 
242 


620 


2009-2010 


443 
250 


693 


Production Hours of Content: Formats 
| Series E Feature Length | | One-offs and Mini-series 
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70. Average Hourly Cost of Production ($k) 


Urbania: le Québec en 12 lieux 
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71. Financing Commitments—Share of Canadian Budget (%) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
CTF 30 35 35 36 35 
Broadcasters 29 28 30 29 28 
Federal Government 12 12 11 11 12 
Provincial Governments 20 18 20 19 21 
Distributors 1 2 1 1 1 
Foreign 3 0 0 0 0 
Producers 3 2 1 2 2 
Private Funds 2 3 2 2 1 
VOD Providers 0 0 0 0 0 
Other Canadian 0 0 0 0 0 


71a. Broadcaster Financing Commitments: 
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DRAMA 

Total production budgets for French drama production 
reached almost $170 million in 2009-2010, a five-year 
high. The average cost of a production hour topped 
$540,000, breaking $500,000 per hour and increasing 
more than $80,000 compared to the four-year average. 
The number of hours of French drama also reached a 
five-year high in production, although the opposite 
trend is evident in development. Almost all hours 
produced were drama series. Regional funding of 
drama was 11% in 2009-2010, representing a five-year 
high. The number of projects in production has risen 
gradually over the past three years to a five-year high 
of 35 projects. The share of contributions from 
broadcasters and the CTF has declined from previous 
years, with producers and provincial governments 
contributing more. 





72. Funding Commitment Overview ($M) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 44.2 43.8 42.7 48.7 51.8 
Development 1.3 1.4 1.4 1.4 1.4 
Total 45.5 45.2 441 50.1 53.2 
72a. Production Funding Commitments: 72b. Regional Production Funding 
Licence Fee vs. Equity Investment ($M) Commitments (%) 
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73. Hours of Content 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 290 289 260 306 310 
Development 396 344 430 394 306 
Total 686 633 690 700 616 


73a. Production Hours of Content: Formats 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Series 286.0 287.0 245.0 299.5 298.5 
Mini-series 0 0 11.5 25 5.0 
MOWs 0 2.0 1.5 3.5 5.8 
Pilots 2.0 0 0.5 0 0 
One-offs 1.5 0 1.5 0 1.0 


74. Project Budgets ($M) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 127.3 131.8 127.1 142.2 168.8 
Development 4.2 3.0 3.0 34 3.2 
Total 131.5 134.8 130.1 145.6 172.0 


75. Number of Supported Projects 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 33 32 30 31 35 
Development 43 33 41 37 34 


Total 76 65 71 68 69 
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76. Average Hourly Cost of Production ($K) 
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77. Financing Commitments—Share of Canadian Budget (%) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
CTF 35 33 34 34 30 
Broadcasters 39 39 38 37 35 
Federal Government 11 11 11 11 11 
Provincial Governments 14 15 15 15 19 
Distributors 0 1 0 1 1 
Foreign 0 0 0 0 0 
Producers 1 1 1 2 3 
Private Funds 0 0 1 0 1 
VOD Providers 0 0 0 0 0 
Other Canadian 0 0 0 0 0 


77a. Broadcaster Financing Commitments: 
Share of Canadian Budget (%) 


HB Educational [M Conventional 
“ f 
The average cost O I CBC/Radio-Canada [M Specialty/Pay 


sor d 2 1 2 


a production hour | 
topped $540,000.” asf 


2 


1 IN EH U 


18 





LE 3 1 2 1 
2005- 2006- 2007- 2008- 2009- 
2006 2007 2008 2009 2010 





55 ANNUAL REPORT 2009-2010 


VAPA 

Total 2009-2010 production budgets for French VAPA 
rose 72% above the previous four-year average, 
outpacing the 47% growth in CTF funding over the 
same period. This suggests that every $1 of CTF 
funding in this genre triggered more than $5 in 
production budgets. While the number of projects and 
production costs per hour have not increased in 
2009-2010 compared to the preceding four-year 
average, French VAPA projects that sought CTF 
funding in 2009-2010 were predominantly series, i.e. 
more hours per project. Total production hours in 
2009-2010 were 62% higher than the four-year 
average. The number of hours produced this year in 
HD jumped to 84%, which was significantly higher 
than the 51% in 2008-2009. Of all formats, 94% of 


78. Funding Commitment Overview ($M) 





hours produced were series. The amount of CTF 
funding committed to French VAPA regional 
productions in 2009-2010 reached a five-year high of 
24%, compared to the average of 19% over the 
previous four years. Fourteen percent of funding came 
from the French-language Projects Outside Quebec 
stream (FLPOQ) and the Quebec Regional Production 
Incentive. French VAPA production continued to be the 
genre that was most highly supported by broadcaster 
licence fees, compared to all CTF-funded genres in 
both languages, at 52% of total budgets. The CTF 
funding share was down 3 percentage points in 
2009-2010, while provincial funding increased 3 
percentage points. Radio-Canada’s share was its 
highest in five years. 


2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 4.66 6.16 5.79 6.12 8.40 
Development 0.02 0.12 0.03 0.08 0.02 
Total 4.68 6.28 5.82 6.20 8.42 


78a. Production Funding Commitments: 


Licence Fee vs. Equity Investment ($M) 
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79. Hours of Content 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 157 207 161 163 278 
Development 10 19 10 10 7 
Total 167 226 171 173 285 


79a. Production Hours of Content: Formats 
| One-offs and Mini-series | Series 
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80. Project Budgets ($M) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 


Production 23.0 29.9 27.5 27.9 46.5 


81. Number of Supported Projects 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Production 25 37 32 33 31 
Development 1 5 2 2 1 


Total 26 42 34 35 32 
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Average Hourly Cost of Production ($K) 











83. Financing Commitments—Share of Canadian Budget (%) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
CTF 20 21 21 22 18 
Broadcasters 51 51 50 50 52 
Federal Government 12 12 12 12 12 
Provincial Governments 15 14 15 14 17 
Distributors 1 0 0 0 0 
Foreign 0 0 0 0 0 
Producers 1 1 1 1 1 
Private Funds 0 0 0 0 0 
VOD Providers 0 0 1 1 0 
Other Canadian 0 1 0 0 0 


83a. Broadcaster Financing Commitments: 
Share of Canadian Budget (%) 
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ABORIGINAL-LANGUAGE PROJECTS 


Production funding available for Aboriginal-language 
Projects (ALP) has been growing steadily in the past 
five years, rising sharply by 40% between 2008-2009 
and 2009-2010. Funding to production rose 57% 
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being produced. As in many previous years, there 
were no CTF-funded Aboriginal-language drama 
productions in 2009-2010. Aboriginal-language 
development reached a five-year high at $429,000. 


re 
58 


compared to 2005-2006. Documentaries continue to 
capture the largest share of funding to Aboriginal- 
language projects: in 2009-2010, documentaries 
Bizou and the Wonderful 
comprised 58% of production funding. VAPA funding Wor imals 
dropped compared to previous years even though i 
available funding increased. Total production budgets 
increased 56% over the past four-year average; 
however, the number of projects funded remained 


steady, suggesting that higher-budget projects are 





84. Aboriginal Funding Commitments Overview ($M) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 

Production 
Children's & Youth 0.51 0.93 0.86 0.93 1.36 
Documentary 1.79 1.47 1.73 1.36 2.49 
Drama 0.14 0.00 0.00 0.00 0.00 
VAPA 0.20 0.37 0.42 0.78 0.43 
Subtotal 2.64 2.77 3.01 3.07 4.28 
Development 0.31 0.29 0.27 0.23 0.43 
Total 2.95 3.06 3.28 3.30 4.71 


Note: This table includes funding commitments for the Broadcaster Performance Envelope and Aboriginal-language Projects 
streams, as well as the Production Incentive Pilot Program. 


84a. Production Funding Commitment Shares by Genre (%] 
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REGIONAL FUNDING 


The CTF works toward balancing the disbursement of funds between the two major production centres (Toronto 
and Montréal) and other regions across Canada. Overall, 30% of CTF production funding in 2009-2010 (including 
Aboriginal-language projects) was directed to regional production, representing a 6 percentage point increase in 
share over the previous year, though it is still below the previous four-year average of 31%. In terms of dollars, 
the $93 million in CTF funding directed towards these regional projects represents a 42% increase over the 
previous year. In fact, regional production saw increases compared to the previous year in all categories: hours 
(+30%), budgets (+41%), and number of projects funded (+18%). 


ENGLISH 

English regional production rose in all categories CTF English production, regional projects far 
(projects, hours, CTF contribution, budgets) to levels surpassed 2008-2009 levels and hovered around the 
not seen since 2006-2007. In terms of its share of all average of the previous four years. 


88. English Production Funding 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Funding Commitments ($M) 74.3 45% 71.2 43% 60.9 39% 47.9 26% 72.2 36% 
Hours of Content 357 36% 414 41% 374 38% 281 29% 389 40% 
Project Budgets ($M) 224.7 41% 2496 42% 220.7 37% 172.2 26% 2454 35% 
Projects 119 47% 135 48% 97 41% 88 35% 101 42% 
FRENCH 
French regional production saw a similar boom in share of all French production for regional projects far 
2009-2010, continuing the increase that started the surpassed 2008-2009 levels and even rose beyond the 
year before. The statistics in all categories are higher four-year averages in all categories. 


than at any point in the previous four years. Again, the 


89. French Production Funding 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Funding Commitments ($M) 12.2 15% 12.1 14% 12.7 15% 15.1 17% 17.4 18% 
Hours of Content 155 13% 178 14% 155 14% 174 15% 223 16% 
Project Budgets ($M) 31.2 12% 32.1 12% 30.7 12% 38.6 14% 51.9 15% 
Projects 44 22% 44 21% 48 23% 43 21% 60 28% 


Note: Each CTF-funded project is assigned a region for eligibility and statistical purposes. Only one region is designated per 
project, even for inter-provincial co-productions, based mostly on the residence of the copyright-owning producer (majority owner 
in the case of co-productions). The location of principal photography is sometimes taken into consideration. There is no splitting of 
project statistics between co-producers. Splitting of CTF statistics occurred before 2006-2007 but is no longer practiced. 
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PRODUCTION INCENTIVE PROGRAM 


In 2009-2010, the CTF continued the Production 
Incentive Program (PIP), designed to ensure that a 
minimum level of English-language production occurs 
throughout Canada. Under the PIP, where production 
activity falls more than 20% below a five-year average 
in any area (using the five areas shown in Table 92), 
the CTF implements a Production Incentive in that 
area the following fiscal year. In 2008-2009, the PIP 
was a pilot program worth $5 million, and was 
targeted to the areas of Quebec and Atlantic Canada. 
In 2009-2010, the Production Incentive Program was 
increased to $10 million, and provided support to 
English production in Atlantic Canada, and British 
Columbia and the Yukon and Northwest Territories. 
Supplementing the BPE and ALP streams, the PIP 


90. Production Incentive by Region 





Funding 

Commitments ($M) 

British Columbia 7.8 
Atlantic Canada 1.9 


supported 39 productions in all four genres in these 
two areas. 


In 2009-2010, the CTF monitored production activity 
across Canada with a view to implementing the PIP in 
2010-2011. Declines in two areas—British Columbia 
and the Yukon and Northwest Territories, and Quebec 
—will trigger the PIP in 2010-2011. Although the share 
of CTF funding going towards the BC area rose from 
7% in 2008-2009 to 14% in 2009-2010, this was 26% 
below the five-year average of 19%, thereby qualifying 
the area again for the PIP. Atlantic Canada was 
ineligible for the 2010-2011 PIP, since it received a 9% 
share in 2009-2010 (compared to the 4% share it saw 
in 2008-2009), which is well above its five-year average. 


Project Budgets 


($M) Hours of Content Projects 
95.9 136 35 
33.9 35 4 


Note: Budgets are not pro-rated; they are total budgets for projects, which also may have received funding from other streams. 


91. Production Incentive by Genre 


Funding 
Commitments ($M) 





Children's & Youth 2.7 
Documentary 2.2 
Drama 4.5 
VAPA 0.3 


Totals 9.7 


Project Budgets 


($M) Hours of Content Projects 
27.1 58 9 
14.6 48 21 
85.6 52 7 
2.5 133 2 
129.8 171 39 
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92. Share of English Funding by Area (%) 





Five-year Average 2009-2010 

Production 
British Columbia, the Yukon and Northwest Territories 19 14 
Prairies 12 12 
Ontario and Nunavut 52 60 
Quebec 11 5 
Atlantic Canada 7 9 


Note: Five-year average includes the fiscal years from 2004-2005 to 2008-2009. 


90a. Change in Share by Area (%) 
I British Columbia, the Yukon and Northwest Territories 
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MINORITY OFFICIAL-LANGUAGE FUNDING 


The CTF monitors the level of official-language 
production in regions where that language is the 
minority. Overall, 8% of CTF funding was disbursed to 
minority official-language productions in 2009-2010. 


Funding to minority French production in 2009-2010 
increased by 21% compared to the average of the four 
previous years. Overall, a total of 13% of French- 
language funds were committed to projects outside of 
Quebec this year, exceeding the minimum 10% 
mandated by the Department of Canadian Heritage. 
Budgets for these projects increased by 39% compared 
to the average of the previous four years. Statistics in 
all categories (projects, hours, CTF contribution and 


budgets) exceeded the levels of the previous four years. 


Funding to English production in Quebec was 43% 
below the average of the four previous years, resulting 
in 66% fewer hours funded. It is worth noting that the 
Quebec region did not qualify for the English 
Production Incentive in 2009-2010, unlike in 2008-2009. 
Quebec's eligibility in the Production Incentive Program 
boosted its 2008-2009 funding by 36% over 2007-2008. 
Because of decreased levels in 2009-2010, the region 
has once again qualified for the Production Incentive 
for 2010-2011. Statistics in all categories represented 
the lowest levels of the five reported years. 


93. French-language Production Outside of Quebec 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Funding Commitments ($M) 10.0 10.5 10.4 12.1 13.0 
Hours of Content 101 131 115 121 143 
Project Budgets ($M) 20.3 23.7 21.8 28.6 32.8 
Projects 32 31 31 28 35 


94. English-language Production Inside Quebec 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Funding Commitments ($M) 24.6 16.2 12.5 17.0 10.1 
Hours of Content 161 112 103 87 40 
Project Budgets ($M) 84.3 58.8 42.4 54.5 32.7 
Projects 30 32 23 27 15 


Note: Official-language results are based on the language and region of production, not on the funding stream alone. Each CTF-funded project is 
assigned a region for eligibility and statistical purposes. Only one region is designated per project, even for inter-provincial co-productions, based 
mostly on the residence of the copyright-owning producer (majority owner in the case of co-productions). The location of principal photography is 
sometimes taken into consideration. There is no splitting of project statistics between co-producers. Splitting of CTF statistics occurred before 
2006-2007 but is no longer practiced. 
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DIGITAL MEDIA PROGRAM 


Due to the success of the $2 million Digital Media Pilot 
Program in 2008-2009, funding was increased to $10 
million for 2009-2010. The Digital Media Program 
funded digital media projects related to previously 
funded television productions, encouraging producers 
to embrace convergence. 


The $8 million increase in funding triggered a $17.3 
million increase in project budgets compared to last 
year. The number of projects funded through the 
Digital Media Program increased from 30 to 77. A 
sub-program dedicated to French digital media 
projects produced outside Quebec was instituted to 
meet the minority language mandate of the CTF; this 
sub-program funded three projects. While all the funds 
available for English projects were spent, French 
funding was underutilized, leaving $400,000 unspent. 


The vast majority of CTF-funded digital media projects 
had various types of website components. Games were 
major recipients of funding, mostly produced for the 
Internet, but also for mobile devices and consoles. 
Website projects included original short episodes, 
streaming, and text blogs; however, only audio-visual 
content was eligible for CTF funding. For many 
projects, audiences interacted with the component 
through user-generated content, social networking, 
user comments, and voting. Some projects included 
music players. Concepts included connections to 
social media, such as Twitter feeds and Facebook 

links, as well as interactive geo-location mapping or 
Google maps. 


The average budget for English projects was high at 
$400,000 compared to $87,000 for French projects. The 
most expensive English project was $667,000, while 
the lowest budget was only $8,000. However, most 
English projects cost over $100,000. The cost of French 
projects started at $41,000 and reached a high of 
$753,000, while 20 projects had budgets over $100,000 
and 14 were under that amount. 


The CTF’s participation in digital media projects grew 

to 39% of budgets in 2009-2010 from 26% in 2008-2009 
because of the increase in available funds. The level of 
private fund participation contracted to 25% from 44% 
last year, although the actual total dollar participation 
grew to $6.1 million from $3.4 million. Broadcasters 
provided 21% of financing, which is an impressive level 
of participation considering that there was no 
requirement for it. Producers invested 7% compared to 
5% last year. 


Digital media projects related to documentary 
television productions received a significant amount of 
CTF funding in 2009-2010. These projects received 26% 
of funding while representing 30% of the number of 
projects funded. Just over half of documentary-related 
projects were related to series, while six were related 
to mini-series, three to feature-length documentaries 
and two to one-off documentaries. Projects related to 
children’s & youth television shows represented the 
clear majority of funding at 44%. Drama-related 
projects showed higher budgets, as they had 31% of 
budgets compared to 27% of the number of projects. 
The two digital media projects related to variety and 
performing arts television were produced in French. 


After a good start for regional digital creation in 
2008-2009, with 42% of funds going to projects created 
outside of Montréal and Toronto, only 26% of funds 
supported regional projects in 2009-2010. 


In 2010-2011, the Canada Media Fund will be 
encouraging innovation through the creation of rich 
and substantial digital media content. Almost three- 
quarters of the projects approved in 2009-2010 would 
be considered rich and substantial; this is very high 
considering the requirements for funding in 2009-2010 
did not emphasize rich content. 
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95. Digital Media Program Overview 





Program Unutilized Funds 
Allocations ($M) Commitments ($M) ($M) Budgets ($M) Projects 
English 6.7 6.7 0.0 17.3 43 
French 3.0 27 0.3 7.0 31 
French outside 0.33 0.27 0.06 0.6 3 
Quebec 
Total 10.0 9.6 0.4 24.9 77 


96a. Types of Content 





Type # of projects 
Website 72 
Game 36 
Interactive Application 6 
Alternate Reality Game 2 
Mobisodes 2 


96b. Types of Platforms 





Type # of projects 
Internet 75 
Mobile phone/PDA 13 
Interactive TV 3 
Terminal /Game Console/ Kiosk 2 


Note: All types are shown; the aggregate sum is higher than the actual number of projects as a 
result of multi-platform duplication. 
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97. Financing Commitments: Share of Canadian Budget 


Broadcasters 21% 
| Federal Government 0% 


Provincial 
Governments 7% 


r Distributors 0% 
Foreign 0% 





— Producers 7% 





CTF 39% 
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97a. Broadcaster Financing Commitments 
—Share of Financing Commitments 





Conventional 1 
Educational 2 
CBC/Radio-Canada 13 
Specialty/pay 5 


97b. Genre of Related Television Productions 





Commitments ($M) Budgets ($M) Projects 
Drama 2.9 77 21 
Children's & Youth 42 11.1 31 
Documentary 24 5.9 23 
Variety & Performing Arts 0.1 0.2 2 
Total 9.6 24.9 77 


97c. Regional 





Commitments Budgets Projects 


26% 27% 26% 
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PRODUCTION FINANCING SOURCES 


The sources of financing to productions supported by broadcaster participation. Funding by provincial 

the CTF have remained relatively steady over the past agencies has maintained its steady increase over the 
five years in terms of their proportional share. A slight past five years and now accounts for a 20% share. The 
decline in broadcasters’ share over the past two years percentage of financing by producers has dropped over 
has been balanced by a rise in the share of financing the years and is now at half of the levels seen in 

coming from provincial governments. The decline in 2005-2006. 


broadcasters’ share is a result of lower conventional 


98. Financing Commitment Overview—Share of Canadian Budget (%) 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
CTF 30 29 28 29 29 
Broadcasters 33 33 34 32 30 
Federal Government 10 10 10 10 10 
Provincial Governments 16 16 17 17 20 
Distributors 2 4 3 3 3 
Foreign 3 3 2 2 3 
Producers 4 2 3 2 2 
Private Funds 2 2 2 2 2 
VOD Providers 0 0 0 0 0 
Interim Financiers n.a. n.a. n.a. 2 1 
Other Canadian 0 0 1 0 0 


Note: Includes English-, French- and Aboriginal-language production funding. Category definitions can be found on page 137. 
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INTERNATIONAL TREATY CO PRODUCTIONS 


After two years of declines, CTF-funded international been the countries that have partnered consistently with 
co-productions saw significant increases in terms of CTF-funded producers over the past five years. While 
hours, budgets, CTF contributions, and number of projects France continued to be the most frequent co-production 
supported. In fact, the 35 projects funded in 2009-2010 partner (along with the UK), its thirteen projects 
represent the highest total of the last five years. represented a resurgence of sorts after two years of 
decline. The U.K. also saw a significant increase in 
The top five countries with which CTF-funded producers partnerships. Singapore co-produced three projects (all 
partnered in 2009-2010 were France, the U.K., Germany, animation), a significant number for any country (outside 
Australia, and Singapore, in terms of total number of of France and the U.K.) in one year. 


projects. France and the U.K., along with Germany, have 


99. Funding Activity Overview for International Treaty Co-productions 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 
Funding Commitments ($M) 13.8 19.8 10.0 8.4 13.3 
Hours of Content 179 148 129 125 158 
Project Budgets ($M) 38.7 71.5 50.8 44.5 61.9 
Projects 27 29 23 22 35 


100. Projects supported by International Treaty Co-production Partner 





2005-2006 2006-2007 2007-2008 2008-2009 2009-2010 Totals 
France 12 13 g 8 13 55 
United Kingdom 7 7 6 8 13 41 
Germany 3 2 2 1 2 10 
Australia 1 2 3 2 0 8 
Singapore 0 0 1 0 3 4 
Brazil 0 0 0 2 1 3 
Mexico 0 0 1 0 2 3 
South Africa 1 0 0 1 1 3 
Ireland 1 1 0 0 1 3 
Philippines 1 2 0 0 0 3 
New Zealand 1 0 1 0 0 2 
Luxembourg 1 0 1 0 0 2 
Denmark 0 0 0 0 1 1 
Greece 0 0 1 0 0 1 
Israel 0 1 0 0 0 1 
China 0 1 0 0 0 1 
South Korea 1 0 0 0 0 1 


Note: Where a co-production involved more than one foreign partner, full credit is given to each partner (amounts are not halved). 


ANNUAL REPORT 2009-2010 


ALTERNATIVE BROADCAST LICENCES 


Designation of alternative platform rights in licensing 
agreements has improved immensely in the last 
couple of years, from almost none to 45% of all 
production applications. CTF has collected statistics 
on alternative licences (as available) for four years. 
Alternative platform licensing designated in 
broadcaster agreements has increased 42% overall. 


An increased separation between licence fees for 


alternative platform distribution and other extensions, 


including merchandising and term extensions, was 
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noted beginning in 2008-2009. This resulted in a real 
dollar decline in the total of alternative broadcast 
licences during the second two years from the first 
two years of reporting, despite the increase in 
numbers. The number of separate licences for website 
availability rights has surged ahead in all genres. Most 
other platform rights are purchased as a combined 
package. These combined packages may also include 
rights to iTunes and other kinds of downloads, 
including podcasts, episodes for mobile phone 
viewing, DVD, and on-demand broadcast. 
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101. Number of projects with Alternative Broadcast Licences by Genre 





2006-2007 2007-2008 2008-2009 2009-2010 
Children's & Youth 11 20 27 41 
Documentary 12 27 74 105 
Drama 10 21 36 45 
Variety & Performing Arts 6 8 14 24 
Total 39 76 151 215 


Note: Each project is counted once, even if many types of rights are purchased. 


102. Number of projects with Alternative Broadcast Licences by Type of Rights 





Type of Rights 2006-2007 2007-2008 2008-2009 2009-2010 
Internet 4 10 44 125 
Multiple alternate platforms 17 45 84 84 
VOD 18 20 38 37 
DVD 0 0 0 2 
Mobile 0 1 0 1 
Total 39 76 166 249 


Note: Separate licence fees are counted, which may include more than one per project. Definitions of the alternative broadcast 
licences are as follows: DVD—home entertainment rights; Internet—any website or Internet streaming rights; VOD—video on 
demand; mobile—mobile phone rights; multiple alternative platforms—VOD, mobile, and Internet rights, as well as other types of 
rights (e.g., format, other language) purchased together for one licence fee. Types of rights purchased are from long-form 
agreements. 


103. Alternative Platform Licences (SK) 





Type of Rights 2006-2007 2007-2008 2008-2009 2009-2010 
VOD 556 513 783 847 
Internet 11 125 119 401 
Multiple alternate platforms 1,354 1,583 510 353 
DVD 0 0 0 195 
Mobile 0 2 0 3 


Total 1,921 2,223 1,412 1,799 
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PROGRAM ADMINISTRATION 


The Television Business Unit (TBU) at Telefilm Canada The average time to process most first drawdowns and 
administered the CTF's programs for the fifth consecutive other disbursments increased in 2009-2010. This could be 
year. Thirteen percent more applications, for a total of attributed to the increase in the number of files received. 
992, were processed by the TBU this year than in the To get back on track, Telefilm plans to hire two additional 
previous year. deputy directors as well as more analysts in 2010-2011. 


104. Turnaround Time (days) 





Target based As of Better/ As of Better/ Year-over-year 
on the Services March 31, Worse March 31, Worse improvement/ 
Agreement 2009 than target 2010 than target decline 
BPE Production 
Contract—1st Drawdown 30.5 24.0 6.5 29.0 1.5 -5.0 
Rough Cut 7.0 5.0 2.0 4.0 3.0 1.0 
Final Cost 31.0 28.0 3.0 24.0 7.0 4.0 


Selective Production 


Contract—1st Drawdown 50.5 35.0 15.5 36.0 14.5 -1.0 
Rough Cut 7.0 5.0 2.0 3.0 4.0 2.0 
Final Cost 31.0 37.0 -6.0 23.0 8.0 14.0 


Automatic Development 
Contract—1st Drawdown 16.5 20.0 -3.5 24.0 75 -4.0 
Other Disbursements 6.0 6.0 0.0 8.0 -2.0 -2.0 


Selective Development 


Contract—1st Drawdown 41.5 37.0 4.5 40.0 1.5 -3.0 
Other Disbursements 6.0 6.0 0.0 9.0 -3.0 -3.0 
Versioning 
Contract—1st Drawdown 15.5 14.0 1.5 30.0 -14.5 -16.0 
Other Disbursements 6.0 4.0 2.0 6.0 0.0 -2.0 
Digital Media* 
Phase 1 30.5 22.0 8.5 30.0 0.5 n.a.* 
Beta Version 7.0 — — 0.0 7.0 — 
Phase 2 31.0 — m 5.0 = Pa 


* New targets were established for 2009-2010; therefore, comparisons with previous years are not provided. 
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PRESENCE AND PROFILE 


In 2009-2010, the CTF provided support to the 
industry through partnerships with major industry 
organizations and events, including the Banff World 
Television Festival, nextMEDIA, Academy of Canadian 
Cinema and Television (Gemini Awards and Prix 
Gémeaux), imagineNATIVE, Hot Docs, RIDM, Strategic 
Partners (Atlantic Film Festival), and Whistler 

Film Festival. 





The e-newsletter, interacTVity, was distributed 
monthly to stakeholders, providing them with a 
behind-the-scenes look at CTF-funded shows and the 
people who create them. Also, CTF funding 
contributors continued to receive quarterly progress 
reports on their investment. Staff also began work on 
a new publication, a report that provides audience 
numbers of individual shows. The 2007-2008 and 
2008-2009 Audience Reports are available on the 
organization’s website. 


Keep Your Head Up, Kid: The Don Cherry§tory 
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CMF MANAGEMENT'S STATEMENT 


OF RESPONSIBILITY 


The Canada Media Fund (CMF) is a non-profit 
organization under the Income Tax Act. The CMF, 
formerly the Canadian Television Fund, provides 
financial support for the development and production 
of Canadian-made programming in the form of grants, 
advances, licence fee top-ups, and equity investments. 
File administration of these programs is contracted to 
the Television Business Unit at Telefilm Canada, while 
governance of the organization remains with the CMF. 
The accompanying financial statements of the CMF, 
comprised of the financial position and results 

of operations of the CMF, are the responsibility of 
management. 


The financial statements have been prepared in 
accordance with Canadian generally accepted 
accounting principles and have been approved by the 
CMF Board of Directors (Board). Where appropriate, 
the information reflects management's judgements 
and estimates based on available information, and in 
their opinion, present fairly the CMF’s financial 
position, results of operations, changes in net assets 
and cash flows. Management is also responsible for all 
other information in the Annual Report and for 
ensuring that this information is consistent with the 


financial statements. Management is responsible for 


the integrity and objectivity of the financial statements 
and has established systems of internal control, which 
are designed to provide reasonable assurance that 
transactions are properly authorized and recorded, 
assets are safeguarded, proper accounting records are 
maintained and reliable financial reports are prepared 
ona regular basis. 


The Board is responsible for ensuring that 
management fulfills its responsibilities for financial 
reporting as stated above and is ultimately responsible 
for reviewing and approving the financial statements. 
The Board exercises its responsibilities through the 
Audit Committee of the CMF, which reviews the CMF's 
audited financial statements. The Audit Committee 
reports its findings and may make recommendations 
to the Board. The Audit Committee also considers, for 
review by the Board, the engagement or reappointment 
of the external auditors. The Audit Committee meets 
with management and the external auditors to review 
the results of the audit examination. 


The external auditors, KPMG LLP, have audited the 
financial statements of the CMF in accordance with 


Canadian generally accepted auditing standards. 


Ky Gale d 


Valerie Creighton Sandra Collins 


President and CEO Vice-President, Corporate 


Services and Administration 
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AUDITORS’ REPORT 
TO THE BOARD OF DIRECTORS OF THE CANADA MEDIA FUND 


We have audited the statement of financial position of the Canada Media Fund (formerly 
Canadian Television Fund) (the “CMF”) as at March 31, 2010 and the statements of 
operations, changes in net assets and cash flows for the year then ended. These 

financial statements are the responsibility of the CMF’s management. Our 

responsibility is to express an opinion on these financial statements based on our audit. 


We conducted our audit in accordance with Canadian generally accepted auditing 
standards. Those standards require that we plan and perform an audit to obtain 
reasonable assurance whether the financial statements are free of material 
misstatement. An audit includes examining, on a test basis, evidence supporting the 
amounts and disclosures in the financial statements. An audit also includes assessing 
the accounting principles used and significant estimates made by management, as 
well as evaluating the overall financial statement presentation. 


In our opinion, these financial statements present fairly, in all material respects, the 
financial position of the CMF as at March 31, 2010 and the results of its operations and 
its cash flows for the year then ended in accordance with Canadian generally accepted 
accounting principles. As required by the Canada Corporations Act, we report that, in 
our opinion, these principles have been applied on a basis consistent with that of the 
preceding year. 


KME 7 
oe 


Chartered Accountants, Licensed Public Accountants 


Toronto, Canada 
May 14, 2010 
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CANADA MEDIA FUND (FORMERLY CANADIAN TELEVISION FUND) 
STATEMENT OF FINANCIAL POSITION 
(IN THOUSANDS OF DOLLARS) 


MARCH 31, 2010, WITH COMPARATIVE FIGURES FOR 2009 








2010 2009 
ASSETS 

Current assets: 
Cash and cash equivalents $ 6,031 $1,110 
Investments (note 7) 185,495 171,671 
Accounts receivable 24,285 44,906 
Due from Department of Canadian Heritage 4,049 2,097 
Prepaid expenses 69 102 
219,929 219,886 
Long-term investment (note 10) 2,040 2,047 
Capital assets (note 4) 147 146 





$ 222,116 $ 222,079 


LIABILITIES AND NET ASSETS 


Current liabilities: 








Accounts payable and accrued liabilities $ 3,296 $ 5,659 
Programming commitments payable 154,498 137,425 
157,794 143,084 
Net assets: 

Invested in capital assets 147 146 
Internally restricted net assets (note 5) 42,462 49,355 
Unrestricted 21,713 29,494 
64,322 78,995 


Commitments, guarantees and contingencies (note 9) 





$ 222,116 $ 222,079 


See accompanying notes to financial statements. 
On behalf of the Board: 


fies LF bak Cobh 


Chair 








Chair, Audit Committee 
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CANADA MEDIA FUND (FORMERLY CANADIAN TELEVISION FUND) 
STATEMENT OF OPERATIONS 
(IN THOUSANDS OF DOLLARS) 


YEAR ENDED MARCH 31, 2010, WITH COMPARATIVE FIGURES FOR 2009 














2010 2009 

Revenue: 
Contributions from broadcasting distribution undertakings $194,273 $182,511 
Contributions from the Department of Canadian Heritage (note 1) 119,950 119,950 
Recoveries on production investments 9,920 9,523 
Interest 542 4,041 
324,685 316,025 

Expenses: 
Programming commitments 325,588 283,160 
General and administrative 13,710 13,490 
Amortization 60 68 
339,358 296,718 
Excess (deficiency) of revenue over expenses $ (14,673)  $ 19,307 


See accompanying notes to financial statements. 


CANADA MEDIA FUND (FORMERLY CANADIAN TELEVISION FUND) 
STATEMENT OF CHANGES IN NET ASSETS 


(IN THOUSANDS OF DOLLARS) 


YEAR ENDED MARCH 31, 2010, WITH COMPARATIVE FIGURES FOR 2009 
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2010 2009 
Invested in Internally 
capital assets restricted Unrestricted Total Total 
(note 5) 

Net assets, beginning of year $ 146 $ 49,355 $ 29,494 $ 78,995 $ 59,688 

Excess (deficiency) of 
revenue over expenses (60) - (14,613) (14,673) 19,307 
Investment in capital assets 61 - (61) - - 

Internally imposed 

restrictions (note 5) - (6,893) 6,893 - - 
Net assets, end of year $ 147 $ 42,462 $21,713 $ 64,322 $ 78,995 


See accompanying notes to financial statements. 
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CANADA MEDIA FUND (FORMERLY CANADIAN TELEVISION FUND) 
STATEMENT OF CASH FLOWS 
(IN THOUSANDS OF DOLLARS) 


YEAR ENDED MARCH 31, 2010, WITH COMPARATIVE FIGURES FOR 2009 

















2010 2009 
Cash flows from (used in) operating activities: 
Excess (deficiency) of revenue over expenses $ (14,673) $ 19,307 
Items not involving cash: 
Amortization 60 68 
Loss on disposal of capital assets - 2 
Loss on long-term investments as a result of 
fair value adjustment (note 10) - 500 
Change in non-cash operating working capital: 
Accounts receivable 20,621 (2,248) 
Due from Department of Canadian Heritage (1,952) (1,085) 
Prepaid expenses 33 (20) 
Accounts payable and accrued liabilities (2,363) 2,743 
Programming commitments payable 17,073 (7,353) 
18,799 11,914 
Cash flows from (used in) investing activities: 
Repayment of long-term investment 7 - 
Purchase of capital assets (61) (30) 
Purchase of investments, net (13,824) (20,710) 
(13,878) (20,740) 
Increase (decrease) in cash and cash equivalents 4,921 (8,826) 
Cash and cash equivalents, beginning of year 1,110 9,936 
Cash and cash equivalents, end of year $ 6,031 $1,110 


Cash and cash equivalents are defined as cash and short-term deposits that have 
an original maturity of less than 90 days. 


See accompanying notes to financial statements. 
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NOTES TO FINANCIAL STATEMENTS 
(IN THOUSANDS OF DOLLARS) 


YEAR ENDED MARCH 31, 2010 


The Canada Media Fund (the “CMF”) (formerly the Canadian Television Fund), is a non-profit 
organization under the Income Tax Act (Canada). The CMF provides financial support for the 
development and production of Canadian-made programming in the form of advances, licence fee 
top-ups and equity investments. 


The CMF is governed by a Board of Directors, which consists of seven directors, who are nominated by 
two member organizations: (i) the Canadian Coalition for Cultural Expression, representing Canada’s 
cable and satellite distributors, which nominates five directors, and (ii) the Government of Canada, 
through the Department of Canadian Heritage (the “Department”), which nominates two. 


The CMF develops and implements policies to offer financial contributions to Canadian producers 
through specific program funding streams. At present, file administration is contracted to the 
Television Business Unit at Telefilm Canada (“Telefilm”). 


1. Operations: 


These financial statements are comprised of the financial position and results of operations of the CMF. 


The CMF received funding under a Contribution Agreement from the Department of $119,950 for the 
fiscal year ended March 31, 2010. 


The CMF receives contributions from the broadcasting distribution undertakings (“BDUs”) which are 
mandated by the Canadian Radio-Television and Telecommunications Commission (“CRTC”) to 
contribute 5% of annual gross revenue to the production of Canadian programming with 1.5% to 5.0% 
to be contributed to production funds. Under their conditions of licence with the CRTC, BDUs are 
required to contribute at least 80% of such contributions to the CMF. 


2. Significant accounting policies: 
The financial statements have been prepared in accordance with generally accepted accounting 
principles applied within the framework of the significant accounting policies summarized below: 


(a) Revenue recognition: 
The CMF follows the deferral method of accounting for restricted contributions from the Department 
and unrestricted contributions from BDUs. Under the deferral method of accounting for contributions, 
restricted contributions related to expenses of future periods are deferred and recognized as revenue 
in the period in which the related expenses are incurred. Contributions from the Department are 
recognized as revenue in the year in which the related expenses are incurred and payable. 
Contributions from BDUs are recognized as revenue when received or receivable, if the amount can be 
reasonably estimated and collection is reasonably assured. 


Interest income is recognized when it is earned. 


Recoveries on production investments are recorded as revenue in the year in which the amounts are 
received or receivable. 
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(b) Programming commitments: 
Programming commitments represent the CMF's financial contribution to production and 
development projects. The CMF's programming commitments are accrued in the year in which 
the CMF determines that the contribution to the applicant is approved. On approval of an 
eligible production project, the CMF generally remits to the applicant an amount equal to 60% 
of the total programming contribution to be made. The remaining contribution amount is 
remitted by the CMF in two separate payments of 30% and 10% within approximately 6 to 18 
months after the initial approval of eligibility, provided all final documentation prepared by the 
applicant complies with the guidelines of the year in which the contribution was approved. 


In certain instances, the actual amounts paid differ from the original commitment. 
Adjustments for these differences are recorded when determined. During the year, an 
aggregate of $1,242 (2009—$2,092) of adjustments relating to the licence fee top-ups and an 
aggregate of $1,178 (2009—$1,737) of adjustments relating to the equity investments and 
advances were recorded relating to prior years. 


(c) Capital assets: 
Capital assets of the CMF are recorded at cost less accumulated amortization. Amortization is 
provided on a straight-line basis over the assets’ estimated useful lives as follows: 





Equipment 20% - 30% 
Office furniture and fixtures 20% 
Leasehold improvements Term of lease 





Software costs are expensed as incurred. 


(d) Investments: 
Investments include Government of Canada treasury bills, Province of Ontario treasury bills, 
Province of British Columbia promissory note and a short-term government securities 
investment fund. Investments are recorded at fair value. 


(e) Financial instruments: 
The CMF has adopted The Canadian Institute of Chartered Accountants (“CICA”) Handbook 
Section 3855, Financial Instruments—Recognition and Measurement. The CMF has designated 
its investments as held-for-trading and, as such, they are recorded at fair value. 


(f) Allocation of general and administration expenses: 
The CMF does not allocate expenses between functions on the statement of operations. 


(g) Use of estimates: 
The preparation of financial statements requires management to make estimates and 
assumptions that affect the reported amounts of assets and liabilities and disclosure of 
contingent assets and liabilities at the date of the financial statements and the reported 
amounts of revenue and expenses during the year. Actual results could differ from those 
estimates. 
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NOTES TO FINANCIAL STATEMENTS (CONTINUED) 
(IN THOUSANDS OF DOLLARS) 


YEAR ENDED MARCH 31, 2010 
3. Adoption of new accounting standards: 


(a) Amendments to accounting standards that apply to not-for-profit organizations: 
Effective April 1, 2009, the CMF adopted the amendments to CICA Handbook Section 4400, Financial 
Statement Presentation by Not-for-Profit Organizations, and Section 4470, Disclosure of Allocated 
Expenses by Not-for-Profit Organizations. These amendments eliminate the requirement to show 
net assets invested in capital assets as a separate component of net assets, clarify the requirement 
for revenue and expenses to be presented on a gross basis when the not-for-profit organization is 
acting as principal, establishes disclosure standards for entities that choose to classify their 
expenses by function and allocate expenses from one function to another and require a statement of 
cash flows. Adoption of these recommendations had no significant impact on the financial 


statements for the year ended March 31, 2010. 


(b) Amendments to Section 1000 Financial Statement Concepts (“Section 1000”): 
Effective April 1, 2009, the CMF adopted amendments to Section 1000 of the CICA Handbook. These 
amendments clarified the criteria for recognition of an asset or liability, removing the ability to 
recognize assets or liabilities solely on the basis of matching of revenue and expense items. 
Adoption of these recommendations had no effect on the financial statements for the year ended 
March 31, 2010. 


4. Capital assets: 














2010 2009 
Accumulated Net book Net book 
Cost amortization value value 
Equipment $ 287 $215 $72 $70 
Office furniture and fixtures 16 5 11 2 
Leasehold improvements 120 56 64 74 
$ 423 $ 276 $ 147 $ 146 

5. Internally restricted net assets: 
2010 2009 
Balance, Balance, Balance, 


beginning of year Contributions endofyear end of year 





Settlement of the CMF operational expenses 


in the event of dissolution of its operations $ 6,555 $ - $ 6,555 $ 6,555 
Program funding 2009-2010 42,800 (42,800) - - 
Program funding 2010-2011 - 35,907 35,907 42,800 





$ 49,355 $ (6,893) $ 42,462 $ 49,355 
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The Board of Directors has set aside amounts for specific purposes which are not available for other 
purposes without prior approval from the Board of Directors. 


On November 24, 2009, the Board of Directors approved the transfer of $35,907 from unrestricted to 
restricted net assets to provide additional funding for programming commitments for fiscal 
2010-2011. 


6. Fair values of financial instruments: 
The carrying values of cash and cash equivalents, accounts receivable, investments, due from 
Department of Canadian Heritage, accounts payable and accrued liabilities and programming 
commitments payable approximate their fair values due to the short-term nature of these financial 


instruments. 


7. Investment risks: 
The associated risks with the investments are as follows: 


(a) Liquidity risk: 
Liquidity risk is the risk that an entity will encounter difficulty in meeting obligations associated with 
financial liabilities. All of the CMF's investments are considered to be readily realizable as they can 
be quickly liquidated at amounts close to their fair value in order to meet liquidity requirements. 


(b) Credit, interest rate and maturity risks: 
Fixed income securities have yields varying from 0.27% to 0.57% (2009—0.50% to 1.00%) with 
maturity dates ranging from May 27, 2010 to October 28, 2010 (2009—April 2, 2009 to October 1, 2009). 
The value of fixed income securities will generally rise if interest rates fall and fall if interest rates 
rise. The value of the securities will vary with developments within the specific companies or 


governments which issue the securities. 


8. Related party transactions and balances: 
Programming commitments include nil (2009—$ 11,277) funded during the year to production 
companies who are related to the CMF by virtue of their direct or indirect membership on the CMF's 
Board of Directors. 


9. Commitments, guarantees and contingencies: 
TThe CMF is committed to rental payments for its leased premises expiring on March 31, 2012 with 
minimum aggregate annual commitments as follows: 


Year ending March 31: 

2011 $ 296 

2012 307 
$ 603 
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NOTES TO FINANCIAL STATEMENTS (CONTINUED) 
(IN THOUSANDS OF DOLLARS) 


YEAR ENDED MARCH 31, 2010 


9. Commitments, guarantees and contingencies (continued): 
In relation to these leases, the CMF has agreed to indemnify the landlord against all expenses, 
damages, actions, claims or liabilities arising from any default under the leases or from the CMF's use 


or occupation of the leased premises. 


The CMF has indemnified its past, present and future directors, officers, employees and volunteers 
(“Indemnified Persons”) against expenses (including legal expenses), judgements and any amount 
actually or reasonably incurred by them in connection with any action, suit or proceeding in which the 
Indemnified Persons are sued as a result of their service, if they acted honestly and in good faith with a 
view to the best interests of the CMF. The nature of the indemnity prevents the CMF from reasonably 
estimating the maximum exposure. The CMF has purchased directors’ and officers’ liability insurance 
with respect to this indemnification. 


In its services agreement with Telefilm, the CMF has indemnified Telefilm and its directors, officers, 
employees, agents and other representatives from and against any claims, demands, actions, 
judgments, damages, losses, liabilities, costs or expenses, that they may suffer or incur relating to, or 
caused by, the proper performance by Telefilm of its services under the agreement, any breach by the 
CMF of the agreement, injury to person or property attributable to the negligent acts or omissions or 
wilful misconduct of CMF, or any failure by CMF to comply with applicable laws relating to the services. 
A reciprocal indemnification has been provided to the CMF by Telefilm in the services agreement. The 
CMF has contract liability coverage for this indemnification in its commercial general liability insurance. 


The CMF is party to legal actions arising in the ordinary course of operations. While it is not feasible to 
predict the outcome of these actions, it is the opinion of management that the actions are without merit. 


10. Long-term investment: 
The CMF purchased an investment in Structured Investment Trust Ill asset-backed commercial 
paper (“ABCP”) on April 16, 2007 at a face value of $4,000. At the time of the purchase, the investment 
had the Dominion Bond Rating Service (“DBRS”) rating of R1 (high) and was in accordance with the 


CMF’s investment policy. 


On August 13, 2007, certain third party sponsors of ABCP programs were unable to meet the funding 
requirements of maturing obligations with funds from new or existing investors or from drawing on 
liquidity arrangements. As a result, the third party-sponsored ABCP obligations became illiquid. On 
August 16, 2007, major participants in the third party-sponsored ABCP market announced a proposed 
solution, known as the “Montreal Accord’, to the liquidity problem in that market. Certain signatories of 
the Montreal Accord joined with other investors, including the CMF, to form a Pan Canadian Investor 
Committee (the “Committee”) to oversee an orderly restructuring of third party sponsored ABCP 


programs. 


On January 21, 2009, the Committee announced that the third party-sponsored ABCP restructuring plan 
had been implemented. Pursuant to the terms of the plan, holders of third party-sponsored ABCP 
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exchanged their short-term notes for longer-term notes. The restructuring plan: (a) extended the 
maturity of the third party-sponsored ABCP to provide for a maturity similar to that of the underlying 
assets; (b) pooled certain series of the third party sponsored ABCP that are supported in whole or in 
part by underlying synthetic assets; and (c) mitigated the margin call obligations of the existing 
conduits that have margin call risk and created a structure to address margin calls should they occur. 


Upon restructuring, the CMF received $3,905 of various classes of Master Asset Vehicle II (“MAV II”) 
notes in exchange for the asset-backed commercial paper. The MAV II notes consist of 67% Class A-1 
notes, 17% Class A-2 notes, 3% Class B notes, 3% Class C notes and 10% of Class 15 tracking notes. 
The Class A-1 and A-2 notes, which represent 84% of the notes received, carried an “A” rating from 
DBRS whereas the Class B, Class C, and Class 15 notes were not rated. The CMF elected to receive 
notes issued by MAV Il in which investors are not required to advance funds to meet future margin 
calls, should they occur. This margin funding facility is being provided by certain international and 
Canadian banks. In addition, a senior margin funding facility has been arranged with the 
governments of Canada and the provinces of Ontario, Quebec and Alberta. 


The Class A-1, A-2 and B notes bear interest at the rate of BA less 50 basis points. The Class A-2 
notes are subordinate to the Class A-1 notes with respect to the payment of principal and no principal 
amounts will be repaid with respect to the Class A-2 notes until all of the Class A-1 notes are repaid 
in full, and the Class A-2 notes will pay interest after the Class A-1 notes pay interest. The Class B 
notes are subordinate to the Class A-2 notes with respect to payment of interest and principal, and 
no amounts will be paid with respect to the Class B notes until the Class A-2 notes are repaid in full. 
The Class C notes are subordinate to the Class B notes with respect to payment of interest and 
principal and no amounts will be paid in respect of Class C notes until Class B notes are repaid in 
full. Class C notes will accrue interest at BA plus 20%. Class 15 tracking notes are secured by 
collateralized debt obligation transactions, and will bear interest at a rate that will be adjusted as a 
function of the return on the underlying assets. The tracking notes do not benefit from the margin 
funding facility. 


On April 24, 2009, DBRS placed the MAV II Class A-2 Notes Under Review with Negative Implications, 
and downgraded the rating of the MAV II Class A-2 Notes to BBB (low) from “A” on August 11, 2009 
and maintained the rating Under Review with Negative Implications. On February 9, 2010, the Under 
Review with Negative Implications was removed and the MAV II Class A-2 Notes were confirmed at 
BBB (low). The MAV II Class A-I Notes were not affected by this action. 


Since quoted market values of such investments have not been available, the CMF determined the 
fair value of its investment using available information regarding the credit risk attributable to the 
underlying assets, relevant market interest rates, and the expected amount and timing of principal 
and interest payments. 


The CMF used a probability weighted discounted cash flow approach to determine the portion of the 
fair value adjustment related to the expected risk and return profile of the notes in comparison to 
market returns. As at March 31, 2010, the CMF determined that there is no change in value of the 
investments and as a result recorded nil (2009— $500) fair value adjustment. These estimates are 
subject to measurement uncertainty and are dependent on market conditions as at the 
measurement date. During the year, the CMF received principal repayment of $7 (2009—nil). 
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FUNDING LISTS 
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Down the Mighty River 





THE PROJECTS SUPPORTED BY THE CTF IN 
2009-2010 ARE LISTED ON THE FOLLOWING PAGES: 


90 

102 
110 
111 

112 
113 
124 


ENGLISH BPE AND PRODUCTION INCENTIVE 
FRENCH BPE AND QC REGIONAL FRENCH INCENTIVE 
FRENCH-LANGUAGE PROJECTS OUTSIDE QUEBEC 
ABORIGINAL-LANGUAGE PROJECTS 

VERSIONING ASSISTANCE 

DEVELOPMENT FINANCING 

DIGITAL MEDIA PROGRAM 


These lists identify the project title', applicant name, 


region of control and total CTF funding contribution. 


In the case of Broadcaster Performance Envelope and 


English Development Financing projects, the CTF 


contribution is identified by participating broadcaster. 


. A project's title may change several times over the course of its making. 


While the CTF makes every effort to identify the title under which a project 
was broadcast, it is possible that the name used in this list differs. 


english broadcaster performance envelope and 


production incentive program 


TITLE APPLICANT REGION | PRO- | BROADCASTER FUNDING 
GRAM © 


CHILDREN’S AND YOUTH 


ENGLISH BPE AND PI 


ANNUAL REPORT 2009-2010 90 
















































































A Is For Awesome | (1-20) Awespiring Productions Inc. BC BPE YTV 688,303 
PI Non-CBC 761,027 

Total Commitments 1,449,330 

Adventures of Artie The Ant Artie Time Productions Inc. BC BPE APTN—English 255,000 

i) Pi Non-CBC 68,000 
Total Commitments 323,000 

The Adventures of Little Jake | Little Jake Productions Inc. BC PI Non-CBC 14,819 

& Many Skies I (1-10) 

Almost Naked Animals | ANA Productions Inc. TOR BPE YTV 1,456,000 

(1-26) 

Anash and the Legacy of the Sun-Rock Productions 7-13 (YK) YT PI Non-CBC 280,000 

Sun-Rock I (7-13) Inc\Sun-Rock Productions 7-13 

(AB) Inc. 

Animal Mechanicals III (41-55) | Snap III Productions Inc. NS BPE CBC 1,369,500 

Artzooka | (1-26) Artzooka Series | (Canada) Inc. TOR BPE CBC 1,183,278 

Baxter | (1-13) Shaftesbury Baxter I Inc. TOR BPE Family 1,133,861 

The Belly Button Buddies | 101140158 Saskatchewan Ltd. SK BPE SCN 45,000 

(1-13) 

Canwest Canspell 2009 Insight Production Company Ltd. TOR BPE Canwest 277,500 
Conventional 

The Cat in the Hat Knows a CITH Productions Inc. TOR BPE Treehouse TV 3,225,000 

Lot About That | (1-40) 

Connor Undercover II (14-39) | Connor Undercover II Inc. TOR BPE Family 2,674,942 

Degrassi: The Next Epitome Pictures Inc. TOR BPE CTV Conventional 1,224,213 

Generation X (1001-1013) 

The Detentionaire (Pilot) Nelvana Ltd. TOR BPE Teletoon 220,000 
Télétoon 55,000 
Total Commitments 275,000 

The Detentionaire | (2-14) Nelvana Ltd. TOR BPE Teletoon 1,248,000 
Télétoon 312,000 
Total Commitments 1,560,000 

Drug Class III (1-3) 101133318 Saskatchewan Ltd. SK BPE ichannel 20,000 
SCN 83,000 
Total Commitments 103,000 

ECHO Planet | (1-13) MRV Echo One Inc.\Positive Echo MB BPE APTN—English 442,555 





One Inc. 
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GeoFreakZ | (1-22) GeoFreakZ Series | Productions Teletoon 54,066 

ne Télétoon 45,934 

Total Commitments 100,000 

In The Real Life II (14-23) PTN Productions Inc. MTL BPE YTV 729,155 

Justin Time | (1-13) Guru Productions Ltd. TOR BPE Family 1,172,600 

Kid vs Kat II (27-39) Studio B (Kid II) Productions Inc. BC BPE YTV 858,444 

PI Non-CBC 429,222 

Total Commitments 1,287,666 

Kol's World I (1-10) Kol TV Inc. TOR BPE Pet Network 338,250 

League of Super Evil II (27-39) | League of Super Evil Productions BC BPE YTV 872,000 

(1), Inc. PI Non-CBC 514,928 

Total Commitments 1,386,928 

Making Stuff! Making Stuff Productions Inc. TOR BPE TFO 35,185 

TVO 75,000 

Total Commitments 110,185 

Mickey II (27-65) MF Productions Ltd. NL BPE Pet Network 420,000 

PI Non-CBC 312,000 

Total Commitments 732,000 

Mudpit I (1-13) CJ Mudpit Productions Inc. TOR BPE Teletoon 1,248,000 

Télétoon 407,926 

Total Commitments 1,655,926 

My Babysitter is a Vampire | MBV Productions (Season 1) Inc. TOR BPE Teletoon 1,248,000 

wig) Télétoon 407,602 

Total Commitments 1,655,602 

The Next Star II (14-28) Tricon Television41 Inc. TOR BPE YTV 2,222,457 

Overruled! III (27-39) Shaftesbury Overruled III Inc. TOR BPE Family 1,000,000 

Pirates II (17-44) Privateer Productions Il Inc. NS BPE CBC 1,702,266 

Pop It! Il (27-52) Pop It Productions 2 Inc. TOR BPE ACCESS 3,500 

TVO 58,000 

Total Commitments 61,500 

The Prime Radicals | (1-26) GAPC Entertainment (The Prime ON BPE ACCESS 21,926 

Radicals I) Inc. SCN 29,000 

TVO 200,444 

Total Commitments 251,370 

Razzberry Jazzberry Jam II Trapeze Animation Studios Ltd\ PEI BPE CBC 416,392 
(14-26) Razzberry Productions Inc 

Rob the Robot 1 (1-26) Amberwood Productions ON BPE ACCESS 30,000 

(Rob the Robot) Inc. Knowledge Network 26,000 

TVO 380,000 

Total Commitments 436,000 
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Stella and Sam | (1-13) Stella & Sam Productions Inc. Family 985,400 

Survive This! II (14-26) ST Il Productions Inc. TOR BPE YTV 468,000 

Tansi! Nehiyawetan III (1-13) Nehiyawetan Productions Inc. BC BPE APTN—English 420,000 

Taste Buds III (301-306) marblemedia Taste Buds III Inc. TOR BPE ACCESS 9,000 

Knowledge Network 26,000 

SCN 8,167 

TVO 57,426 

Total Commitments 100,593 

Think Big II (14-26) Bright Film 2 Productions Inc. TOR BPE SCN 23,200 

TVO 265,556 

Total Commitments 288,756 

Tiga Talk! II (7-19) Tiga Talk Season 2 Inc. BC BPE APTN—English 500,000 

Pl Non-CBC 112,820 

Total Commitments 612,820 

Tinka | (1-26) Tinka Productions Inc. BC BPE Knowledge Network 104,000 

SCN 36,400 

Pl Non-CBC 218,386 

Total Commitments 358,786 

Total Drama Island: Back to Camp TV Productions (Season IV) TOR BPE Teletoon 1,248,000 

Wawanakwa IV (79-91) Inc. Télétoon 312,000 

Total Commitments 1,560,000 

Vacation with Derek Shaftesbury Vacation Inc. TOR BPE Family 1,370,000 

Wapos Bay V (27-34) Wapos Bay Productions Episodes SK BPE APTN—English 249,000 

27-34 Inc. SCN 42,000 

Total Commitments 291,000 

Wingin’ It Angel on Campus Productions Ltd. TOR BPE Family 1,619,251 
DOCUMENTARY 


TITLE APPLICANT REGION BROADCASTER ea 
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10 Marias: 1 Year Later Maria Doc Productions Ltd. 187,500 
Acquainted with the Night Acquainted Films Inc. TOR BPE documentary 25,000 
TFO 18,000 
Total Commitments 43,000 
After Mao's War Against Face To Face Media Ltd. BC BPE CBC 172,500 
Nature PI CBC 50,000 
Total Commitments 222,500 
The Agents II Realtor 2 Films Inc. TOR BPE W Network 286,000 
Ancients Behaving Badly | Yap Tyrant Productions Inc. TOR BPE History Television 448,000 
(1-8) 
Apocalypse Then 2012 Productions Inc. TOR BPE CBC 262,500 
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Apologies Apologies Productions (AB) Inc\ ACCESS 20,000 

Apologies Productions (YT) Inc. Knowledge Network 10,000 

SCN 4,000 

TVO 75,000 

Total Commitments 109,000 

Assault and Rescue (Pilot) Assault and Rescue Productions TOR BPE Discovery Channel 320,932 
Inc. 

Back In The Day | (1-6) 0847312 BC Ltd. BC BPE APTN—English 50,000 

PI Non-CBC 27,365 

Total Commitments 77,365 

Beast Legends | (1-6) Yap Beast Productions Inc. TOR BPE History Television 600,000 

Beasts of the Bible AP Zoo Productions Ltd. TOR BPE Vision TV 100,000 

Bloodied But Unbowed Tabata Productions Ltd. BC BPE Knowledge Network 45,700 

PI Non-CBC 17,700 

Total Commitments 63,400 

Breakout II (5-8) BK2 Productions Inc. TOR BPE Discovery Channel 279,306 

Breathing Fire Breathing Fire Films Inc. TOR BPE History Television 226,750 

The Burrowers 2216254 Ontario Inc. TOR BPE CBC 187,500 

Camp Winston 2209887 Ontario Inc TOR BPE documentary 30,000 

Cat Craze Bountiful Films Inc. BC BPE CBC 246,183 

PI CBC 60,636 

Total Commitments 306,819 

Changing Your Mind 90th Parallel Productions Ltd. TOR BPE CBC 180,000 

Channeling Elvis (1-3) Summerhill Productions Four Inc. TOR BPE Vision TV 312,500 

Child Camel Jockey 2221607 Ontario Ltd. TOR BPE documentary 100,000 

Climate and Civilization I (1-4) | Climatic Productions Inc. TOR BPE History Television 168,074 

Coast Modern Twofold Films Inc. BC BPE Knowledge Network 29,500 

The Code Breakers Code Breakers Documentary Inc. AB BPE CBC 180,000 

Conviction Kitchen | (1-8) Cineflix (Dinners) Inc. TOR BPE Citytv 440,000 

Crazy for Love (1-13) Summerhill Productions Three Inc. TOR BPE Vision TV 152,889 

Cupcakes I (1-13) CC Television Inc. BC BPE W Network 292,746 

PI Non-CBC 141,374 

Total Commitments 434,120 

Des McAnuff: A Life in Stages | A Life in Stages Productions Inc. ON BPE BRAVO! 125,000 

The Devil You Know | (1-8) Make Believe Studios BC BPE W Network 320,000 

PI Non-CBC 160,000 

Total Commitments 480,000 

Down To Earth | (101-113) Aarrow Productions Inc. BC PI Non-CBC 12,857 
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The Egyptian Job Cream Productions Inc. History Television 185,000 
End of Men End of Men Productions Inc. TOR BPE CBC 277,500 
The Expert Industry Josh Freed Productions Inc. MTL BPE CBC 262,500 
Fanboy Confessional I (1-6) Fanboy Confessional Inc. TOR BPE Space 375,000 
Fat Tuesday Flapjack Films Inc. MB BPE Vision TV 32,400 
Fire & Ice: Crosby and 90th Parallel Productions Ltd. TOR BPE CTV Conventional 88,354 
Ovechkin Special 
The Fire Within I (1-6) 4412826 Canada Inc. QC BPE APTN—English 107,053 
The First Movie Nuclear Family Productions Inc. BC BPE Knowledge Network 75,000 
Five Roads To Freedom We Did Overcome Production Inc. TOR BPE Vision TV 56,000 
Gangs of Vancouver David Brady Productions Inc. BC BPE CBC 262,500 
Geo-Engineering: Salvation Lightship Entertainment Inc. BC BPE CBC 268,192 
A for a Hot PI CBC 73,316 
Total Commitments 341,508 
Ghostly Encounters IV (66-83) | Wraith Films Inc. TOR BPE VIVA 451,004 
Great Canadian Books | (1-13) | TickleScratch Productions Inc. TOR BPE BookTelevision 93,999 
Greatest Tank Battles Il Tanks 2 Productions Inc. TOR BPE History Television 945,000 
(11-20) 
Green Heroes | (1-6) Cinefocus Canada Productions Inc. TOR BPE SCN 5,250 
TVO 32,166 
Total Commitments 37,416 
Grim Sweepers (Pilot) Crime & Trauma Resources | Inc. TOR BPE Mystery TV 125,000 
Grinder Border City Pictures Inc. TOR BPE ACCESS 9,000 
Knowledge Network 10,000 
SCN 2,500 
TVO 75,000 
Total Commitments 96,500 
Growing Up Cold Morag Loves Cold Inc. Josh Freed NL BPE CBC 262,500 
Productions II Inc. 
Headhunter (Pilot) Headhunter Films Inc. TOR BPE History Television 195,000 
Hollywood Saskatchewan II HS2 Productions Inc. SK BPE SCN 110,000 
(14-16) 
| Will Survive (Again) Disco Doc Inc. TOR BPE BRAVO! 150,000 
Knowledge Network 10,000 
Total Commitments 160,000 
Ice Pilots NWT II (14-26) Propheads II Productions Ltd. BC BPE History Television 1,501,919 
Information Overload Overberry Films Inc. MB BPE CBC 262,500 
Inhumane Society 90th Parallel Productions Ltd. TOR BPE Canwest 150,000 
Conventional 
Inventions that Shaped the Inventions Productions Inc. TOR BPE Discovery Channel 889,801 
World | (1-10) 














Pl= 





English Regional Production Incentive. 


95 ANNUAL REPORT 2009-2010 


DOCUMENTARY, CONT. 


ENGLISH BPE AND PI 


TITLE APPLICANT REGION | PRO- | BROADCASTER FUNDING 
GRAM ($) 





































































































Jann Arden: Free Pyramid Productions Inc. BRAVO! 150,000 
Jim Brady: In The Footsteps Y'utthe Askiy Productions Ltd. SK BPE APTN—English 57,000 
of The Metis Leader SCN 8,000 
Total Commitments 65,000 
Jingle Bell Rocks Eye Steel Film Inc\Mabooshi Film MTL BPE ACCESS 16,500 
Company Knowledge Network 60,000 
Total Commitments 76,500 
Last Days of the Dinosaurs Handel Productions (LD) Inc. MTL BPE Discovery Channel 654,915 
The Last Grizzly of Paradise 0851659 BC Ltd. BC BPE CBC 69,204 
Valley Pi CBC 71,255 
Total Commitments 140,459 
The Last of the Wild Jews Motsjo Inc. MTL BPE BRAVO! 127,500 
Knowledge Network 10,000 
Total Commitments 137,500 
Liberia '77 Stranger Productions Inc. BC BPE ACCESS 10,250 
Knowledge Network 46,675 
Total Commitments 56,925 
Life Is A Highway | (1-2) Soapbox Productions Inc\ BC BPE CBC 525,000 
Amerimage-Spectra Media Inc. PI CBC 125,192 
Total Commitments 650,192 
Life Renewed | (1-2) May Street Productions Ltd. BC BPE Vision TV 58,000 
Lost World of the Supersnake | Yap Supersnake Productions Inc. TOR BPE History Television 185,000 
Made In Canada Media Made In Canada Inc. TOR BPE Sun TV 15,159 
Man of A Thousand Songs Primitive Thunder Productions NS BPE Super Channel 42,052 
Ltd. 
The March of Remembrance March of Remembrance TOR BPE documentary 78,804 
and Hope Productions Inc. 
March of the Dinosaurs Yap Dinosaur Productions Inc. TOR BPE History Television 300,000 
The Market 2223704 Ontario Inc. TOR BPE ACCESS 9,000 
Knowledge Network 20,000 
TVO 80,000 
Total Commitments 109,000 
Miracle Products & Snake Oil Look Back Productions Ltd. BC BPE CBC 225,300 
ee PI CBC 52,181 
Total Commitments 277,481 
Murder She Solved | (1-8) MSS Media Inc. BC BPE W Network 320,000 
Museum Secrets | (1-6) Museum Media Inc. TOR BPE History Television 660,000 
Music From the Big House Music From the Big House Inc. TOR BPE documentary 60,750 
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Music Is The Medicine MIM Productions Inc. APTN—English 75,000 
Knowledge Network 10,000 
Total Commitments 85,000 
My Dinner With Generation X | Time Factory Films Inc. SK BPE Knowledge Network 13,500 
SCN 35,000 
Total Commitments 48,500 
The Mystery of Mazo de la Red Queen Productions Inc. TOR BPE BRAVO! 120,000 
Roche 
Knowledge Network 10,000 
TVO 10,392 
Total Commitments 140,392 
Naica Il Naica Il Production Inc. MTL BPE Discovery Channel 126,630 
National Parks Project | 1815949 Ontario Inc. TOR BPE Discovery Channel 975,000 
(1-13) 
Nazi Hunters | (1-8) Cineflix (Wartime) Inc. TOR BPE History Television 518,222 
Not So Rowdy Anymore Morag Loves Rowdy NL BPE BRAVO! 127,500 
One With Nature | (1-12) MRV Own Inc\Les Productions MB BPE SCN 10,000 
Own Inc. 
The Opener Il (7-19) The Opener II Productions Inc. TOR BPE Food Network 693,106 
Outlaw Bikers IV (10-14) Bikers IV Productions Inc. TOR BPE History Television 937,500 
The Patio Tomb AP Talpiot Productions Ltd. TOR BPE Vision TV 161,153 
Paul Quarrington: Life in BookShorts Inc. TOR BPE BRAVO! 87,500 
Music 
Pentecost Birth of the Sunburst Films Inc. MB BPE Vision TV 36,400 
Church 
Photo OP Laughing Mountain BC BPE BRAVO! 65,000 
Communications Inc. 
Knowledge Network 15,000 
PI Non-CBC 27,112 
Total Commitments 107,112 
Pitchin' In 11 (14-26) Fearless Chef II Productions Inc. TOR BPE Food Network 376,152 
Plastic Makes Perfect III FTOF 3 Productions Inc. TOR BPE Slice 569,000 
(27-39) 
Prime Suspect—Brenda 90th Parallel Productions Ltd. TOR BPE Canwest 180,000 
Waudby Conventional 
Prime Suspect—Todd 90th Parallel Productions Ltd. TOR BPE Canwest 180,000 
Willingham Conventional 
Raccoon Nation Raccoons Inc. TOR BPE CBC 198,750 
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Raw Opium 1 (1-2) 1792913 Ontario Inc. ACCESS 30,000 
Canal D 20,000 
SCN 8,000 
TVO 160,000 
Total Commitments 218,000 
The Real Joey Lawrence Canamedia HD Inc. TOR BPE ACCESS 9,000 
ichannel 52,000 
Total Commitments 61,000 
The Real M*A*S*H 2223450 Ontario Inc. TOR BPE Mystery TV 150,000 
The Real Ripper 2223579 Ontario Inc. TOR BPE Mystery TV 124,999 
Real Vampires (Gentile) 2223579 Ontario Inc. TOR BPE Mystery TV 125,000 
Reel Injun Rezolution Pictures (Reel Injun) Inc. MTL BPE Knowledge Network 10,000 
Remote Control War DocBot Films Inc. SK BPE CBC 242,525 
The Restaurant Adventures Adventures of Caroline and Dave ON BPE W Network 259,530 
of Caroline and Dave (1-13) Productions Inc. 
Riders: The First 100 Years Harmony Documentary Inc. SK BPE ACCESS 14,000 
SCN 70,000 
Total Commitments 84,000 
Rodeo Riders Rodeo Riders Productions Inc. BC BPE APTN—English 75,000 
PI Non-CBC 25,000 
Total Commitments 100,000 
Rosh Hashanah—The Day of | Lank/Beach Productions (2004) MB BPE Vision TV 31,500 
Judgement Inc. 
Save My Lake Stornoway Productions TOR BPE CBC 165,000 
ichannel 15,000 
Total Commitments 180,000 
Saving the Mustang Stornoway Productions TOR BPE Pet Network 112,000 
Science Inc. | (1-6) SI Productions Inc. SK BPE ACCESS 27,000 
SCN 126,000 
Total Commitments 153,000 
The Secret War Files Northern Sky Entertainment Ltd. TOR BPE History Television 146,250 
Sex + Religion | (1-13) Sacred Explorations Inc. TOR BPE Vision TV 159,000 
Sheltered Sheltered Productions Inc. ON BPE APTN—English 162,500 
Sisters In Arms SIA Productions Inc. BC BPE ACCESS 9,000 
Knowledge Network 60,000 
SCN 3,600 
PI Non-CBC 23,236 
Total Commitments 95,836 
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Spectre At The Feast 0790519 B.C. Ltd. Vision TV 28,650 
Storming Juno Storming Juno Productions Inc. TOR BPE History Television 685,000 
Story of Earth Handel Productions (Earth) Inc. MTL BPE Discovery Channel 600,000 
A Strange Brew Potion Productions Inc. TOR BPE CBC 195,000 
Talking With The Sun: The Sexsmith Project Productions Inc. BC BPE The Movie Network 30,807 
Ron Sexsmith Story Pj re 101,045 
Total Commitments 131,852 
This Wrestling Life Make Believe Entertainment Inc. BC BPE Super Channel 42,051 
PI Non-CBC 24,000 
Total Commitments 66,051 
Thoroughly Modern Marriage | Dreamfilm Productions Ltd. BC BPE CBC 236,332 
Pl CBC 58,710 
Total Commitments 295,042 
Tipping Point Tipping Point Documentary Inc. AB BPE CBC 420,000 
Tsa' Mahgwon—Until The Last | Tsa' Mahgwon Productions Inc. BC PI Non-CBC 91,500 
Drop | (1-13) 
United States of Africa Périphéria Productions Inc. MTL BPE Super Channel 42,052 
Unspoken Rules Unspoken Productions Ltd. BC PI Non-CBC 20,662 
Untamed Gourmet | (1-6) Untamed Productions Inc. SK BPE APTN—English 28,800 
SCN 45,000 
Total Commitments 73,800 
Village On A Diet | (1-4) Village Media Inc. BC BPE CBC 282,775 
PI CBC 1,000,000 
Total Commitments 1,282,775 
Wandering Spirit Micro Bus Pictures Inc. MB BPE APTN—English 60,652 
We Shall Remember Them 90th Parallel Productions Ltd. TOR BPE CBC 450,000 
Weekend Wonders: Green by | Zoot Pictures Inc. SK BPE SCN 30,000 
the Pound 
West Wind: The Vision of Tom | TT Productions Inc. TOR BPE BRAVO! 127,500 
Thomson 
When Disaster Strikes (1-3) WDS Productions Inc. TOR BPE ACCESS 15,000 
ichannel 1,711 
TVO 225,000 
Total Commitments 241,711 
When Giants Weep Make Believe Productions Inc. BC BPE CBC 180,000 
PI CBC 45,126 
Total Commitments 225,126 
Where's My Goat? Where's My Goat Ltd. NL BPE documentary 25,000 
Who Killed Feminism? 100 Feminists Inc. TOR BPE CBC 262,500 
William Still: The Father of 90th Parallel Productions Ltd. TOR BPE Citytv 119,330 
the Underground Railroad 
X-Weighted V (53-65) Weight To Go V Productions Inc. AB BPE Slice 1,661,122 
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18 to Life | (2-12) Galafilm Productions (X) Inc\ 4,250,000 
Sound Venture 18 Productions Inc. 
Being Erica Il (201-212) Being Erica II Productions Ltd. TOR BPE CBC 6,092,304 
Bionic Bannock Boys | (1-6) Crimson Clay Media Ltd. SK BPE APTN—English 145,525 
The Border Ill (301-312) Border Season Three Inc. TOR BPE CBC 6,092,304 
By The Rapids III (14-20) Ista Films Ill Inc. TOR BPE APTN—English 562,500 
Call me Fitz | (1-13) MPF Productions Inc.\Fitz NS BPE Movie Central 855,800 
ue a a Fo The Movie Network 855,800 
PI Non-CBC 671,372 
Total Commitments 2,382,972 
Cashing In II (7-13) Cashing In Season Il Inc. MB BPE APTN—English 750,000 
Caution: May Contain Nuts Going Nuts Productions II Inc. AB BPE APTN—English 441,740 
Il (8-20) 
Crash & Burn | (2-13) Investigator (Series 1) Productions TOR BPE Showcase 6,092,304 
Inc. 
Crash Canyon | (1-18) Crash Canyon Productions Inc. TOR BPE Teletoon 1,759,670 
Télétoon 573,530 
Total Commitments 2,333,200 
Dan for Mayor | (2-13) D4M Productions Inc. TOR BPE Comedy 4,250,000 
Death Comes to Town | (1-8) Accent-KITH Productions Ltd. TOR BPE CBC 4,250,000 
Degrassi: The Next Epitome Pictures Inc. TOR BPE CTV Conventional 4,500,000 
Generation IX (901-913) 
Drunk and On Drugs Happy Happy Funtime Productions 2007 NS BPE Showcase 853,084 
Funtime Hour | (1-6) Inc. 
Dunce Bucket (Pilot) Nunchucks (Pilot) Inc. TOR BPE Télétoon 74,400 
Durham County III (13-18) Durham 3 Productions (Muse) Inc\ MTL BPE Movie Central 1,031,250 
Back Alley Durham 3 Films Inc. The Movie Network 1,031,250 
Total Commitments 2,062,500 
Escape Hatch Rezolution Pictures Inc. MTL BPE APTN—English 48,889 
Fancy (Pilot) Sunnyside Up Productions Ltd. BC BPE CBC 350,000 
PI CBC 110,021 
Total Commitments 460,021 
Flashpoint III (301-313) Flashpoint Season Ill Productions TOR BPE CTV Conventional 6,599,996 
Inc. 
Good Dog I (1-13) Shaftesbury Good Dog Inc. TOR BPE Movie Central 972,474 
The Movie Network 167,526 
Total Commitments 1,140,000 
A Heartland Christmas Rescued Horse Christmas Inc. AB BPE CBC 1,750,000 
Heartland Ill (308-318) Rescued Horse Season Three Inc. AB BPE CBC 5,561,111 
Heartland IV (401-410) Rescued Horse Season Four Inc. AB BPE CBC 5,055,555 
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Hiccups | (1-13) Penflo Productions (I) Inc. Comedy 4,250,000 
PI Non-CBC 1,000,000 
Total Commitments 5,250,000 
InSecurity (Pilot) Covert Productions Inc\VRK SK BPE CBC 350,000 
Productions Inc. 
John A: The Rivals John A Productions (IGP) Inc. TOR BPE CBC 1,750,000 
Keep Your Head Up, Kid: The Coach Productions Inc\5 For TOR BPE CBC 4,000,000 
Don Cherry Story | (1-2) Fighting Productions Inc\Blue 
Coach MB Productions Inc. 
Little Mosque on the Prairie Little Mosque Productions TOR BPE CBC 2,387,057 
IV (401-418) IV Ontario Inc\Little Mosque 
Productions IV Inc. 
Living in Your Car | (101-113) Magnus Echelon Productions Inc. TOR BPE Movie Central 1,110,000 
The Movie Network 1,110,000 
Total Commitments 2,220,000 
Lost Girl | (2-13) Bo Series Inc. TOR BPE Showcase 6,092,304 
Men With Brooms (Pilot) Peel Weight Productions Inc. TOR BPE CBC 350,000 
Mixed Blessings III (14-26) Mixed Blessings Cycle Ill Ltd. AB BPE APTN—English 845,000 
Mr. D | (Pilot) Mr. D Productions Ltd. NS BPE CBC 350,000 
Murdoch Mysteries III (27-39) | Shaftesbury Murdoch III Inc. TOR BPE Citytv 2,933,016 
Pure Pwnage | (1-8) 7207531 Canada Inc. TOR BPE Showcase 1,184,300 
Republic of Doyle | (1-12) Republic Season | Inc\Malachy NL BPE CBC 6,092,304 
Season | Inc. PI CBC 696,464 
Total Commitments 6,788,768 
Rick Mercer VII (102-120) Rick Mercer Report VII Inc. TOR BPE CBC 3,580,111 
Rise Up (Pilot) Shaftesbury Rise Up Inc. TOR BPE Showcase 350,000 
The Ron James Show | (1-12) The Ron James Show Inc. TOR BPE CBC 2,101,480 
Sanctuary Il (14-26) Sanctuary 2 Productions Ltd. BC BPE Space 1,300,000 
PI Non-CBC 1,000,000 
Total Commitments 2,300,000 
Scaredycat 7282931 Canada Inc. MTL BPE Movie Central 561,711 
Shattered | (1-13) Shattered Productions | Ltd. BC BPE Showcase 5,599,996 
PI Non-CBC 1,000,000 
Total Commitments 6,599,996 
She’s the Mayor I (1-13) She’s the Mayor Productions Inc. TOR BPE Vision TV 2,014,215 
Single White Spenny Spenny Productions Inc. TOR BPE Showcase 350,000 
Sleepyhead 7282711 Canada Inc. MTL BPE Movie Central 426,090 
Tangled | (Pilot) Shaftesbury Tangled Inc. TOR BPE CBC 850,000 
This Hour Has 22 Minutes Hour Productions XVII Inc. NS BPE CBC 2,181,503 


XVII (340-357) 
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Todd & The Book of Pure Evil | Young Faust Productions Inc. Space 4,250,000 
| (1-12) 

The Tudors IV (401-410) JW Tudors IV Inc. TOR BPE CBC 360,580 

Wolf Canyon | Wolf Canyon Productions Inc. BC BPE APTN—English 76,567 

Pl Non-CBC 30,000 

Total Commitments 106,567 
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Air Farce New Year's Eve Air Farce 2009 Inc. 396,683 

2009 

Arbor Live II (14-26) 5940339 Manitoba Inc. MB BPE APTN—English 273,750 

The Butt Show Benny Martin Productions Inc. BC BPE Comedy 326,875 

The Candy Show | (1-6) Fancy Shoes TV Inc. NS BPE APTN—English 183,750 

CCAF 10th Anniversary Higher Ground Specials Inc. TOR BPE Comedy 150,000 

Variety Special 

Christmas In Lake Louise 0698389 B.C. Ltd. BC BPE CMT 30,000 

Comedy Now! XIII (157-169) Comedy Now Productions Inc. TOR BPE Comedy 224,000 

Halifax Comedy Festival 2009 | ComedyTV 09 Inc. NS BPE CBC 137,331 

(1-6) 

Halifax Comedy Festival 2010 | ComedyTV 10 Inc. NS BPE CBC 194,497 

(1-6) 

The Happy Pals Show Bajaj Films Productions Ltd. TOR BPE Sun TV 15,000 

|, Martin Short, Goes Home Second City Television Productions TOR BPE CBC 400,000 
Inc. 

Mulroney Rhombus Media Inc. TOR BPE CBC 1,062,500 

MYTV III (27-39) Wone Woman Works Productions BC Pl Non-CBC 27,128 
Ltd. 

The Neighbors Dog II (1-13) 101150610 Saskatchewan Ltd. SK BPE SCN 74,999 

The Perfect Gift 1503999 Alberta Inc. AB BPE CMT 38,000 

Rising Stars ‘09 Self Sufficient Productions Inc. MB BPE APTN—English 30,000 

Sing Along Messiah 90th Parallel Productions Ltd. TOR BPE BRAVO! 84,750 

Sparkle Wabunganung Film Company Ltd. TOR BPE APTN—English 100,000 

TV with TV's Jonathan TV Torrens Productions Inc. NS Pl Non-CBC 202,500 

Torrens | (1-13) 

The Wilsons & Company: RGK Two Shot Productions Inc. TOR BPE CMT 28,490 

A Canadian Christmas 

Winnipeg Comedy Festival WCF 2010 Productions Inc. MB BPE CBC 364,875 


2010 II (1-5) 




















PI = English Regional Production Incentive. 
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CHILDREN’S AND YOUTH 




























































































Annie Brocoli présente le G Broco show Inc. MTL BPE Radio-Canada 264,049 
cuisiné | (1-95) 
Bali 11 (53-104) Divertissement Subséquence MTL BPE TFO 112,000 
(Bali) Inc. 
Le Broco Show II (14-29) Broco Show 2 Inc. MTL BPE Radio-Canada 626,572 
C.A.M.P. Productions GFP (Il) Inc. MTL BPE VRAK.TV 56,000 
C'est parti mon tipi! II (14-26) | 9197-9823 Québec Inc. MTL BPE APTN—French 228,745 
Le Club des doigts croisés Il La Presse Télé III Ltée MTL BPE Radio-Canada 965,111 
(41-80) 
Fan Club II (43-81) Zone3-XXVI Inc. MTL BPE VRAK.TV 379,147 
Une Grenade avec ¢a? VIII Zone3-XXVI Inc. MTL BPE VRAK.TV 1,008,991 
(177-220) 
Lherbe est plus verte | (1-6) Pram Québec Inc. MTL BPE VRAK.TV 40,800 
Il était une fois dans le Zone3-XXVI Inc. MTL BPE VRAK.TV 758,294 
trouble VI (111-136) 
Jack | (1-26) PVP Jack Inc. Qc BPE Radio-Canada 50,000 
Kaboum V ! (201-250) Productions Pixcom Inc. MTL BPE Télé-Québec 1,043,158 
KARV l'anti.gala 2009 Zone3-XXVI Inc. MTL BPE VRAK.TV 22,025 
Mouki II (14-26) 7059213 Canada Inc. Qc BPE APTN—French 276,960 
QC PI Non-Radio-Canada 18,836 
Total Commitments 295,796 
MusiMission II (14-26) Productions La Féte (Cinéastes) MTL BPE TFO 326,922 
Inc. 
Petit lapin blanc | (1-78) Carpediem Film & TV (III) Inc. MTL BPE Radio-Canada 100,000 
TFO 79,511 
Total Commitments 179,511 
Qui méne le bal? | (1-13) Productions Swan (Ill) Inc. MTL BPE VRAK.TV 65,000 
Sam Chicotte III (27-52) Les Productions Point de mire Inc. MTL BPE Télé-Québec 160,804 
TFO 396,381 
Total Commitments 557,185 
Le Steph Show | (1-25) Zone3-XXVI Inc. MTL BPE VRAK.TV 503,152 
Tactik Il (61-180) Vivaclic | Inc. MTL BPE Télé-Québec 2,500,000 
Toc Toc Toc! IV (196-260) Téléfiction Productions Inc. MTL BPE Radio-Canada 1,455,772 
Télé-Québec 21,644 
Total Commitments 1,477,416 
VRAK La vie I (1-26) Productions GFP (Il) Inc. MTL BPE VRAK.TV 370,211 
Zooville II (53-104) Zooville Il Inc. MTL BPE Radio-Canada 586,680 
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DOCUMENTARY 
GRAM © 
15 ans de petite vie Les Productions Avanti Ciné Vidéo Radio-Canada 134,963 
Inc. 
À l'ombre du mur Productions Telimagin Inc. MTL BPE Radio-Canada 117,500 
Les acadiens du Québec (1-2) | 647776 NB Ltd. NB BPE Radio-Canada 45,750 
Aliens des fonds marins/ Idéacom International Inc. MTL BPE Canal D 20,000 
Aliens of the Deep CBC 140,441 
TFO 10,000 
Total Commitments 170,441 
Les années | (1-16) TV Maxplus Productions Inc. MTL BPE MusiMax 301,960 
Apéro a l'opéra (1-7) La Presse Télé II Ltée MTL BPE ARTV 277,606 
Art sous enquête | (1-12) La Presse Télé Ltée MTL BPE Télé-Québec 259,072 
Artisans du changement Il PVP-Films Inc. QC BPE Radio-Canada 300,000 
(11720) TFO 150,000 
QC PI Non-Radio-Canada 60,000 
Radio-Canada 70,000 
Total Commitments 580,000 
L'assiette démystifiée Il (9-14) | Trinôme Inc. MTL BPE Canal Vie 252,312 
Au nom du sport | (1-12) Télé-Vision VIII Inc. MTL BPE Télé-Québec 334,595 
Augustines, corps et âme Les Films du Tricycle Inc. MTL BPE Radio-Canada 149,216 
Birmanie l'indomptable Productions InformAction Inc. MTL BPE Radio-Canada 218,550 
Blanc de mémoire, mémoire Production Baie de l'Écho Inc. QC BPE Canal D 104,321 
de blanc 
La campagne en eaux Les 4 coins Inc. MTL BPE Télé-Québec 300,000 
troubles | (1-12) 
Camping, le complexe de 4472438 Canada Inc. MTL BPE HiSToRiA 148,500 
l'escargot (1-3) 
Ces rencontres qui ont Les Productions des trois dragons MTL BPE Canal Vie 71,428 
transformé ma vie Inc. 
Ceux qui sont là Productions VF Inc. QC BPE Télé-Québec 45,000 
QC PI Non-Radio-Canada 32,879 
Total Commitments 77,879 
La cité II (14-26) Trinôme Adario inc MTL BPE APTN—French 157,794 
Citoyens ou étrangers ? (1-2) Intuitive Pictures Inc. MTL BPE Radio-Canada 225,000 
Comme a la guerre Téléfix Productions Inc. MTL BPE Canal D 50,769 
Le concert des voix 4181743 Canada Inc. MTL BPE Radio-Canada 45,747 
Destination cauchemar | (1-8) | Zone3-XXVI Inc. MTL BPE Canal D 450,000 
Destination lune Idéacom International Inc. MTL BPE Radio-Canada 99,900 
Détroit...Un réve en ruine Productions Telimagin Inc. MTL BPE Radio-Canada 82,250 
Dossiers justice VIII (63-70) 3809412 Canada Inc. MTL BPE Canal D 444,000 
Du Big Bang au vivant (1-2) 6040390 Canada Inc. MTL BPE Télé-Québec 87,600 
TFO 60,000 
Total Commitments 147,600 
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Eaux troubles du crime IV 666765 BC Ltd. Canal D 37,952 
(10-12) 
Les Éclaireurs Ill (1-3) Productions Tout Ecran Inc. Qc BPE TFO 54,871 
ELLE est belle au naturel Les Productions EGM Ltée MTL BPE Canal Vie 56,328 
Enquétes | (1-8) Productions HyperZoom Inc. MTL BPE HiSToRiA 355,500 
Lest, pour toujours Productions InformAction Inc. MTL BPE Radio-Canada 206,800 
Les étés de la danse Productions Adobe International Inc. MTL BPE ARTV 10,000 
La Familia (1-2) TroisDeuxUn Productions | Inc. MTL BPE TVA 258,500 
Le flipping au Québec N12 Productions Inc. MTL BPE Canal Vie 25,924 
Fous du village 9137-2961 Québec Inc. MTL BPE Canal D 156,288 
Les Fros Doc-Productions Inc. Qc BPE Radio-Canada 114,795 
Le géant de l'Arctique Productions Nova Média Inc. QC BPE Radio-Canada 171,622 
QC PI Radio-Canada 50,000 
Total Commitments 221,622 
Gérald Godin Les films de Gary Inc. MTL BPE Télé-Québec 79,800 
Gratien Gélinas : un géant Productions InformAction Inc. MTL BPE Radio-Canada 237,115 
aux pieds d'argile 
La guerre des tuques... 25 Productions La Féte (Cinéastes) MTL BPE Super Ecran 62,426 
ans déja Inc. 
Une guerre qui ne veut pas Les Productions A-4 Inc. MTL BPE Radio-Canada 166,850 
mourir 
L'homme enragé Argus Films Inc. MTL BPE TVA 150,000 
L'homme une espèce en voie | 9121-7216 Québec Inc. MTL BPE V 175,213 
d'extinction 
Hors Série II (14-26) 6842887 Canada Inc. MTL BPE TV5 157,300 
Ils n'ont pas fait le voyage Embryo Films | Inc. MTL BPE Télé-Québec 127,424 
L'Imposture Films du Rapide-Blanc Inc. MTL BPE Radio-Canada 89,500 
J'ai frôlé la mort Il (9-18) La Presse Télé Ltée MTL BPE Canal D 562,506 
J'ai la mémoire qui tourne Productions de la ruelle II Inc. MTL BPE HiSToRiA 234,704 
Il (5-8) 
Jardin vu par... | (1-13) Films Jardin vu par Inc. ON BPE ARTV 14,000 
J'arrête Productions Pixcom Inc. MTL BPE Canal Vie 31,030 
Les jeux des enfants 7094949 Canada Inc. MTL BPE Radio-Canada 127,246 
À la recherche du point G Idéacom International Inc. MTL BPE CBC 193,667 
Last Call Indien 4412826 Canada Inc. Qc BPE APTN—French 35,000 
Canal D 10,000 
QC PI Non-Radio-Canada 19,394 
Total Commitments 64,394 
La légende du cheval Les Productions Shootfilms Inc. MTL BPE Radio-Canada 204,428 
Canadien 
Louis Martin et le nouveau 4181743 Canada Inc. MTL BPE Radio-Canada 189,410 
journalisme 
Mémé Power Les Films de L'Isle Inc. MTL BPE Canal Vie 35,000 
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Michel Chartrand, le combat | PVP-Films Inc. Télé-Québec 75,000 

GENIE Qc PI Non-Radio-Canada 46,450 

Total Commitments 121,450 

Mishkuenita III (1-13) 9197-9823 Québec Inc. MTL BPE APTN—French 192,347 

Musicographie X (1-12) TV Maxplus Productions Inc. MTL BPE MusiMax 150,275 

Mutations 9212-5913 Québec Inc. MTL BPE Télé-Québec 150,400 

Naufragés des villes | (1-10) Blue Storm Télé Inc. MTL BPE Radio-Canada 217,000 

TFO 200,000 

Total Commitments 417,000 

Nerfs d'acier | (1-8) 4522516 Canada Inc. MTL BPE Canal D 474,160 

Nos commercants (1-3) 3809412 Canada Inc. MTL BPE HiSToRiA 154,922 

On est tous des artistes II PVP-Films Inc. Qc BPE ARTV 140,000 

(14723) TFO 50,000 

QC PI Non-Radio-Canada 71,500 

Total Commitments 261,500 

Opération solidarité (1-4) 3809412 Canada Inc. MTL BPE Canal D 175,500 

Pacha Mama II (14-26) Images Pimiento Inc. MTL BPE APTN—French 196,071 

Parkinson le fait danser PVP-Films Inc. Qc BPE Canal Vie 60,000 

TFO 18,500 

QC PI Non-Radio-Canada 26,500 

Total Commitments 105,000 

La part du monde I (1-15) Les Productions LPM Inc. MB BPE TFO 387,715 

Pax Americana Lowik & Coptor Productions Inc\ MTL BPE Radio-Canada 34,250 

Coptor Productions Inc. 

Des phares sur la plaine Vélocité International Inc. QC BPE Radio-Canada 105,000 

QC PI Radio-Canada 36,500 

Total Commitments 141,500 

Phénomène Tanguy | (1-3) Idéacom International Inc. MTL BPE Canal Vie 177,000 

Les poings serrés ABX Production Inc. QC BPE Radio-Canada 81,881 

QC PI Radio-Canada 31,440 

Total Commitments 113,321 

Ports d'attache | (1-13) DBC2 Inc. MTL BPE TV5 160,000 

Quand l'amour est épuisé 3809412 Canada Inc. MTL BPE Canal Vie 106,639 

Racines et rythmes country 509582 NB Inc. NB BPE ARTV 25,859 
(1-4) 

La reine malade Esperamos Films | Inc. MTL BPE Canal D 89,860 

Rendre des comptes ? Spectra Virage Media Inc. MTL BPE Radio-Canada 179,257 

La révolution alimentaire 4422881 Canada Inc. MTL BPE TVA 195,548 

La ruée vers l'or 6021484 Manitoba Ltd\7329709 MB BPE TVA 700,000 

Canada Inc. 
Sans nos lunettes roses 9184-2583 Québec Inc. MTL BPE Canal D 65,400 




















Science ou fiction | (1-13) Les Productions Point de mire Inc. MTL BPE TV5 101,400 





DOCUMENTARY, CONT. 


FRENCH BPE AND QC REGIONAL INCENTIVE 


ANNUAL REPORT 2009-2010 106 


TITLE APPLICANT REGION BROADCASTER AEN 
GRAM 






















































































Scrapper l'art : l'exemple Télé-Boréale Productions Inc. Radio-Canada 137,000 
Jordi Bonet QC PI Non-Radio-Canada 16,314 
Radio-Canada 10,560 
Total Commitments 163,874 
Le sexe à 50 ans + ou - Melo Films Inc. MTL BPE Canal Vie 109,200 
Le sexe autour du monde | 9098-2158 Québec Inc. MTL BPE TV5 163,759 
(1-8) 
Sexe-Ado | (1-2) Trinôme Inc. MTL BPE Canal Vie 120,000 
Snowbird, non merci ! Années Lumières Télévision Inc. Qc BPE Télé-Québec 47,265 
Qc PI Non-Radio-Canada 23,632 
Total Commitments 70,897 
Soins intensifs | (1-12) Communication Claire Lamarche MTL BPE Télé-Québec 349,369 
Inc. 
Stastny Zone3-XXVI Inc. MTL BPE Télé-Québec 90,000 
Le temps s'est arrété a 4167554 Canada Inc. MTL BPE Radio-Canada 174,448 
Port-au-Prince 
La terre perd le Nord Idéacom International Inc. MTL BPE Radio-Canada 121,279 
Territoires secrets des Télé-Boréale Productions Inc. Qc BPE Canal Vie 9,986 
désirs : la bisexualité QC PI Non-Radio-Canada 20,000 
Total Commitments 29,986 
Théâtre extrême | (1-3) Idéacom International Inc. MTL BPE Canal D 180,000 
Tragédies IV (17-24) Vivazoom | Inc. MTL BPE HiSToRiA 245,924 
Les Tripeux II (17-35) 4167554 Canada Inc. MTL BPE Ztélé 218,728 
Un tueur si proche VI (51-60) Productions Pixcom Inc. MTL BPE Canal D 700,000 
Un tueur si proche VII (61-69) | Productions Pixcom Inc. MTL BPE Canal D 685,260 
Un mal pour un bien I (1-5) Lowik (Résilience 1) Inc. MTL BPE Canal Vie 245,211 
Un paillasson, moi, pourquoi? | Productions VF Inc. QC BPE Canal Vie 20,000 
QC PI Non-Radio-Canada 18,495 
Total Commitments 38,495 
Urbania : le Québec en 12 UTV Inc. MTL BPE TV5 227,107 
lieux III 
La valse de continents (1-5) Idéacom International Inc. MTL BPE Discovery Channel 312,091 
Radio-Canada 300,000 
Total Commitments 612,091 
Vente de garage Ill (25-34) Réalisations Claire Obscura Inc. MTL BPE ARTV 235,000 
Victor Regalado : une Macumba Média Inc. MTL BPE Télé-Québec 110,000 
menace à la sécurité 
nationale 
Vies parallèles II (9-16) La Presse Télé Ltée MTL BPE Canal D 425,557 
Une ville dans un musée Amérimage-Spectra Media Inc. MTL BPE ARTV 10,000 
Radio-Canada 115,000 
Total Commitments 125,000 
La voix humaine | (1-10) Espace Franco-Images Inc. ON BPE ARTV 25,000 
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Voulez-vous danser avec moi | Zone3-XXVI Inc. ARTV 284,257 

ce soir | ? (1-10) 

Y—Mode d'emploi I (1-3) Trinôme Inc. MTL BPE Canal Vie 180,000 

YOGA, le film Productions InformAction Inc. MTL BPE ARTV 5,000 
Radio-Canada 125,000 
Total Commitments 130,000 

DRAMA 

























































































GRAM 
Les Appendices II (13-24) Productions Marie Brissette II Inc. Télé-Québec 200,000 
Les Appendices III (25-36) Productions Marie Brissette II Inc. MTL BPE Télé-Québec 250,000 
Belle-Baie III (23-33) Planète Belle Baie II productions NB BPE Radio-Canada 584,872 
Inc.\Productions Belle Baie Il Inc. 
Bienvenue aux dames Il Vendôme Plus Inc. MTL BPE V 854,537 
(14-19) 
Les Boys III (35-47) Les Boys Saison 3 Inc. MTL BPE Radio-Canada 1,838,389 
C.A. IV (40-52) Productions C.A. IV Inc. MTL BPE Radio-Canada 1,703,070 
Caméra Café VIII (143-162) Encore Café Télévision Inc. MTL BPE TVA 300,000 
Chabotte et fille II (11-23) 9214-4765 Québec Inc. QC BPE Télé-Québec 810,000 
QC PI Non-Radio-Canada 150,000 
Total Commitments 960,000 
Destinées IV (79-104) Productions Pixcom Inc. MTL BPE TVA 3,025,000 
Le Gentleman Il (9-16) Productions Gentilhomme II Inc. MTL BPE Mystére 44,115 
TVA 2,356,001 
Total Commitments 2,400,116 
La grande bataille II (3-4) Films Zingaro 2 Inc. MTL BPE APTN—French 362,220 
ARTV 20,000 
Total Commitments 382,220 
Les hauts et les bas de Sphére Média 2006 Inc. MTL BPE Radio-Canada 2,610,214 
Sophie Paquin IV (40-52) 
Lance et compte V: la Gaéa Films Inc. MTL BPE TVA 3,626,382 
déchirure 
Malenfant (1-4) 9067-2825 Québec Inc. MTL BPE Series+ 1,516,867 
Météo + IV (43-58) 6947620 Canada Inc. ON BPE TFO 1,074,122 
Mirador | (1-10) Productions Mirador Inc. MTL BPE Radio-Canada 2,823,540 
Musée Eden | (1-9) Sovitel Inc. MTL BPE Radio-Canada 1,111,377 
NANA MESNAK, Les adieux 9104-0998 Quebec Inc. MTL BPE APTN—French 175,000 
de la tortue 
Les Parent II (21-44) La Presse Télé II Ltée MTL BPE Radio-Canada 2,041,209 
La Petite Vie—Spécial Noél Les Productions Avanti Ciné Vidéo MTL BPE Radio-Canada 584,026 
Inc. 
La Promesse V (105-130) Les Productions Point de mire Inc. MTL BPE TVA 1,345,000 
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Providence VI (123-144) Sphère Média 2001 Inc. Radio-Canada 2,239,322 
Les Rescapés | (1-13) Les Rescapés | Inc. MTL BPE Radio-Canada 1,893,800 
Rock et Rolland II (12-32) Juste pour rire TV Inc. MTL BPE TVA 2,597,647 
Roxy II (23-36) Les Productions Avanti Ciné Vidéo MTL BPE V 1,343,419 
Inc. 
Shaputuan II (6-12) K8e K8e Productions artistiques et Qc BPE APTN—French 498,000 
culturelles Inc. 
Sur le rythme! Gaéa Films Inc\Christal Films MTL BPE Super Ecran 705,995 
Productions Inc. 
Tout sur moi IV (40-52) Productions Trio IV Inc. MTL BPE ARTV 150,000 
Radio-Canada 1,267,423 
Total Commitments 1,417,423 
Toute la vérité | (1-20) Sphére Média 2008 Inc. MTL BPE TVA 2,276,800 
Tranches de vie 11 (11-28) TVA Productions Inc. MTL BPE TVA 694,878 
Trauma | (1-10) Trauma Inc. MTL BPE Radio-Canada 2,809,853 
Vie de quartier | (1-26) LOTB Productions Inc. MTL BPE Radio-Canada 500,000 
Visions 9197-9823 Québec Inc. MTL BPE APTN—French 223,400 
Yamaska II (22-41) Fiction Yamaska Il inc MTL BPE TVA 2,560,000 
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3 600 secondes d'extase III Zone3-XXVI Inc. MTL BPE Radio-Canada 656,730 

(40-65) 

André-Philippe Gagnon— QuébéComm Télévision APG Inc. QC BPE Super Écran 108,000 

Spécial 25° anniversaire 

Artiste du mois X (1-4) TV Maxplus Productions Inc. MTL BPE MusiquePlus 68,398 

Belle et Bum VII (153-177) Télé-Vision VII Inc. MTL BPE Télé-Québec 465,000 

Captation Dominic et Martin | Les Productions Avanti Ciné Vidéo MTL BPE Super Écran 36,603 
Inc. 

Comme par magie II (14-28) Téléfiction Productions Inc. MTL BPE ARTV 160,598 

Dieu Merci IV Dieu Merci Inc. MTL BPE TVA 700,000 

Le Dîner de clowns | (1-13) Télé-Vision IX Inc. MTL BPE V 557,659 

Dominic Paquet Québécomm Télévision Inc. QC BPE Super Écran 35,900 

En direct de l'univers | (1-23) La Presse Télé Il Ltée MTL BPE Radio-Canada 972,933 

En direct du studio 42 : Bubbles Projets II Inc. MTL BPE Radio-Canada 303,105 

35 ans d'histoire 

Et Dieu créa... Laflaque VI Productions Vox Populi 1 Inc. MTL BPE Radio-Canada 715,646 

(131-156) 

Étienne Langevin : C'est à Québécomm Télévision Inc. QC BPE Super Écran 50,000 

mon tour 

Festival de St-Tite II (3-4) 508572 N.B. Inc. NB BPE ARTV 12,000 

FRANCOLYMPIQUE—Le Espace Franco-Images Inc. ON BPE TV5 52,000 

monde d'Ariane Moffat 
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Grand Rire 2009 Québécomm Télévision Inc. Canal D 138,000 

Radio-Canada 157,300 
QC PI Radio-Canada 97,500 

Total Commitments 392,800 

Grand Rire Comédie Club | Québécomm Télévision Inc. QC BPE Canal D 121,337 

(1-13) 

Infoman X (233-259) Zone3-XXVII Inc. MTL BPE Radio-Canada 375,000 

Jean-Pierre Ferland entre Les Productions Select TV Inc. MTL BPE TVA 51,600 

amis 

Makusham II (14-26) 507460 NB Inc.\Les Productions NB BPE APTN—French 138,056 

Kunakan 

Les Moquettes Coquettes | Productions Marie Brissette II Inc. MTL BPE Télé-Québec 200,000 

(1-26) 

Nebbia 7267657 Canada Inc. MTL BPE ARTV 10,000 
BRAVO! 85,000 
TFO 42,494 
Total Commitments 137,494 

Les Parlementeries 2009 Juste pour rire TV Inc. MTL BPE TVA 110,227 

Pour l'amour du country VII 511427 NB Inc. NB BPE ARTV 10,000 

(92-102) 

Pour un soir IV (45-54) Les Productions Pour Un Soir IV MB BPE ARTV 5,000 

Inc. 

Rachid Badouri : Arrête ton Juste pour rire TV Inc. MTL BPE TVA 54,500 

cinéma (1-2) 

Série Juste pour rire 2009 Juste pour rire TV Inc. MTL BPE TVA 550,000 

(1-9) 

TAM II (1-11) Production TAM Inc. Qc BPE APTN—French 26,500 

La vie est un cirque | (1-6) Zone3-XXVII Inc. MTL BPE TV5 109,557 

La vie est un cirque II (7-12) Zone3 Inc. MTL BPE TV5 110,000 
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Moitié Moitié IV (61-79) 7142781 Canada Inc. ON 500,000 
RadArt II (14-26) 6399550 Canada Inc. ON 440,000 
DOCUMENTARY 
109 (53-65) Mixed Media Productions Inc. TOR 400,000 
Les Acadiens du Québec (1-2) 647776 NB Ltd. NB 300,000 
L'aventure française | (1-10) Les Productions AF Inc. MB 400,000 
Cépages | (1-13) 643710 NB Inc. NB 400,000 
Ces immigrants qui réussissent | (1-13) Espace Franco-Images Inc. ON 277,048 
Dans ma cour II (7-10) 616585 NB Inc. NB 304,903 
Le dernier Jésuite Les Productions jésuites Inc. MB 150,000 
Du'stir' en Acadie 643795 NB Inc. NB 126,262 
Eaux troubles du crime IV (10-12) 666765 BC Ltd. BC 336,159 
Les enfants de Maillardville Red Letter Films Ltd. BC 150,000 
Homarus 623779 NB Inc. NB 150,000 
L'oeil de la baleine Red Letter Films Ltd. BC 141,674 
La part du monde | (1-15) Les Productions LPM Inc. MB 400,000 
La Petitcodiac : une rivière renaît 644522 NB Ltd. NB 150,000 
Petites vues de chez nous IV (16-17) 644890 NB Ltd. NB 145,611 
Peu importe l'âge IV (21-26) 643893 NB Inc. NB 378,512 
Plus grand que la mer Plus grand que Production Inc. NB 150,000 
Pour la suite des choses Espace Franco-Images Inc. ON 150,000 
Racines et rythmes country (1-4) 509582 NB Inc. NB 312,131 
Roméo Savoie - La peinture au corps 644891 NB Ltd. NB 150,000 
Up'n Down a Tracadie 644931 NB Ltd. NB 75,500 
La voix humaine | (1-10) Espace Franco-Images Inc. ON 220,000 
DRAMA 
Belle-Baie III (23-33) Planète Belle Baie Il productions Inc\Productions NB 1,200,000 
Belle Baie Il Inc. 
Météo + IV (43-58) 6947620 Canada Inc. ON 1,200,000 
La sacrée Balestra Productions Inc. ON 250,000 
VARIETY AND PERFORMING ARTS 
Festival de St-Tite II (3-4) 508572 NB Inc. NB 117,000 
Pour l'amour du country VII (92-102) 511427 NB Inc. NB 390,000 
Pour un soir IV (45-54) Les Productions Pour Un Soir IV Inc. MB 400,000 
Tout l'monde a bord II (11-18) 644931 NB Ltd. NB 160,200 
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Anash and the Legacy of the Sun-Rock | Sun-Rock Productions 7-13 (YK) Inc\Sun-Rock YT 400,000 

(7-13) Productions 7-13 (AB) Inc. 

Bizou and the Wonderful World of Animals 9118-9522 Québec Inc\Jerryco Communications MTL 137,050 

Il (13-24) 

Wapos Bay V (27-34) Wapos Bay Productions Episodes 27-34 Inc. SK 257,000 

DOCUMENTARY 

Closer To Home II (1-7) Real World Films Inc. BC 231,910 

Down the Mighty River I (1-6) Rezolution Productions Inc\Productions MTL 200,000 
Rezolution Inc. 

Down To Earth I (101-113) Aarrow Productions Inc. BC 200,000 

Fish Out of Water III Fish Out of Water Productions 4 Inc. AB 385,000 

Iqaluppik—Le char Chinook Communications Inc. MTL 130,000 

Nunaqaqaviviniqoput—Our Traditional Igloolik Isuma Productions Inc\Kunuk Cohn NU 200,000 

Homeland Productions Inc. 

One With Nature | (1-12) MRV Own Inc\Les Productions Own Inc. MB 300,000 

Tsa'Mahgwon—until The Last Drop | (1-13) Tsa' Mahgwon Productions Inc. BC 375,000 

Uluits: Champions of the North | (1-5) Uluits Productions Inc. MTL 120,000 

Un indien dans la ville Entreprise Alouki Films Projeks Inc. MTL 135,000 

Wabanaagig—Land of The Rising Sun II 643498 NB Inc. NB 100,000 

(6 - 11) 














VARIETY AND PERFORMING ARTS 
The Mix III (27-39) The Mix 3 Productions Ltd. BC 200,000 
MYTV III (27-39) Wone Woman Works Productions Ltd. BC 200,000 
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ENGLISH TO FRENCH 

Battle of Wills Productions InformAction Inc. Documentary MTL 8,197 

dirtgirlworld Decode Entertainment Inc. Children's & TOR 90,829 
Youth 

Durham County II (7-12) Muse Distribution International Inc. Drama MTL 97,371 

Greatest Tank Battles | (1-10) Breakthrough Entertainment Inc. Documentary TOR 70,788 

Iron Road CCI Releasing Inc. Drama TOR 32,465 

The Latest Buzz III (40-65) Decode Entertainment Inc. Children's & TOR 169,412 
Youth 

Max & Ruby IV (41-52) Nelvana Enterprises Inc. Children's & TOR 22,890 
Youth 

North of 60 VI Alliance Vivafilm Inc. Drama MTL 171,932 

Overruled! I Shaftesbury Films Inc. Children's & TOR 81,326 
Youth 

Passage (1-2) PTV Productions Inc. Documentary TOR 43,466 

Razzberry Jazzberry Jam* Trapeze Animation Studios Ltd. Children's & PEI 10,032 
Youth 

Recreating Eden Filmoption Internationale Inc. Documentary MTL 67,700 

Rollbots I (1-26) Amberwood Productions Services Inc. Children's & ON 185,607 
Youth 

Sophie | & II (1-32) Sphére Média international Inc. Drama MTL 82,774 

FRENCH TO ENGLISH 

Artisans du changement* PVP-Films Inc. Documentary QC 8,138 

Artisans du changement (2-10) PVP-Films Inc. Documentary QC 84,096 

Destination Nor'Ouest II* TVA Distribution Inc. Documentary MTL 7,744 

Les hauts et les bas de Sophie Sphère Média international Inc. Drama MTL 18,405 

Paquin* 

Les Juifs de Québec: Une histoire Vélocité International Inc. Documentary Qc 8,280 

à raconter 

Mirador* Sphère Média International Inc. Drama MTL 18,810 

Musée Éden* Sovitel Inc. Drama MTL 18,810 

Ni plus ni moi* Sphère Média International Inc. Drama MTL 18,810 

Les Parent* La Presse Télé Ltée Drama MTL 9,196 

Pax Americana Films Transit International Inc. Documentary MTL 9,360 

Providence* Sphère Média International Inc. Drama MTL 18,810 

Toute la vérité* Sphère Média International Inc. Drama MTL 18,810 

















*One episode of series was versioned. 


113 ANNUAL REPORT 2009-2010 


development financing 
ABORIGINAL 


TITLE APPLICANT REGION | FUNDING 
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CHILDREN’S AND YOUTH 


DEVELOPMENT FINANCING 










































































Cowboys and Indians | (1-13) Mama-OO Pictures Ltd. BC 7,505 
Coyote Path | (1-13) Karma Film Inc. SK 17,749 
Guardians | (1-6) Wapos Bay Productions Inc. SK 19,160 
Tansi! Nehiyawetan III Mama-OO Pictures Ltd. BC 7,505 
Tiga Talk! Ill (20-32) 7139543 Canada Inc. BC 41,700 
Wapos Bay MOW Wapos Bay Productions Inc. SK 18,194 
What the Elders Know (Pilot) Sweetgrass & Sage Inc. AB 23,989 
DOCUMENTARY 

All My Relations | (1-6) Waterfront Productions Inc. TOR 10,000 
Arctic Jobs | (1-13) Taqramiut Productions Inc. MTL 39,884 
Atypical Gender Square Pixel Inc. AB 27,500 
It Was My Mother... Mushkeg Media Inc. MTL 14,000 
The Makah—People of the Sea, Whalers for Kwassen Productions Inc. BC 6,500 
Eternity 

Mitjuaagan—The Feast Bear Paw Productions Inc. NB 10,000 
Power of The Spirit | (1-3) 5802416 Manitoba Inc. MB 20,000 
The Psychology of Being Me Productions Dundeeroad Inc. QC 25,100 
The Swimmer | May Street Productions Ltd. BC 7,500 
DRAMA 

Broken Circle 2236240 Ontario Inc. ON 11,011 
By the Rapids IV (21-27) Big Soul Productions Inc. TOR 26,628 
The Carving Shed | (1-13) Treasure House Productions Ltd. BC 30,752 
Cold Medicine Cold Medicine Productions Season 1 Inc. YT 46,858 
The Odyssey of Charlie & Kaspar | Two Birds And A Stone Productions Inc. BC 7,505 
Vancouver Special | (1-2) Blanket Dance Productions Inc. BC 10,000 














FRENCH-SELECTIVE 


TITLE APPLICANT REGION | FUNDING 
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CHILDREN’S AND YOUTH 














Les Argonautes | (1-50) Productions Pixcom Inc. MTL 27,775 
Un fantôme dans le placard I (1-26) Zone3 Inc. MTL 32,323 
La est la question! | Les Productions La Féte Inc. MTL 10,702 
Portraits de ma famille (canadienne typique) | Zone3 Inc. MTL 27,162 


| (1-26) 
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DOCUMENTARY 

Les 4 Prochains | Gestion Avanti Ciné Vidéo Inc. MTL 20,798 
Les âges déboussolés Cirrus Communications Inc. MTL 17,909 
Amérikologie | (1-13) Productions Pimiento Inc. MTL 19,950 
Lassiette au féminin Trinôme Inc. MTL 10,200 
Autisme Cirrus Communications Inc. MTL 9,240 
L'autobus de la dernière chance Productions Pimiento Inc. MTL 21,773 
Bienvenue | Productions Écranhia Inc. MTL 17,056 
La blonde de papa Gestion Avanti Ciné Vidéo Inc. MTL 7,983 
Les Boys, le documentaire Les Productions Shootfilms Inc. MTL 30,000 
La campagne en eaux troubles | (1-12) Productions Proxima Inc. MTL 37,330 
Le canal Rideau (1-4) Espace Franco-Images Inc. ON 35,000 
Une chaise pour un ange Ciné Qua Non Média Inc. MTL 9,950 
Dans un cinéma près de chez vous (1-3) Quiet Motion Inc. MTL 11,256 
Les dessous de votre assiette Il Trinôme Inc. MTL 8,650 
Fenêtres sur le Nord (1-4) Les Productions Rivard Inc. MB 22,344 
Festival de l'humour québécois Les Productions du Guilledou Inc. MTL 17,556 
Garderies: no vacancy Trinôme Inc. MTL 12,000 
Ka'wahse - Où vas-tu? Buddha Films Inc. MTL 21,716 
Klondike | Slalom Productions Inc. ON 45,000 
Le legs des soeurs grises (1-2) Les Productions Rivard Inc. MB 22,344 
Michel Chartrand, le combat d'une vie Les Productions Vic Pelletier Inc. QC 27,600 
Mme Nette Tortuga Films Inc. QC 3,144 
Mort de REER Productions Écranhia Inc. MTL 12,814 
Mourir au Québec Les Productions Sovimage Inc. MTL 19,116 
Ni vu ni connu (1-2) Bellefeuille Production Ltée NB 23,537 
Papa a raison Zone3 Inc. MTL 12,408 
La Petite opération 9125-2767 Québec Inc. MTL 3,360 
Police scientifique | Gestion Avanti Ciné Vidéo Inc. MTL 25,872 
Projet EMI : Aux frontières de la mort Anémone Films Inc. MTL 17,923 
Publand | Cirrus Communications Inc. MTL 39,386 
Que reste-t-il de nos amours ? L'Oeil Fou Inc. MTL 19,800 
Reine du foyer Zone3 Inc. MTL 11,048 
Rendez-vous avec la mort | Les Productions Sovimage Inc. MTL 27,523 
Le retour d'âge n'a plus de sexe Productions HyperZoom Inc. MTL 12,000 
Rêves et cauchemars | Trinôme Inc. MTL 19,550 
Riez! 9200-5842 Québec Inc. MTL 10,500 
Sex-Ado Trinôme Inc. MTL 5,625 
Le signe secret | Les Productions Point de mire Inc. MTL 39,199 
Soins intensifs | (1-12) Communication Claire Lamarche Inc. MTL 26,712 
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SOS Il Cité-Amérique Inc. 12,936 
Un jour, il pourrait vous tuer Groupe Fair-Play Inc. MTL 8,291 
Vente de garage IV (35-44) Réalisations Claire Obscura Inc. MTL 19,614 
Zone.Spotting | (1-13) Trinôme Inc. MTL 15,000 
DRAMA 

Acadieman | (1-13) Phare-Est Média Inc. NB 43,714 
Adam et Eve | Productions Caramel Film Inc. MTL 27,377 
Blitz | (1-13) Cité-Amérique Inc. MTL 44,743 
Les bombes | (1-10) TroisDeuxUn Productions Inc. MTL 50,000 
La coupe | (1-10) Encore Télévision Inc. MTL 43,075 
Dédales Productions Pixcom Inc. MTL 40,000 
Ma mère et moi (1-5) Zone3 Inc. MTL 40,000 
Les mardis de Béatrice | Cirrus Communications Inc. MTL 45,545 
Mon nom c'est Victor Gazon et voici mon Zone3 Inc. MTL 48,716 
émission | (1-13) 

Princesse Yennenga (1-5) Orbi-XXI Productions Inc. MTL 40,000 
Prozac | Productions Caramel Film Inc. MTL 27,377 
La troupe | Les Productions Sovimage Inc. MTL 50,000 
La vie en vues | Productions Marie Brissette inc MTL 25,217 
VARIETY AND PERFORMING ARTS 

Tout l'monde à bord III (19-31) Cojak Media Inc. NB 17,640 














FRENCH-RADIO-CANADA 


TITLE APPLICANT REGION | FUNDING 
($) 
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Attache ta toque ! I (1-13) Locomotion Télévision Inc. MTL 21,012 
Vache, papier, ciseaux | (1-52) Divertissement Subséquence Inc. MTL 15,457 
DOCUMENTARY 

Alice, une femme Productions Proxima Inc. MTL 18,000 
Alléluia 6842887 Canada Inc. MTL 19,513 
Artiste autiste 3976246 Canada Inc. MTL 15,000 
Dans la vague Amazone Films Inc. MTL 14,000 
Le dernier des fantassins Gestion Avanti Ciné Vidéo Inc. MTL 5,000 
Destination santé (1-2) Productions Pixcom Inc. MTL 18,439 
La Diva exposée Groupe ECP Inc. MTL 23,000 
La fin de l'immigration Productions Multi-Monde Inc. MTL 23,000 
Interdit d'écrire 9098-2158 Québec Inc. MTL 13,458 
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La main... et les autres Les Films Perception Inc. MTL 20,986 
Mme Nette Tortuga Films Inc. QC 11,856 
Mom et moi Cité-Amérique Inc. MTL 19,017 
Première vue | (1-13) Les Films Jessie Inc. MTL 63,531 
Quand le Sud monte au Nord Spectra Virage Média Inc. MTL 17,715 
Si c'était à refaire ? Gestion Avanti Ciné Vidéo Inc. MTL 15,000 
Le soleil se lève à l'est Les Films Perception Inc. MTL 20,986 
Les survivants de l'holocauste Motsjo Inc. MTL 21,000 
Le temps qui reste Spectra Virage Média Bleu Inc. MTL 21,900 
Une ville dans un musée Spectra Virage Média Bleu Inc. MTL 16,040 
Visa de départ Les Productions Magenta Inc. MTL 17,968 
DRAMA 

88 + 11 (1-13) Cirrus Communications Inc. MTL 31,640 
Apparences | (1-12) Productions Pixcom Inc. MTL 83,674 
Deux beux | Films Zingaro Inc. MTL 32,484 
Dossiers Argus | Sphère Média Plus Inc. MTL 40,750 
La galère IlI (23-34) Productions La Galère II Inc. MTL 100,000 
Liberté conditionnelle | Productions Casablanca Inc. MTL 31,500 
M pour mensonge | Les Productions Sovimage Inc. MTL 22,000 
Mauvais karma | (1-24) Sphère Média Plus Inc. MTL 90,564 
Le Meeting | (1-13) Productions Marie Brissette inc MTL 13,500 
Mes plus beaux malheurs I Gestion Avanti Ciné Vidéo Inc. MTL 20,418 
Mirador Il Productions Mirador Inc. MTL 40,750 
Le monde au balcon! Les Productions EGM Ltée MTL 24,432 
Pérusse Cité | (1-13) Oasis Animation Inc. MTL 50,000 
Point de presse | Groupe Télé-Vision Inc. MTL 16,000 
Territoires 3090-5178 Quebec Inc. MTL 29,130 
Truck stop | Sphère Média Plus Inc. MTL 24,000 
Tu m'aimes-tu ? | (1-13) Zone3 Inc. MTL 23,343 
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FRENCH-LANGUAGE QUEBEC REGIONAL DEVELOPMENT 
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DOCUMENTARY 

1%l Télé-Boréale Productions Inc. QC 45,000 
Les ailes de Johnny May Productions Thalie Inc. QC 30,000 
Artcirq Agence Gaspa Photo-Vidéo Inc. QC 19,500 
Au coeur du Québec | (1-10) Les Productions Vic Pelletier Inc. Qc 26,925 
La course au nord Agence Gaspa Photo-Vidéo Inc. QC 24,700 
Groupies Les Productions Vic Pelletier Inc. QC 23,400 
Hippocrate Tortuga Films Inc. QC 18,978 
Humanima IV Productions Nova Média Inc. Qc 36,500 
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Grignotines | Productions 10e Ave Inc. QC 5,000 
Un look d'enfer | Productions 10e Ave Inc. QC 4,999 
DOCUMENTARY 

Mes sorcières bien aimées Télé-Boréale Productions Inc. QC 4,998 
Le risque des pionniers Productions Tout Écran Inc. QC 5,000 
DRAMA 

Miroir | Productions Tout Écran Inc. QC 5,000 














FRENCH-LANGUAGE PROJECTS OUTSIDE QUEBEC DEVELOPMENT 


TITLE APPLICANT REGION | FUNDING 
($) 


CHILDREN’S & YOUTH 





























Motel monstre I (1-26) Slalom Productions Inc. ON 27,700 
DOCUMENTARY 

Frédéric Back—Plus grand que nature Phare-Est Média Inc. NB 15,470 
New Urban Beyrouth Cojak Media Inc. NB 10,920 
Survie Espace Franco-Images Inc. ON 17,290 
DRAMA 

Fort William | Les Productions Rivard Inc. MB 50,000 
Par la bouche de nos régions | Cojak Media Inc. NB 50,000 
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DOCUMENTARY 

70 ans et... au placard Médiatique Inc. TOR 15,275 
Les ailes du monde Bellefeuille Production Ltée NB 11,306 
Étienne Brûlé, au bûcher de l'Histoire? Médiatique Inc. TOR 15,925 
Osons oser Cojak Media Inc. NB 24,570 
Petits bateaux grande vision! Bellefeuille Production Ltée NB 13,919 
DRAMA 

Pourquoi Vancouver? | Witness Media Inc. BC 30,000 
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Big Monster Show | (1-26) Slate Development Ltd. NS CBC 51,910 
Bobs & Lolo | (1-26) Playground Media Inc. BC Corus 28,918 
Boy Comedy | (1-26) Halifax Film Children's Studios Ltd. NS Teletoon 30,000 
Delta McDoolittle 1 (1-13) Screen Door Inc. TOR Corus 40,877 
Doozers 1 (1-52) Decode Entertainment Inc. TOR CBC 10,357 
E1 Animated Comedy E1 Television Productions Ltd. TOR Teletoon 14,998 
(Blind Pilot Project) 

Elliott & Lucy | (1-26) Skywriter Television Inc. TOR Astral 15,000 
Finding Stuff Out | Apartment 11 Productions Inc. MTL TVO 6,000 
Giver | (1-13) Sinking Ship Entertainment Inc. TOR TVO 7,000 
Gofers 2224308 Ontario Inc. TOR Teletoon 23,050 
The Good Hood | CGA Productions Inc. TOR CBC 11,996 
The Magazine | (1-26) Tricon Television44 Inc. TOR Corus 26,295 
Majority Rules II (27-39) E1 Television Productions Ltd. TOR Teletoon 10,000 
Mr. Young | (1-26) Thunderbird Films. Inc. BC Corus 22,987 
Out of Touch | (1-13) Paperny Films Development Inc. BC Corus 26,081 
Paper Bag Princess Cookie Jar Entertainment Inc./ TOR CBC 70,855 

Divertissement Cookie Jar Inc. 

The Prime Radicals | GAPC Entertainment Inc. ON TVO 10,000 
Quasi-Toon Tim | (1-52) Productions Sardine Inc. MTL Teletoon 10,000 
Re-Inventors Kids | (1-13) Partners In Motion Pictures Inc. SK SCN 3,000 
Rusty and Sheen | (1-26) D. Nightingale & Assoc. Ltd. TOR TVO 7,000 
Sherlock Legacy | (1-13) Bejuba! Entertainment Inc. TOR Teletoon 20,000 
Tati's Hotel | (1-26) Screen Door Inc. TOR TVO 10,000 
That's So Weird! II (114-139) Slate Development Ltd. NS Corus 54,841 
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Absence of Self Eleventh Hour Films Inc. 3,000 
The Agency | (1-13) Pink Slip Productions Inc. TOR Canwest 10,000 
Animal Rights 90th Parallel Productions Ltd. TOR Canwest 7,910 
Anxiety Associated Producers Ltd. TOR CBC 20,000 
Apologies Panacea Entertainment Inc. AB TVO 13,500 
Art School | Force Four Productions Ltd. BC CTVglobemedia 8,130 
Ballet Changed My Life | (1-8) PTV Productions Inc. TOR CBC 17,990 
Boom | (1-13) 7282885 Canada Inc. TOR TVA 6,971 
Broken Jade: The Lost Mothers of Aysha Productions Inc. TOR TVO 8,000 
China 

Chubby Chaser Chaser Films Inc. TOR TVO 5,719 
Crimes of the Art I (1-6) Dacian Productions Inc. SK CBC 28,335 
Criminal Makeover | (1-13) Ocean Entertainment Ltd. NS S-Vox 10,000 
The Devil You Know Make Believe Media Inc. BC Corus 65,000 
Digging for Dirt | (1-10) AGEL Consultants Inc. MTL CTVglobemedia 25,130 
Eco Jet Paperny Films Inc. BC CTVglobemedia 15,000 
Fanboy Confessional (1-6) Fanboy Confessional Inc. TOR CTVglobemedia 19,250 
The Futures Hulo Films Inc. SK SCN 4,000 
Great Minds of Design | (1-6) 291 Film Company Inc. SK SCN 2,000 
Green Orbs and Midnight Joints: Bunbury Films Inc. MTL CTVglobemedia 5,000 
The Story of Heavy Metal 

Grinder Border City Pictures Inc. TOR TVO 6,250 
The Hannah and The Hunger Galafilm Inc. MTL CBC 20,000 
Hello, My Name Is...l (1-13) Marble Media Inc. TOR Canwest 100,000 
Hue Honalee Productions Inc. BC Knowledge 5,000 
Ice Miners | (1-13) Folly Productions Inc. TOR Canwest 19,981 
In Hudson's Wake Tortuga Films Inc. Qc S-Vox 10,000 
In the Wake of the Flood 136469 Canada Ltd. TOR CBC 14,000 
It's Showtime! I (1-13) La Sirena Inc. TOR S-Vox 10,000 
The Jesus Cover Up Reel Time Images Inc. TOR S-Vox 10,000 
Journalists Under Fire JUF Pictures Inc. TOR documentary 7,500 
Land of Deepest Night 6710875 Canada Inc. Qc S-Vox 10,300 
The Last Steamship Colourful Luggage Productions Inc. SK SCN 1,750 
Liona Boyd: Striking The Right Fountain Productions Inc. BC CTVglobemedia 10,211 
Chord 

Living Beauty (1-6) Arcadia Entertainment Inc. NS CTVglobemedia 30,000 
Lotus Roots Holiday Pictures Ltd. BC Knowledge 5,669 
Moccasin Enterprises | (1-6) Dacian Productions Inc. SK SCN 3,000 
Murder She Solved | Force Four Productions Ltd. BC Corus 60,000 
Pet ER I (1-13) Best Boy Productions Ltd. NL Stornoway 15,750 
Prime Suspects 90th Parallel Productions Ltd. TOR Canwest 10,080 
The Promoters Dream Street Development Corp. NB CBC 22,473 
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DOCUMENTARY, CONT. 

Prophecies and Power Mercury/Foundry Moose Films Inc. TOR TVO 7,500 
Radical Garage | (1-13) Ocean Entertainment Ltd. NS CTVglobemedia 25,207 
River Quest (1-2) 5432 Pale Fox Pictures Inc. TOR APTN—English 6,960 
Scare Moose Productions Inc. BC S-Vox 5,000 
School Without Walls | (1-6) Fahrenheit Films Inc. SK SCN 3,000 
Survival of the Sickest I (1-6) Survival of the Sickest—The Film Inc. SK SCN 3,000 
Surviving History (1-6) Cream Productions Inc. TOR Canwest 16,450 
Sweet Home North Central Sweet Home Productions SK SCN 2,730 
An Unlikely Obsession Melbar Entertainment Group Inc. TOR S-Vox 10,000 
Village On A Diet | Force Four Productions Ltd. BC CBC 19,135 
Wedding Dance Make Believe Media Inc. BC CTVglobemedia 7,500 
When Dreams Take Flight 2218194 Ontario Inc. ON documentary 10,734 
William Kurelek: The People's Liquid Stars Inc. TOR CTVglobemedia 5,000 
Painter 

Yonge Street (1-3) 1809409 Ontario Inc. ON CTVglobemedia 25,410 
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TITLE APPLICANT REGION | BROADCASTER ee 





















































18 To Life II (13-25) AGEL Consultants Inc. 66,118 
Aaron Martin (Blind Pilot Project) | Temple Street Productions Inc. TOR CBC 33,807 
Adams' Apple | (Pilot) 2223702 Ontario Inc. TOR CBC 23,310 
Adventures From The Enchanted Mystique Films Ltd. BC CBC 21,761 
Forest 

Alpha I (1-6) Brightlight Pictures Development Inc. BC Astral 38,146 
Angus Fraser Blind Pilot Deal Gang of 2 Productions Ltd. BC CBC 39,670 
Arranged | (1-13) Omni Film W8 Development Ltd. BC Canwest 33,654 
Baby Trade | (1-2) Howe Sound Films Inc. BC Canwest 34,639 
Befriend and Betray | Slate Development Ltd. NS Canwest 69,227 
Being Erica III (301-312) Temple Street Productions Inc. TOR CBC 79,424 
Ben Sokolowski (Blind Pilot Echo Park Entertainment Inc. TOR CBC 4,742 
Project) | (1-12) 

Bialik Hebrew School Grade Nine Muse Entertainment Enterprises Inc. MTL CBC 15,697 
Girls Soccer Team | (1-12) 

Big In The 80's | (1-13) No Equal Entertainment Inc. BC Canwest 29,306 
Bit Parts | (1-13) Omni Film Drama Dev. Ltd. BC CBC 15,305 
Black Taj | Black Taj Films Inc. BC CBC 19,474 
Black Watch | SEVEN24 Films Inc. AB Rogers 65,677 
Blackstone | (2-9) Blackstone Productions Ltd. AB APTN—English 83,965 
Bob Martin (Blind Pilot Project) Vandemar Enterprises Ltd. TOR CBC 26,810 
The Book of Negroes Conquering Lion Pictures Inc. TOR CBC 44,799 
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The Border IV (1-12) White Pine Pictures Inc. 90,232 
The Bridge II (1-13) E1 Television BAP Ltd. TOR CTVglobemedia 74,678 
The Butcher's Daughter | (1-8) Force Four Productions Ltd. BC Astral 31,040 
Carrie Wood | Screen Siren Pictures Inc. BC CBC 10,000 
Cattle Call | Summerhill Entertainment Inc. TOR Rogers 9,000 
Combat Hospital 0836117 BC Ltd. BC Canwest 9,414 
Combat Hospital (Pilot) Sienna Films Development Inc TOR Canwest 63,273 
Crash Canyon | (1-13) Breakthrough Films & Television Inc. TOR Teletoon 59,399 
Daddy Boy | White Pine Pictures Inc. TOR CBC 4,042 
Damaged Goods | Sienna Films Development Inc TOR Canwest 21,162 
Dante's Inferno 1 (1-10) Temple Street Productions Inc. TOR Astral 24,318 
Die Already | (Pilot) Temple Street Productions Inc. TOR CBC 17,841 
Dirty Work | Water Street Pictures Ltd. BC CTVglobemedia 14,756 
The Empowered | Flimshow Inc. TOR CBC 7,000 
Entry Wound | (1-2) Flimshow Inc. TOR Canwest 39,640 
Esta Spalding (Blind Pilot Project) Crooked Dog Inc. TOR CBC 33,335 
Extinction Event (1-2) Muse Entertainment Enterprises Inc. MTL Astral, Corus 35,000 
False Profit (Pilot) E1 Television Productions Ltd. TOR Canwest 17,256 
Fancy | (3-10) Sunnyside Up Productions Ltd. BC CBC 70,142 
Flashpoint III (301-313) Flashpoint Season Ill Productions Inc. TOR CTVglobemedia 200,000 
Flatearth E.R. | (Pilot) Angel Entertainment Corporation SK SCN 2,500 
The Fosters | (1-13) Galafilm Inc. MTL CBC 23,082 
Fruit | (1-10) Foundry Films Inc. TOR Canwest 19,575 
Full Nelson | (1-13) Cedar Meadows Productions Inc. BC Canwest 19,756 
Geri Hall | (Blind Pilot Project) Geriwinkle Inc. TOR CBC 26,312 
Good Dog | (1-6) Shaftesbury Films Inc. TOR Astral, Corus 30,050 
The Grennans | (1-12) PA Productions (Development) Inc. TOR CBC 18,322 
Halfway | (1-13) D. Nightingale & Assoc. Ltd. TOR Astral, Corus 31,818 
Health Nutz | (1-6) Chasing Pictures Entertainment Inc. BC APTN—English 40,000 
Henry Starts Again | (Pilot) E1 Television BAP Ltd. TOR CBC 12,880 
Highland Gardens | (1-13) Epitome Pictures Inc. TOR CTVglobemedia 67,121 
The Hockey Stick Best of Seven Productions Inc TOR CBC 22,494 
Home and Native Land | Temple Street Productions Inc. TOR CBC 23,310 
Honey Brown | (1-6) Big Soul Productions Inc. TOR APTN—English 9,310 
Horses of McBride Whizbang Films Inc. TOR Corus 28,916 
inSAYSHAble | Minds Eye Development Inc. SK SCN 3,000 
Insecurity | (1-13) B Team Holdings Inc. SK CBC 96,146 
Jana Sinyor | (Blind Pilot Project) Temple Street Productions Inc. TOR CBC 40,675 
Jonah Geller | (1-13) Media Headquarters Film & Television Inc. TOR CTVglobemedia 49,651 
Just A Small Town Girl Monkey Ink Media Inc. BC APTN—English 6,699 
Kits | (Pilot) Kits Productions Ltd. BC Rogers 75,000 
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TITLE APPLICANT REGION | BROADCASTER | FUNDING 
($) 











































































































DRAMA, CONT. 

Le Perk Avenue (Pilot) CJ Le Perk Avenue (Pilot) Productions Inc. TOR CBC 23,759 
Less Than Kind III (27-39) Breakthrough Films & Television Inc. TOR Astral, Corus 70,000 
License To Drive | (1-13) 2221954 Ontario Corp. TOR CBC 32,228 
Life of Roth | Son House Productions Inc. TOR CBC 9,997 
The Listener II (1-13) Shaftesbury Listener Il Inc. TOR CTVglobemedia 199,997 
Little Mosque on the Prairie V Little Mosque Productions V Ontario Inc. TOR CBC 119,561 
(501-508) 

Living in Your Car | (5-15) D. Nightingale & Assoc. Ltd. TOR Corus 49,946 
Lost Girl | Fire Development Inc. TOR Canwest 58,193 
The Lowe Life | Indian Grove Productions Ltd. TOR CBC 16,370 
Lucky Ho Foundation Features BC Astral, Corus 23,100 
Majestic | (1-13) Paperny Films Development Inc. BC CTVglobemedia 45,803 
The Man Who Invented Christmas Mystic Point Productions Inc. BC CBC 35,288 
Martin Short (Blind Pilot Project) The Second City Television Productions Inc. TOR CBC 35,544 
Men With Brooms | (1-13) Serendipity Point Films Inc. TOR CBC 45,492 
The Messiah Dude | (Blind Pilot Take It Personally Productions Inc. BC CBC 27,774 
Project) 

Mr. D | (2-13) Mr. D Productions Ltd. NS CBC 64,343 
Mr. D | (Pilot) Mr. D Productions Ltd. NS CBC 13,948 
Murdoch Mysteries III (27-39) Shaftesbury Murdoch III Inc. TOR Rogers 75,000 
The Nation | (1-13) Slate Development Ltd. NS CTVglobemedia 39,648 
Natural High | (Pilot) Brightlight Pictures Development Inc. BC CBC 8,399 
Neighbourhood Watch | (Pilot) Shiny Happy Pictures Inc. TOR CBC 9,898 
Never Shoot a Stampede Queen | Keatley Entertainment Ltd. BC CBC 9,922 
(1-13) 

Norm Hiscock | (Blind Pilot Project) Visible Productions Inc. BC CBC 24,981 
Not Guilty (Pilot) Easy Mountain Productions Ltd. TOR Canwest 20,300 
O'Happy's 1 (1-12) HDI Productions Inc. TOR CBC 19,413 
Orchestra | (1-8) Rhombus Media Inc. TOR Astral, Corus 55,858 
Picnicface | (1-13) Breakthrough Films & Television Inc. TOR CTVglobemedia 14,528 
Planet of Colleen | (1-13) Planet of Colleen Productions Inc. TOR Canwest 23,342 
Playthings | (1-8) Breakthrough Films & Television Inc. TOR Astral 59,186 
Producing Parker II Breakthrough Films & Television Inc. TOR Canwest 45,215 
Psycho Cop | (1-8) Whizbang Films Inc. TOR Astral, Corus 30,000 
Recipe for Love | Breakthrough Films & Television Inc. TOR CBC 30,535 
Red Dream Street Development Corp. NB CBC 96,696 
Rent-A-Goalie IV Georgian Inc. TOR Canwest 61,329 
Republic of Doyle II (14-25) Take The Shot Productions Inc. NL CBC 193,334 
Reset Town | (1-7) Jeph Philms Productions Inc. ON APTN—English 5,000 
Rinse & Spit | (1-12) HDI Productions Inc. TOR Canwest 22,246 
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DRAMA, CONT. 

The Ron James Show II (1-12) The Ron James Show Il Inc. 89,600 
Running Eagle | (1-3) Force Four Productions Ltd. BC APTN—English 23,537 
The Sam Steele Project The Sam Steele Project Inc. AB CBC 89,870 
Seed | (1-13) Force Four Productions Ltd. BC CBC 24,463 
Senior Year | (1-13) Fresh TV Inc. TOR Teletoon 20,000 
The Shot Caller | (1-6) Omni Film Drama Dev. Ltd. BC Astral 5,145 
Single White Spenny | (1-13) Breakthrough Films & Television Inc. TOR Canwest 15,000 
Spiritualized | (Pilot) Amaze Film + Television Inc. TOR CBC 21,298 
Starlight | (1-6) Karma Film Inc. SK SCN 3,000 
Starring Private Ryan | (1-13) A Funny Thing Productions BC CTVglobemedia 26,061 
Stay At Home Dads | (1-12) Shaftesbury Films Inc. TOR CBC 7,577 
The Strip I (1-13) E1 Television Productions Ltd. TOR Canwest 20,364 
Stupid Crimes (Pilot) E1 Television Productions Ltd. TOR Canwest 31,458 
Sub Prime Life | (1-8) JDM Productions Ltd. TOR Astral 20,749 
The Sugar Sammy Show | (1-13) APB Pictures Inc. TOR CTVglobemedia 25,127 
Susin Nielsen Blind Pilot | TV Was My Babysitter Productions Inc. BC CBC 34,784 
Switched At Birth | (1-13) Omni Film W8 Development Ltd. BC CBC 48,709 
Tangled | (2-13) Shaftesbury Films Inc. TOR CBC 101,572 
The Time Traveler | (1-6) Time Traveler Productions Inc. TOR APTN—English 75,000 
The Tribe | (14-19) Micro Bus Pictures Inc. MB APTN—English 2,975 
True Bromance | Bad Astronaut Inc. NS CBC 11,366 
Trust | (1-13) Hungry Eyes Film & Television Inc. TOR CBC 41,764 
Unit Unassigned | (1-13) E1 Television BAP Ltd. TOR CTVglobemedia 75,214 
The Watchers | (1-13) Inner City Films Development Inc. TOR CTVglobemedia 40,401 
Wendigo Falls Unlimited Digital Communications Inc. MB APTN—English 9,000 
Wish List | (1-13) E1 Television Productions Ltd. TOR CBC 9,999 
World of Infinite Curiosity (TV) Chocolate Liberation Front Inc. TOR CBC 54,372 
The Yard | Whizbang Films Inc. TOR Corus 18,788 
Yellowknife | (Pilot) Flaming Pie Films Inc. BC CBC 31,410 

















VARIETY AND PERFORMING ARTS 


TITLE APPLICANT REGION | BROADCASTER ome 























Billy Bishop Goes to War Strada Films Inc. 6,685 
Magic In The Music | (1-13) Cweedband.com Ltd. MB APTN—English 4,000 
Martin Short VAPA Special The Second City Television Productions Inc. TOR CBC 4,200 
Much Ado About...Nothing! Carlo Rota Productions Inc. TOR CBC 11,051 
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TITLE APPLICANT REGION ONDINE 
($) 














































































































ENGLISH 

18 to Life Galafilm Productions (X) Inc. MTL 199,125 
22 Minutes Halifax Film Digital Ltd. NS 200,000 
A Is For Awesome Nerd Corps Entertainment Inc. BC 200,000 
A.D.D. and Loving It Big Brain Productions Inc. TOR 200,000 
The Adventures of Little Jake & Many Skies Little Jake Productions Inc. BC 2,708 
Artzooka CCI Digital Inc. TOR 200,000 
Baxter Baxter Online Inc. TOR 200,000 
Being Erica Being Erica Il Productions Ltd. TOR 183,844 
Bloodied But Unbowed Tabata Productions Ltd. BC 53,500 
Bo On The Go! DHX Media Ltd. NS 200,000 
The Border Border Season Three Inc. TOR 100,000 
Connor Undercover Heroic Interactive Inc. TOR 198,329 
Crash & Burn Investigator (Series 1) Productions Inc. TOR 200,000 
Darwin's Brave New World Ferns Productions (Darwin) Inc. BC 100,000 
Death Comes to Town Accent One Productions Inc. TOR 200,000 
Flashpoint Xenophile Media Inc. TOR 199,862 
GeoFreakZ CCI Digital Inc. TOR 40,000 
Geologic Journey 90th Parallel Productions Ltd. TOR 100,000 
Greatest Tank Battles Breakthrough New Media Inc. TOR 200,000 
Green Heroes CineFocus Canada Interactive Inc. TOR 200,000 
How Machines Work HMW Productions Inc. TOR 55,137 
Ice Pilots NWT Propheads Productions Ltd. BC 24,401 
In The Real Life Secret Location Inc. TOR 198,101 
Justin Time Zinc Roe Productions Inc. TOR 195,500 
League of Super Evil Nerd Corps Entertainment Inc. BC 200,000 
Little Mosque on the Prairie Little Mosque New Media Il Inc. TOR 157,439 
Music is the Medicine MBM Digital Inc. BC 200,000 
The Next Star Tricon Television38 Inc. TOR 79,315 
One Ocean One Ocean Interactive Inc. MB 200,000 
Pirates Halifax Film Digital Ltd. NS 200,000 
Pure Pwnage 2217657 Ontario Inc. TOR 200,000 
Republic of Doyle Republic Season | Inc./Malachy Season | Inc. NF/TOR 164,805 
The Ron James Show The Ron James Show Inc. TOR 200,000 
Science Inc. SI Productions Inc. SK 49,925 
Skatoony Marblemedia Interactive Inc. TOR 200,000 
Stella and Sam Zinc Roe Productions Inc. TOR 200,000 
Stoked Marblemedia Interactive Inc. TOR 100,000 
Taste Buds Marblemedia Interactive Inc. TOR 114,668 
Tiga Talk Tiga Talk Season 2 Inc. BC 25,121 
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ENGLISH, CONT. 


TITLE APPLICANT REGION inte 























Total Drama Island Zinc Roe Productions Inc. 200,000 
Wapos Bay Wapos Bay Productions Episodes 27-34 Inc. SK 75,000 
We Shall Remember Them 90th Parallel Productions Ltd. TOR 61,454 
When Disaster Strikes PTV Productions Inc. TOR 188,433 
X-Weighted XWeighted.com Productions Inc. BC 200,000 
FRENCH 
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Alfred Hérisson / Alfred Hedgehog Muse Entertainment Enterprises Inc. 200,000 
Belle-Baie Productions Belle Baie Il Inc. MTL 41,002 
Blanc de mémoire, mémoire de blanc 9212-2175 Québec Inc. MTL 200,000 
Les Boys Melenny Productions Inc. MTL 23,721 
C.A. Novem Communications Inc. MTL 45,016 
Caméra Café Encore Café Télévision Inc. MTL 31,532 
Cinéma Québécois 9184-1031 Québec Inc. MTL 45,000 
Le club des doigts croisés La Presse Télé Ill Ltée MTL 47,300 
En direct de l'univers La Presse Télé Il Ltée MTL 44,214 
GeoFreakZ CCI Digital Inc. TOR 100,000 
Hors Série MC2 Communication Média Inc. MTL 38,267 
Il était une fois dans le trouble Zone3-XXVI Inc. MTL 35,224 
Les Moquettes Coquettes Productions Marie Brissette inc MTL 50,045 
Musée Eden Toxa Inc. / Sovitel Inc. MTL 200,000 
Naufragés des villes Blue Storm Télé Inc. MTL 100,000 
On est tous des artistes PVP-Films Inc. Qc 94,314 
Pacha Mama Images Pimiento Inc. MTL 95,281 
Partir autrement Océan Télévision II MTL 102,753 
Petit lapin blanc Carpediem Film & TV (III) Inc. MTL 137,250 
Les pieds dans la marge Productions Pixcom Inc. MTL 76,018 
Les Rescapés Les Rescapés I Inc. MTL 200,000 
Le Steph Show Zone3-XXVI Inc. MTL 43,533 
Stoked Marblemedia Interactive Inc. MTL 100,000 
Tactik Vivaclic | Inc. MTL 64,500 
Toute la vérité Sphère Média 2008 Inc. MTL 74,069 
Tranches de vie TVA Productions Inc. MTL 20,607 
Trauma Aetios Productions Inc. MTL 69,595 
Urbania : le Québec en 12 lieux Toxa Inc. MTL 34,500 
Vie de quartier LOTB Productions Inc. MTL 162,186 
VRAK La vie Productions GFP (Il) Inc. MTL 162,000 
Zooville | Zooville Inc. MTL 22,334 
Zooville Il Zooville Inc. MTL 41,898 
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DIGITAL MEDIA PROGRAM, CONT. 


TITLE APPLICANT REGION AU IBIING 
($) 


FRENCH-LANGUAGE PROJECTS OUTSIDE QUEBEC 





Les acadiens du Québec 647776 NB Ltd. NB 75,043 
Les enfants de Maillardville Red Letter Films Ltd. BC 47,290 
RadArt Balestra Productions Inc. ON 149,125 
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MANDATE 


Through its Contribution Agreement with the 
Department of Canadian Heritage, the CTF is 
mandated to accomplish the following: 


- support the creation and broadcast in peak-viewing 
hours of high-quality Canadian television 
programming in the drama, documentary, children's 
and youth, and variety and performing arts genres 
and in English, French, and Aboriginal languages; 

- build audiences for CTF-funded programs; 

-allocate one-third ofits resources to French- 
language programming and two-thirds to 
English-language programming; 

. support the production of Aboriginal-language 
programming; 
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- allocate 10% of its French-language resources to 


support the production of programming produced by 
francophone producers based outside Quebec; 


. provide incentives for regionally based productions to 


ensure a minimum amount of funding support to 


regional productions; 


. provide support for the development of television 


programming, including script and pilot 
development; 


. develop a mechanism that provides support to 


educational broadcasters; 


- allocate 37% of its resources to programs licensed by 


the CBC/Radio-Canada; and 


. ensure funding access for broadcaster-affiliated and 


independent production companies. 
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FUNDING MODEL 


The CTF provides financial support for the 
development and production of Canadian-made 
programming in the form of grants, advances, licence 
fee top-ups, and equity investments. CTF funding is 
paid directly to producers through funding streams. 


BROADCASTER PERFORMANCE 
ENVELOPES STREAM 

As the primary mechanism of funding for the CTF, 
the Broadcaster Performance Envelope (BPE) stream 
deserves special mention. This funding stream 

is a market-oriented funding mechanism with the 
broadcaster acting, in essence, as the proxy for 
Canadian audiences. The CTF does not choose 
individual projects for funding. Rather, it is the 
broadcaster, whose business it is to closely track 
ratings and appeal to the Canadian market, that 
makes those choices. 


The envelope system promotes competition and 
rewards success through the weight of the audience 
success calculation factor. Also, the envelope system 
facilitates better planning for the industry by 
informing broadcasters of how much they can 
commit to projects in a given year, which facilitates 
their planning cycle and provides greater stability for 
both broadcasters and producers. 





OTHER STREAMS 

Canadians have a long tradition of embracing cultural 
diversity. The CTF aims to encourage diversity of 
Canadian voices in the programming it supports. Four 
of its streams were tailored to support specific areas 

of the CTF’s cultural mandate. The French-language 
Projects Outside Quebec (FLPOQ) stream was 
designed to bring the traditions and stories of minority 
Francophone communities to life on Canadian 
television screens. The Aboriginal-language Projects 
(ALP) stream was developed to support emerging, 
independent Aboriginal producers. The Versioning 
Assistance stream supported the availability of 
CTF-funded television programs in English, French, 
and Aboriginal languages. The Development Financing 
stream nurtured new projects, giving support to future 
successful productions. 


In 2009-2010, two new programs were added to the 
mix. The Production Incentive provided additional 
funding support to areas where English-language 
production volumes declined more than 20% below 
their five-year historical average. The Digital Media 
Program generated a stronger Canadian presence on 
new media platforms by funding digital media projects 
associated with CTF-funded television productions. 


Iron Road 


BPE CALCULATIONS 


The proportion of funding allocated to each BPE is 
determined by the performance of individual 
broadcasters against weighted factors. For 2009- 
2010 BPE allocations, the calculations were based on 
the following four performance factors: historic 
access, above-average licensing, regional production 


licensing, and audience success. 


AUDIENCE SUCCESS 

The audience success factor is intended to ensure 
greater proportions of CTF funding are channelled 
through broadcasters with a proven track record in 
supporting projects that appeal to Canadian 
audiences. Whether this is the result of stronger 
promotion and scheduling support for CTF-funded 
projects, or a better understanding of viewer 
preferences and thus increased acumen in choosing 
successful projects, the result is the same: more 
Canadians have viewed CTF-funded programming. 
Audience success calculations were based on total 
hours tuned to CTF-funded programs and a limited 
number of programs of the type CTF supports 
(known as CTF-ables), for each broadcaster over the 
course of the 2008-2009 broadcast year. Total hours 
tuned were derived from BBM Canada audience 
measurements and included all persons 2+. 


HISTORIC ACCESS 

The historic access factor is intended to provide a 
measure of year-over-year funding stability for 
broadcasters and producers. Broadcasters earn 
historic access credit based on the amount of CTF 
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funding committed to projects to which they have 
committed an eligible licence fee. In cases where 
multiple broadcasters contribute to the eligible 
licence fee of a project, a broadcaster's historic 
access is calculated using the prorated portion of the 
total credit. This prorated portion is directly related 
to the proportion of eligible licence fees that the 
broadcaster contributed to the project. Credit for the 
historic access factor was determined on the basis of 
the following three fiscal years: 2005-2006, 2006- 
2007, and 2007-2008. 


REGIONAL PRODUCTION LICENCES 

The regional production licence factor provides an 
incentive for regional balance in project 
disbursements and programming hours. The CTF 
evaluated the licensing behaviour of broadcasters 
with respect to CTF-funded projects in the 2008-2009 
funding year. Broadcasters that licensed projects 
from the regions received additional credit in BPE 
calculations, resulting in additional CTF funding in 
their envelope allocations. 


ABOVE-AVERAGE LICENCES 

The above-average licence factor encourages 
broadcasters to contribute greater percentages of 
financing to projects in the form of licence fees. 

The CTF evaluated the licensing behaviour of 
broadcasters with respect to CTF-funded projects in 
the 2008-2009 funding year. Broadcasters licensing 
above the average received additional CTF funding in 
their envelope allocations. 
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Factor Weights 


French 
2004-2005 


2005-2006 
2006-2007 
2007-2008 
2008-2009 
2009-2010 


English 
All genres (excl. Drama) 
2004-2005 
2005-2006 
2006-2007 
Drama 
2006-2007 
All genres 
2007-2008 
2008-2009 
2009-2010 


Historic 
Access 


75 
45 
45 
45 
45 
45 


100 


Heartland 





Above- 
average 
licences 


n.a. 
15 
15 
15 
15 
15 


n.a. 
15 
15 


n.a. 


Leverage 


n.a. 


n.a. 


n.a. 


n.a. 
n.a. 


n.a. 


Regional 
production 
licences 


n.a. 


20 
20 
20 


Audience 
success 


Nebbia 





25 
30 
30 
30 
30 
30 


n.a. 
30 
30 


n.a. 


40 


40 
40 
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AUDIENCE DATA SOURCES 


INTRODUCTION 


The CTF has developed a method of tracking the 
performance of all programs funded by the CTF since 
its inception and captured within the BBM Canada 
databases. This methodology has been executed 
through the use of title matching algorithms 
developed by the CTF in conjunction with MediaStats 
and the independent consulting firm Figurs. While the 
information generated from this process is not yet 
available as a syndicated database to BBM Canada 
subscribers, it is available in the form of aggregated 
data outlined in the CTF Annual Report. 


In editions of the CTF Annual Report prior to the 
2008-2009 fiscal year, the section entitled “Measuring 
Audience Success” juxtaposed viewing to CTF-funded 
programs with viewing to non-CTF Canadian 
programs, and used the sum of these two parts as the 
definition of the total viewing universe for Canadian 
programs (separately for English Canada and French 
Canada). Multi-year trending charts then illustrated 
any discernable shifts in the percentage share 
composition of these two variables, in English Canada 
as well as in French Canada. 


In December of each year, for the purposes of 
calculating the audience success component of their 
Broadcaster Performance Envelopes, broadcasters 
submit BBM Canada data pertaining to viewing of 
programs aired in the recently concluded broadcast 
year that were funded by the CTF over the last seven 
years. Due to the seven-year parameter, any projects 
that received CTF funding more than seven years ago 
were ineligible for inclusion in Envelopes calculation, 
and were not included in broadcasters’ submission, 
thereby understating the viewing share to CTF-funded 
programs reported in CTF annual reports from 
2007-2008 and prior years. 


With the introduction of the new CTF program-tracking 
methodology and continuing with this current Annual 
Report, the CTF is now able to report on viewing to all 
projects ever supported by the CTF, providing a more 
robust dataset as a result of the inclusion of 
broadcasters such as Canadian specialty broadcasters 


and American border stations that do not report on 
their audiences for inclusion in BPE calculations and 
have been previously omitted from audience 
calculations in the Annual Report. 


DATA SOURCE 

Data for the 2008-2009 broadcast year, as well as the 
historical data from 2005-2006, 2006-2007, and 
2007-2008 were sourced from BBM Canada data 
measurement systems (People Meters in English 
Markets, PPM Meters in Quebec). 


METRICS 

Using the new measurement methodology outlined 
above, the audience data upon which these charts 
were based have been derived from the 2008-2009 
broadcast year (Weeks 1-52, September 1, 2008 to 
August 30, 2009), Total Canada, Persons 2+, average 
minute audiences (000) converted to total hours. The 
analysis used program-level data in order to calculate 
viewing levels by country of origin and genre. 


In order to provide a comparable viewing universe for 
the four-year tracking of viewing shares, this new 
measurement methodology was also applied to the 
dissemination of program audience data from the 
2005-2006, 2006-2007, and 2007-2008 broadcast years. 


Full Day 
Full day is the equivalent of Monday to Sunday, from 
6 a.m. to 6 a.m. 


Peak Viewing Hours 

In all aspects of this report, peak viewing was based 
on viewing to programs with start times falling 
between 7 p.m. and 10:59 p.m., and end times falling 
between 7 p.m. and 11 p.m. 


Definition of CTF-Funded Programming 

Viewing to CTF-funded programming was based on 
viewing to English-language stations or French- 
language stations. These results take into account any 
project to which the CTF contributed financing since 
the inception of the Fund in 1996. It is important to 
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note that BBM Canada does not currently identify 
individual telecasts by cycle number. It is therefore 
impossible to delineate which specific airing of a 
project may or may not have been funded. Due to these 
limitations in the BBM Canada dataset, CTF-funded 
projects for the purpose of this analysis included all 
cycles/years for projects financed by the CTF, even if 
only select cycles/years of the project were funded. 


CTF-ables 

Although broadcasters get some margin of credit for 
CTF-able programs (those programs meeting CTF 
eligibility requirements for funding, but which have not 
applied or received funding) in the calculation of their 
BPEs, viewing to CTF-able programming is not 
included in this report. 





Data Universe 


ENGLISH 


For all charts provided, audience data to English-language television was based on 


the cumulative audiences of the following broadcasters: 


"A" Total CTV Total 

A&E Discovery SD 
ACCESS (Alberta) E! Alberta (CHCH) 
Accessible Family 

APTN Food Network 


BNN Business News Network 


Global Canada Com 


Bravo! HBO Canada 

CBC News Network HGTV 

CBC Total History 

CHCH Joy TV 10 BC (CHNU) 
CHEK KAYU 

Citytv Calgary (CKAL) KCPQ 

Citytv Ontario (CITY) KCTS 

Citytv Vancouver (CKVU) KHQ 

CJNT KING 

CMT KIRO 

Comedy Knowledge BC (CKNO) 
CP24 Ontario KOMO 

CPAC KREM 

CTV News Channel KSPS 


The above broadcasters have provided their weekly 


program schedules to BBM Canada and BBM Canada 


has reported these broadcasters’ viewing audiences by 


program for Total Canada during the 2008-2009 


KSTW Peachtree TV Tvtropolis 
KVOS Playhouse Disney Vision 
KXLY Score Viva 

M (TMN1) Showcase W Network 
M Excess (TMN3) Slice WCAX 

M Fest (TMN5) Space WCFE 

M Fun (TMN4) Spike Weather 
Morepix Sportsnet East WETK 
Movie Central Sportsnet National WFFF 
Mpix Sportsnet Ont WGRZ 
MTV Sportsnet Pac WIVB 
MTV2 Sportsnet West WKBW 
MuchMore Star! WNED 
MuchMusic SUN TV Ontario (CKXT) WPTZ 
OLN Teletoon Eng WUTV 
OMNI 1 Ontario (CFMT) TLC WVNY 
OMNI 2 Ontario (CJMT) Treehouse YTV 
OMNI BC (CHNM) TSN Total 

OMNI Calgary (CJCO) TVO 


broadcast year. The aggregate viewing across Canada 


to the above list of stations represented 83.1% of all 


viewing to English stations reported by BBM Canada. 
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For charts where audience data was depicted for CTF-funded programs only, audience data for the following 


broadcasters were also included: 


Animal Planet Court TV 


Biography Channel Discovery Civilization 
Bold Discovery Health 


Book Television Discovery HD 


Owing to the fact that not all broadcasters in Canada are 
reported in BBM Canada’s audience databases at the 
program level, audiences watching CTF-funded 
programming via the above 16 English broadcasters 
were derived by manually inputting appropriate airdates, 
start times and durations into BBM Canada audience 
software. This information was provided by each 
broadcaster for the purposes of calculating the 

audience success component of their 2010-2011 BPEs. 
The information provided was for CTF-funded 


Documentary One 
IFC OutTV 
Mystery SCN 


National Geographic Travel & Escape 


programming only and therefore did not include viewing 
to non-CTF funded programming. For this reason, 
viewing to these broadcasters was excluded from the 


overall viewing analysis provided. 


Combined, the above two lists of English-language 
broadcasters (reporting on either program-level or 
time-period only) represented 83.2% of all Total 
Canada English viewing in 2008-2009, as defined by 
BBM Canada. 





FRENCH 


For all charts provided, audience data to French-language television was based on the cumulative audiences of the 


following broadcasters: 


ARTV Historia RDS 

Canal D LCN RIS 

Canal Evasion Musimax Séries+ 
Canal Vie Musique Plus SRC 
Cinépop RDI Météomédia 


The above broadcasters have provided their weekly 
program schedules to BBM Canada and BBM Canada 
has reported these broadcasters’ viewing audiences by 
program for Total Canada during the 2008-2009 
broadcast year. The aggregate viewing across Canada 


APTN-French envelope 
Canal Mystére 
TFO 


Combined, the above two lists of French-language 
broadcasters represented 99.73% of all Total Canada 
French-language viewing in 2008-2009, as defined by 
BBM Canada. 


APTN is a unique broadcaster in that it airs both 
English and French as well as Aboriginal language 
programming throughout the course of its broadcast 
day. The language of program transmission is not 
necessarily identifiable in BBM Canada databases. 


Super Ecran TVA 
Télé-Québec TV5 
Télétoon-French VRAK 
TQS Z-Télé 


to the above stations represented 99.68% of all viewing 
to French language stations reported by BBM Canada. 
For charts where audience data was depicted for 
CTF-funded programs only, audience data for the 
following broadcasters were also included: 


For the purposes of this report, the CTF has categorized 
APTN as an English broadcaster. By taking the 
information provided by APTN for the purposes of 
calculating the audience success component of its 
2010-2011 Broadcaster Performance Envelopes 
separately for English- and French- language 
programs, the CTF has manually adjusted the data to 
account for French-language CTF programs aired on 
this broadcaster. 
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WHAT'S MISSING? 


While the CTF's audience analysis is based on a 
relatively complete viewing universe in the French 
market (99.7% as above), the viewing universe for the 
English market is slightly understated (83% as above). 


The missing components include: 

- viewing to Canadian stations/networks not reported 
at the program level in BBM Canada audience 
databases. This would include most digital networks; 

- viewing to Canadian independent small market 
stations not captured in BBM Canada metered data 
systems, and viewing to non-network programming 


on stations affiliated with a conventional network (i.e. 


regional pre-emptions, specials, etc.); and 

- viewing to some smaller-market U.S. and specialty 
channels. This data was excluded due to the fact that 
the country of origin and genre coding by program is 
not available for these stations in BBM Canada 
audience databases. 


COUNTRY OF ORIGIN AND GENRES 


For CTF-funded programming: 

- Country of origin, in all cases, was considered to be 
Canadian (regardless of whether it was a treaty 
co-production or not). 

- Genre was children’s and youth, documentary, 
drama, or variety & performing arts, depending upon 
the CTF eligibility requirements the program was 
funded under. 


Météo + 


For all other programming: 

Country of origin and genres were based on those 
provided via BBM Canada audience databases 

through the CTF Country of Origin and Genre Initiative, 
funded exclusively by the CTF and administered by 
Mediastats with participation from the CRTC, BBM 
Canada, and many broadcasters. 


It is important to note that genre codes provided in 
BBM Canada audience databases adhere to CRTC 
genre definitions, and do not perfectly align with CTF 
genre definitions. For the purposes of this report, the 
following applies: 


-The children’s and youth category* is comprised of 
the following genres as per CRTC classification: 

5A Formal Education And Pre-School 

7A Ongoing Drama Series 

7B Ongoing Comedy Series 

7C Specials Minis MOWS 

7E Animation 

7F Sketch Comedy/Comedy Other 

7G Other Drama 


*For further clarification, see “Determination of Children’s & Youth 
Programming.’ 


-The Documentary category is comprised of the 
following genres as per CRTC classification: 
2A Analysis and Interpretation 
2B Long-Form Documentary 


-The Drama category* is comprised of the following 
genres as per CRTC classification: 
7A Ongoing Drama Series 
7B Ongoing Comedy Series 
7C Specials Minis MOWS 
7E Animation 
7F Sketch Comedy/Comedy Other 
7G Other Drama 


*For further clarification, see “Determination of Children’s & Youth 
Programming.” 


-The Variety & Performing Arts category is comprised 
of the following genres as per CRTC classification: 
9 Variety 
8A Music & Dance 
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DETERMINATION OF CHILDREN'S & 
YOUTH PROGRAMMING 


With the exception of the CRTC genre “5A Formal 
Education & Pre-School,” there are no obvious genre 
designations for children’s and youth programming. 
Yet, clearly, many programs are produced and 
broadcast in this country with the intent of targeting 
and reaching young audiences. For the purposes of 
this report, all programming in the following genres, 
were categorized as either drama or children’s and 
youth depending on the actual average demographic 
composition of programs falling in these genres. 

7A Ongoing Drama Series 

7B Ongoing Comedy Series 

7C Specials Minis MOWS 

7E Animation 

7F Sketch Comedy/Comedy Other 

7G Other Drama 


If more than 50% of the average audience (i.e., all 
telecasts averaged together) for any program falling in 
the above CRTC genres was aged 2-17, the program 
was categorized as children’s and youth. If more than 
50% of the average audience for a program was aged 
18+, it was categorized as drama. 


All other CRTC genres were considered to be “Other.” 


Rick Mercer Report 
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FINANCING SOURCES: DEFINITIONS 


CTF 
This category includes production funding committed 
to projects by the CTF. 


Broadcasters 

This category includes contributions from all 

broadcaster types. The forms of broadcaster financial 

participation are licence fees, in cash or in the form of 
services provided that are used to purchase traditional 
television broadcast or non-traditional rights 

(merchandising and Internet broadcasting are 

examples of non-traditional rights), and equity 

investment. 

- Conventional—broadcasters that are defined as 
conventional by the CRTC. 

- Educational—broadcasters that are defined as 
educational by the CRTC, which comprise ACCESS, 
Knowledge Network, SCN, Télé-Québec, TFO, TVO. 

- CBC/Radio-Canada—English or French Canadian 
Broadcasting Corporation television broadcasting 
services and affiliates, whether conventional or 
specialty. 

- Specialty & Pay—broadcasters that are defined as 
specialty or pay-television by the CRTC. 


Distributors 

This category includes pre-sales and distribution 
advances from Canadian distributors. Distribution 
companies that are unrelated to the production 
applicant as well as those that are related distribution 
arms are included in these statistics. 


Federal Government 

This category includes all federal government funding, 
for example: funding from tax credits, the Canadian 
International Development Agency, or the Canada 
Council for the Arts. Any Telefilm Canada funding is 
also included here. 


Foreign 
This category includes financing from foreign entities 
of any type, including broadcasters and distributors. 


For treaty co-productions, only the financing for the 
Canadian part of the budget, as defined by the CTF, 
is included. 


Private Funds 

This category includes the independent television 
funds set up to fulfill CRTC requirements. Their 
participation can include grants or equity investments. 
Other cultural agencies or charitable organizations 

are included in the Other Canadian category. 


Producers 

All production company participation is depicted in 
this category (except for distribution advances from 
related distribution arms). This can include equity 
investment, deferrals, services rendered in kind, or 
loans. The participants are not limited to the applicant 
company and can be a related party, a supplier, or any 


creative personnel. 


Provincial Governments 

This category includes provincial government funding, 
for example: tax credits and grants from cultural 
agencies and ministry departments. 


VOD Providers 

Cable companies can provide production financing in 
the form of licence fees for video-on-demand (VOD) 
broadcasts. As these are not eligible licences 
according to 2009-2010 CTF Guidelines, they are given 
a separate category. 


Interim Financiers 
This category includes private entities that provide 
interim financing. 


Other Canadian Sources 

This category includes any type of financing that does 
not fit into the above-mentioned categories. Examples 
in past reporting have included sponsorships from 
Canadian Geographic magazine and services from 
Canadian airlines. 
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